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Canco  C'Enamel! 


/^ORN  stands  at  a  new  height 
of  favor — packed  in  Canco 
C-Enamel  Lined  Cans.  It’s  the 
same  with  succotash  and  tripe; 
sea  food  products  including 
lobster,  crabmeat,  shrimp, 
clams,  clam  chowder,  fish 
flakes,  and  finnan  haddie;  red 
kidney  beans,  and  hominy. 

These  packs  look  their 
best — and  sell  their  best 
— because  the  enamel 
lining  prevents  discol- 

®  ^  Lookfo^ 

oration  of  the  can  or  embosset 


contents. 


Look  for  this  emblem 
embossed  in  the  bot¬ 
tom  of  Canco  C- 
Enamel  Lined  Cans. 


Canco  C-Enamel!  Canco  re¬ 
search  men  say  that  food  that 
causes  discoloration  of  the  can, 
or  suffers  discoloration  in  the 
can,  should  have  protection. 
Experimental  packs  support 
their  statement. 

Before  you  plan  for  next 
season,  ask  a  Canco  represen¬ 
tative  for  the  latest  data 
on  how  Canco  Enamel 
Lined  Cans  might 
help  the  appearance — 

etnblctn 

the  bot-  and  the  sale  —  of  your 

nco  C- 

d  Cans.  packs. 


AMERICAN  CAN  COMPANY 

CONTAINERS  OF  TIN  PLATE  -  BLACK  IRON  -  GALVANIZED  IRON  -  FIBRE 


METAL  SIGNS  AND 


DISPLAY  FIXTURES 
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WEtRTON,W.VA 


^CLARKSBURG, 


PLANTS 

OF  THE 

PHELPS  CAN  CO 

MANUFACTURERS  OF 

TIN  CANS 

CAPACITY  600  MILLION  CANS  PER  YEA 

MAIN  OFFICE 

BALTIMORE  MD.  - 
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Save  $140  a  Season  with  the 

New  Peerless  Super  Husker 


Actual  Operating  Tests  Prove  Its  Great  Economy 


Cut  Your  Costs  in  1929 

With  the  new  Peerless  Super  Husker  you  can  save 
from  $140  to  $300  per  machine  per  season  over 
costs  of  husking  with  old  type  machines. 

A  Certified  Saving 

At  the  plant  of  the  Hoopeston  Canning  Company 
an  impartial,  certified  survey  by  the  A.  C.  Nielsen 
Company,  independent  engineering  accountants, 
showed  net  savings  in  husking  costs  of  26c  to  58c 
per  ton  for  the  new  Super  Husker  over  our  own 
older  machines  and  machines  of  another  make. 
The  plant  was  operating  on  Country  Gentleman 
Com.  A  copy  of  the  complete  survey  is  yours  for 
the  asking.  These  figures  are  not  simply  guess 
work  and  not  just  someone’s  opinion,  but  repre- 
sent  actual  authentic  savings  certified  by  engineers 
whose  reputation  is  the  highest. 


Super  Results  ^  Super  Earnings 

Speed  —  Easy  Feeding  —  Tremendous  Capacity — 
combined  with  almost  perfect  husking,  butting 
and  silking  make  the  Super  Husker  a  great  money 
saver.  It  is  the  fastest,  strongest  husker  ever  built. 
Steel  gears  and  chains  throughout — a  super-sturdy 
frame  built  to  withstand  double,  yes  triple,  any 
ordinary  operating  strain,  means  long  life  and 
freedom  from  trouble. 

Get  Ready  Now 

To  increase  your  profits  by  decreasing  husking 
costs.  The  amount  of  your  savings  will  depend 
largely  on  the  number  of  Super  Huskers  you  in¬ 
stall.  The  new  machines  can  be  placed  in  your 
line  in  the  exact  space  occupied  by  old  Peerless 
Huskers  without  even  changing  pulleys.  One 
Super  Husker  does  more  work  than  two  old 
Standard  Peerless  Huskers,  yet  occupies  slightly 
less  space  than  only  one  of  the  old  machines. 


Write  Us  Today  for  Complete  Details  and  a  Copy  of  the  Hoopeston  Survey 

SPR  AGUE-SELLS  DIVISION 

OF  JOHN  BEAN  MFC.  CO. 

308WEST  WASHINGTON  STREET  -CHICAGO,  ILLINOIS 

Factorits:  BUFFALO,  N.  Y.  HOOPESTON,  ILL. 


Belt  driven 
Peerless  Super  Husker 
Also  made  with 
built-in  motor 
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Manufactarert  of: 
Beet  Topper 
Beet  Grader 
Beet  Splitter 
Beet  Quarterer 
Beet  Peeler 
Beet  Slicer 
Process  Clock 


The  Ayars  New  Perfection 
Pea  and  Bean  Filler 

Only  filler  on  the  market  with  slowly  revolving  hopper. 

Hopper  revolves  slowly  in  opposite  direction  from  the 
way  the  filling  pockets  revolve  insuring  an  absolute 
uniform  fill. 

No  Can  No  Fill  attachment  that  works  perfectly — 
Will  not  allow  any  peas  or  beans  to  go  on  floor  if 
can  should  fail  to  be  put  in  runway. 

Fills  smaller  grades  of  sweets  of  strictly  Fancy  Quality 
at  high  speed  without  any  variation  whatsoever  in 
the  fill. 


Tomato  Fillers 
Tomato  Washer 
Tomato  Trimmer  and 
Scalder 

Tomato  Corer 

Hot  water  Exhauster 

Cooker 

Rotary  Syniper 


Corn  Shaker 
Liquid  Plunger  Filler 
Angle  Hanger 


Can  Sterilizer 
Can  Cleaner 
Friction  Clutch 


AYARS  MACHINE  CO. 

SALEM,  NEW  JERSEY 


LANDRETH 
GARDEN  SEEDS 

Spot  or  1928  Crop  Seeds 
WE  OFFER 

las  Okra  Cabbage  Cucumber 


Peas  Okra 
Com  Tomato 
Beet  Squash 


Spinach 

Pumpkin 


Cucumber 
Snap  Beans 
Cauliflower 


BUSINESS  ESTABLISHED  1784 
144  year*  in  the  Seed  Business 


or  Any  Other  Varieties  You  May  Want 
FUTURE  OR  1929  CROP  SEEDS 

When  ready  to  place  your  Contract  order  for  delivery  after 
1929  crop  is  harvested,  write  us  for  prices. 

If  we  had  not  grown  good  seeds,  given  fair  prices,  fair  service 
and  careful  attention  to  business,  we  would  not  be  the  oldest 
Seed  House  in  America,  as  this  is  our  1 44th  year  in  the  business. 


D.  LANDRETH  SEED  COMPANY 

BRISTOL,  PENNSYLVANIA 
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excel  Our  Latels 

ivTDes  1  a.re  tKe  H  vdvesf  <Staivdai 

t  i  stic^)nieri  t  jbr  0on^ercial  \&1  ue. 

Ask  for  our  Superior  Line  for  your  Fancy  Grade. 

<3tecKer  LitKogreiphic  <2>. 

RocKester,  N.'VT 


PECISTERED  TRADEMARK 


We  Sincerely  Wish  You 

A  Hmg  OItjnstmaa 

Anb 

A  Nfm 


Canadian  Plant 
HUNTLEY  MFC.  CO.  Ltd. 
Tillsonburg,  Ont. 

HUNTLEY  MFC.  CO. 

P.  O.  Drawer  25  BROCTON,  N.  Y. 

(Formerly  at  SILVER  CREEK,  N.  Y.) 

SPECIAL  AGENTS 

A.  K.  Robins  dc  Co.  Inc.,  Balto.,  Md. 
Jno.  R.  Gray  Inc..  726  Harrison  St. 

San  Francisco  Cal. 

Brown  Boggs  Ltd.,  Hamilton,  Cnt. 
Cannon  Supply  Company 

Salt  Lake  City,  Utah 
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This  advertisement  ap¬ 
pears  in  "Progressive 
Grocer,”  December. 


Telling 
Them  How 
To  Sell 


Something  New  in  Assortments 


You  Can  Make  It 
Up  From  Your 
Own  Stock  of  Glass- 
Packed  Products 

Here’s  a  brand  new 
idea  in  assortments! 
A  complete  meal  made 
up  entirely  from  the 
glass-packed  foods  you 
carry.  Appetizer.  Rel¬ 
ish.  Soup.  Meat.  Vege¬ 
table.  Dessert.  Bever¬ 
age.  And  no  cooking! 

Arrange  this  assort¬ 
ment  on  your  counter 
and  in  your  window. 
Put  up  signs  calling 
attention  to  it.  Put  a 
special  price  on  it. 
Then  watch  it  selL 


The  special  price  ap¬ 
peals  to  the  housewife. 
The  foods  themselves, 
seen  through  the  gleam¬ 
ing  glass  containers, 
will  arouse  her  desire. 
No  cooking  will  save 
her  time.  There  are 
many  reasons  why  this 
assortment  will  prove 
a  fast  seller. 

And  don’t  forget 
that  the  foods  are  so 
nourishing  and  full- 
flavored  that  house¬ 
wives  will  come  back 
for  more. 

Make  up  this  assort¬ 
ment  from  your  stock 
Glass  Container  Association  of  glass-packed  prod- 
19  West  44th  Street  ucts  — for  larger  sales 

New  York  City  and  more  sales! 


This  Assortment 
Makes  an  Ideal  Meal 

Jar  of  Fruit 
Jar  of  Chicken  Broth 
Jar  of  Tongue 
Jar  of  Corn 
Jar  of  Figs 
Bottle  of  Olives 
Bottle  of  Ginger  Ale 
Jar  of  Cheese 


More  of  Your  Products 


WE  are  giving  retail  grocers  a  brand 
new  idea  in  assortments  this  month 
— a  complete  meal  (that  is  a  real  meal)  made 
up  of  glass-packed  products! 

Such  an  assortment  will  have  eye  appeal 
— taste  appeal — and  the  bargain  appeal.  A 
combination  that  will  increase  sales  for  re¬ 


tailers — and  for  packers  who  pack  in  glass. 

This  is  but  one  of  a  number  of  sound  and 
timely  merchandising  efforts  telling  retailers 
how  to  sell  more  glass-packed  products 
which  means  more  of  your  products — if  you 
pack  in  glass . . .  For  further  imformation 
regarding  these  efforts  write  the 


GLASS  CONTAINER  ASSOCIATION,  19  West  44th  Street,  New  York  City 
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REGRADES— 

not  merely 
splits  the  load! 


Built  on  the  principle  of  real  tegiading,  not  splitting  the 
load,  the  peas  are  passed  over  one  size  screen,  then  pass¬ 
ed  on  the  next  size  larger  screen,  and  the  peas  from  the 
larger  screen  are  passed  over  a  next  smaller  size  screen 
and  regraded  for  the  smaller  size.  You  can  get  from  5 
to  10  times  the  grading  capacity  of  the  old  style  Colossus 

grader,  depending  on  the  proportion  of  the  various  size  _ _ 

pe*».  BERLIN  CHAPMAN  PEA  REGRADER 

No  running  belts,  no  dirty  driving  mechanism  necessary  as  in  other  graders.  Easy  to  clean — easily  adjusted  to  either  bucket  goose  neck  elevator  or  bucket  chain 
elevator.  All  metal  frame,  chutes  are  spaced  5  feet  center  to  center.  Can  be  placed  where  old  Colossus  grader  stood  without  disturbing  the  arrangencut  or 
your  bins  or  packing  table.  This  is  one  of  our  new  designs  described  in  our  latest  catalog,  sent  upmn  request. 

You  cannot  afford  to  overlook  this  catalog.  Write  for  it  today. 

BERLIN  CHAPMAN  CO.,  Berlin,  Wisconsin 


^pERllMfHAPMAN; 

~Dcanning\#  machinery 

Single  Unit  or  .^Complete  Canninq  Plant' 


SAFETY 

First,  last  and  always. 

Watch  your  increasing  values  and  increase 
your  insurance  proportionately. 

You  can  do  this  most  economically  with 

CANNERS  EXCHANBE  SUBSCRIBERS 


WARNER  INTER-INSURANCE  BUREAU 

where  for  twenty  years  the  net  cost  of 
insurance  has  averaged  $6.20  per  thousand 
less  than  the  usual  insurance  company  pre- 


Write  or  wire  for  the  additional  protection 
you  need. 

LANSING  B.  WARNER  Incorp. 
155  East  Superior  Street 
Chicago,  Illinois 


LABELS 


— as  you  like  them 
— when  you  want  them 

We  are  so  located  that  we  can  take 
care  of  all  your  wants,  promptly, 
dependably. 

Avoid  a  rush-job.  Give  us  time 
and  we  can  give  you  the  better  job. 
But  we  can  take  care  of  the  rush 
job,  too. 

— Labels  of  every  description 
— As  many  colors  as  desired 
— And  at  the  right  prices 


Piedmont  Label  Co.,  Inc, 

Bedford,  Va. 


errv  Obri 


TO  JILC 
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The  Canning  Trade 

THE  JOURNAL  of  the  CANNING  and  ALLIED  INDUSTRIES 
Established  1878 


The  Canning  Trade  is  the  only  paper 
published  exclusively  in  the  interest  of 
the  Canned  Food  Packers  of  the  United 
States  and  Canada.  Now  in  its  fifty- 
first  year. 

Entered  at  Postoffice,  Baltimore,  Md., 
as  second-class  mail  matter. 

TERMS  OP  SUBSCRIPTION 

One  Year . $3.00 

Canada  ...  -  -  $4.00 

Foreign  .....  $5.00 

Extra  Copies,  wheii  on  hand,  each,  .10 
Advertising  Rates  —  According  to 
space  and  location. 


PUBLISHED  EVERY  MONDAY 
BY 

THE  TRADE  COMPANY 

ARTHUR  I.  JUDGE 
manager  and  editor 


107  South  Frederick  Street 
Baltimore,  Md. 


Telephone  Plaza  2698 


Make  all  Drafts  or  Money  Orders  pay¬ 
able  to  The  Trade  Company. 

Address  all  communications  to  Thb 
Canning  Trade,  Baltimore,  Md. 

Packers  are  invited  and  requested  to 
use  the  columns  of  The  Canning  Tradb 
for  inquiries  and  discussions  among 
themselves  on  all  matters  pertaining  to 
their  business. 

Business  communications  from  all  sec¬ 
tions  are  desired,  but  anon3nnous  letters 
will  be  ignored. 

ARTHUR  I.  JUDGE, 
Editor. 
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EDITORIALS 


CHRIST-MASS — Returning  home  from  an  early 
church  service,  one  Christmas  morning  while  liv¬ 
ing  in  California,  the  writer  noted  a  rancher 
busily  plodding  behind  a  pair  of  horses  as  they  dragged 
the  plow,  preparing  the  soil  for  another  crop,  just  as 
they  worked  every  day  in  the  year,  for  many  in  that 
region,  most  blessed  by  a  kindly  Providence,  knew 
nothing  of  Sundays  nor  holidays,  but  worked  every  day 
of  the  year.  Stopping  my  horse  as  the  plowman 
reached  the  end  of  his  furrow  by  the  fence,  the  writer 
called  out.  “FYiend,  if  you  care  nothing  for  the  day  the 
world  celebrates,  don’t  you  think  you  might  at  least 
give  the  poor  beasts  a  one  day  holiday,  as  a  Christmas 
present  ?”  “Why,”  he  replied,  “today  is  Christmas  Day, 
isn’t  it  ?  By  George,  I’ll  do  what  you  say,  and  take  a 
holiday  myself,  too.” 

That  was  a  good  many  years  ago,  but  have  we  not 
become  like  that  busy  plowman — forgetful  of  what  the 
greatest  event  in  all  the  history  of  the  world  means, 
given  over  wholly  to  the  pursuit  of  business  and  com¬ 
mercial  affairs?  In  fact,  has  not  Christmas  become  a 
great  commercial  drive,  when  all  men  feel  compelled  to 
buy  presents  for  their  friends,  when  gift-giving 
reaches  its  acme?  Yet  the  givers  are  mostly  oblivious 
of  the  event  and  the  occasion  which  brings  about  the 
spirit  of  giving?  Stop  to  think. 

Whether  you  be  Christian  or  infidel,  you  have  been 
the  great  gainer  by  that  birth  at  Bethlehem  nearly  two 
thousand  years  ago ;  for  while  it  marked  the  birth  of 
Christianity,  it  marked  a  new  day,  too,  for  all  the 
world.  It  marked  the  ending  of  slavery  for  more  than 
90  per  cent  of  the  world’s  population,  and  was  the 
dawn  of  democracy  as  we  see  it  in  our  country  today. 
And,  therefore,  it  is  but  right  and  just  that  every  man, 
be  his  religious  tendencies  what  they  may,  should  pay 
due  respect  to  this  great  event,  and  know  why  he  pays 
it.  The  Christian,  of  course,  will  need  no  such  induce¬ 
ment;  he  sees  in  it  the  celebration  of  the  greatest 
blessing  a  kindly  God  could  have  given  the  world,  and 


his  heart  wells  up  with  gratitude;  and,  emulating  the 
very  Kings  of  old,  he  gives  his  gifts  in  the  name  of 
God,  as  those  Kings  brought  their  gifts  to  lay  at  the 
feet  of  their  Lord  as  He  lay  in  the  manger  at  Bethle¬ 
hem.  Given  that  way  there  is  a  reason  and  a  real  joy 
in  giving,  and  our  greetings  of  a  Merry  Christ-Mass 
mean  something  more  than  a  mere  salutation  of  the 
season.  It  is  recorded  that  the  angels  sang  “Glory  Be 
To  God,  and  on  earth  peace  to  men  of  good  will;”  the 
mightiest  of  men  came  to  pay  homage  to  the  new-born 
babe,  and  the  very  beasts  of  the  field  added  their 
tribute  of  respect,  their  breath  helping  keep  warm  His 
tiny  body,  as  it  lay  in  His  Mother’s  lap.  And  that  is 
why  ever  since  man  has  been  filled  with  joy  and  glad¬ 
ness  as  the  great  day  approaches  in  thanksgiving  to 
our  Heavenly  Father  for  His  wondrous  gift.  His  Son, 
and  in  gratitude  for  the  emancipation  He  wrought  in 
both  body  and  soul. 

A  Merry,  joyous  Christmas  to  each  one  of  our  big 
family.  , 


Tariff  takes  on  new  meaning— The  in¬ 
dustry  has  watched  with  much  interest  the  ef¬ 
forts  of  the  tomato  canners,  especially  the  Tri- 
State  canners  who  originated  and  kept  behind  the 
effort  to  get  protection  against  the  importation  of  Ital¬ 
ian  and  other  canned  tomatoes,  tomato  paste,  etc.  We 
say  the  industry  has  watched  these  efforts  with  inter¬ 
est,  but  other  items  of  canned  foods  have  always  felt 
easy  and  secure  in  their  own  position  until  just  re¬ 
cently.  And  now  it  would  seem  that  they  will  have  to 
bestir  themselves  or  they  will  find  the  same  kind  of 
troubles  knocking  at  their  doors.  Broadly  speaking, 
the  reason  for  this  is  that  Europe  has  about  completed 
its  business  recovery  from  the  ravishes  of  the  war,  and 
is  producing  again,  and  seeking  for  all  kinds  of  mar¬ 
kets.  Along  with  others,  they  learned  the  value  and 
convenience  of  canned  foods,  and  as  a  result  that  in¬ 
dustry  is  growing  rapidly  in  all  Europe,  and  soon  we 
may  expect  to  see  canned  peas,  string  beans  and  what 
not,  all  of  excellent  quality  and  at  low  prices,  seeking 
admission  to  the  American  market,  just  as  canned 
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tomatoes  have  been  doing  the  past  few  years.  As  we 
have  before  mentioned,  canned  peas  threatened  to  be 
a  serious  contender  against  the  American  peas  back  in 
1914;  and  actually  large  orders  had  been  placed  by  our 
jobbers  for  Belgium  peas,  at  prices  lower  than  the 
American  canner  could  name,  and  they  would  have 
been  duly  delivered  in  New  York  City  had  not  the  war 
come  on  in  August  of  that  year.  Now  we  are  back  to 
the  same  relative  position,  with  this  difference,  those 
countries  have  a  huge  task  of  building  back  their  in¬ 
dustries,  and  employing  all  their  labor,  to  the  end  that 
they  may  meet  the  heavy  taxes  the  war  placed  upon 
them.  In  other  words,  a  more  fierce  competition  than 
ever  exists,  and  must  be  met. 

The  exportation  of  canned  fruits  will  probably  con¬ 
tinue,  but  the  excellent  business  that  was  being  slowly 
but  surely  built  up  in  canned  vegetables  for  export  may 
likely  die  out;  and  in  its  place  will  come  the  goods 
from  other  countries  to  fight  for  the  American  market 
against  our  local  goods.  A  protective  tariff  will  be  ab¬ 
solutely  necessary  in  such  case,  and  since  the  revision 
of  the  tariff  is  now  up  in  Congress,  the  industry  must 
bestir  itself  to  have  canned  foods  on  the  protected  list. 
The  need  of  having  the  goods  there  originally  is  well 
illustrated  in  the  matter  of  canned  tomatoes.  At  one 
time  canned  tomatoes  carried  a  45  per  cent  tariff,  we 
believe ;  but  because  there  were  few  or  no  importations 
at  the  time,  and  consequently  no  tomato  canners  in¬ 
terested,  this  was  cut  down  to  15  per  cent,  apparently 


without  protest.  And  that  is  where  it  is  now.  When 
the  tomato  tariff  committees  presented  their  petitions 
to  the  Government  asking  an  increase,  all  the  law  could 
allow  was  a  50  per  cent  increase  in  the  present  rate, 
which  would  have  brought  the  tariff  to  22V^  per  cent. 
And  that,  of  course,  is  of  no  value. 

What  must  be  done  now  is  to  have  all  canned  foods 
entered  upon  a  proper  basis  to  afford  protection,  even 
if  at  present  there  are  few  or  no  importations  of  the 
particular  goods ;  because  the  new  classifications 
adopted  will  possibly  hold  for  five  or  ten  years,  and  in 
those  years  the  importations  may  swell  to  alarming 
proportions.  The  time  to  secure  this  protection  is 
now,  while  they  are  revising  the  tariff,  because,  as  you 
know,  business  men  do  not  want  the  tariff  to  be  tink¬ 
ered  with  repeatedly,  because  that  upsets  general  busi¬ 
ness.  So  there  will  be  a  long  spell  between  the  present 
revision  and  the  next. 

The  cost  of  canned  foods  is  largely  one  of  labor: 
labor  in  growing  and  harvesting  the  crops,  and  labor  in 
preparing  them  and  placing  them  in  the  cans.  If  Amer¬ 
ican  labor  is  to  continue  upon  a  favorable  wage  basis, 
it  must  have  protection  from  the  low  cost  labor  of  the 
rest  of  the  world.  At  least  to  that  extent  our  canned 
foods  are  entitled  to  protection.  The  industry  must 
wake  up  on  this  question,  and  since  they  are  now  at 
work  upon  the  tariff,  must  wake  up  quickly  and  get 
busy. 


HERCULES  Sanitary  FlexibleSteel Conveyor 


Used  by  Canners  for  every  pur¬ 
pose:  on  sorting  tables,  scalders, 
washers,  exhausters,  etc. 


Made  ot  best  galvanized  ribbon  steel. 

carried  in  stock.  Other  widths,  made  to 
Strong,  durable,  labor  saving  and 
One  hundred 


Standard  widths  -  12,  18,  24,  30  inches 
order.  One  inch  mesh  -  also  half  inch  mesh. 

efficent.  Runs  smoothly,  lies  flat  and  does  not  climb  the  pulleys, 
percent  sanitary. 

Made  up  in  one  hundred  foot  rolls,  or  less.  Can  be  easily  taken  apart  and  made 
into  any  length  conveyor.  Elxtra  cross  wires  supplied  with  each  roll.  We  know 
it  gives  satisfaction  -  our  customers  tell  us  so.  Your  dealer  has  it. 

Manufactured  by 

La  Porte  Mat  &  Manufacturing  Company 

La  Porte,  Indiana 


December  24,  1928 


Servins  the  Industry  Since  1 907 

ALBERT  T.  BACON  &  CO. 

Certified  Public  Accountants 

76  William  Street 
NEW  YORK 

208  S.  La  Salle  Street  SeHthera  Bufldinf 

Chicago  Waabingtoa 


— Sinem  1913 — 

CANNED  FOODS  BROKEaS 


fUhNaoK  Nstnoal  Bank  of  Baltimore 
COMMBSION  MERCHANTS 


Howard  E.  Jones  &  Co.,  Inc. 

200-202  E.  Loasberd  St.  at  Caleect  St.*  Baltimore,  Md. 


ARABOL 

ADHESIVES 


(jliH'S.Gums& Pastes 
For  tvcry  Purpose 
Write  For  Samples 

IMt  ARAROL  MFC  CO. 
SL'^  YORK  IlOE  42-''ST 
thiCAGO:  (CICERO)  ILL 


AMSCAN 

CERTIFIED 

Sealing  Fluid 

“The  Golden  Band” 

Insist  on  AMSCAN — the  per¬ 
fect  Sealing  Compound  — and 
be  safe. 

THE  MAX  AMS  MACHINE  CO.,  NEW  YORK 


KNAPP 
LABELERS 
and  BOXERS 


Baltimore 
San  Francisco 
Salt  Lake  City 
Hamilton,  Ont.,  Can. 


For]over.30  years 
the^  standard  Jma- 
chines^of  the;Can 
ning  Industry. 


‘^PRED  H.KHAPP  CORPORATION 


LABELING  ml  BOKINC  MACHINES 


CINEUL  OFFKt  AND  FACTOaV 
RIDGEWOOD,  NEWJERSEr 


The  Robins-Beckett  Can  Cleaner 


removes  rust  and  dirt  from 
all  sizes  of  cans. 


We  are  manufacturers  of  Dependable 
Canning  Machinery 


A.  K.  ROBINS  &  CO.  INC. 

Baltimore,  Md. 


always  at  your  Servicm — wriim  for  caiaio^um 


DOUBLE  CAN  CLEANER 


CANNERS  SEED  PEAS 

Our  seed  peas  are  grown  under  the  personal 
supervision  of  members  of  our  firm  in  the  Paci¬ 
fic  Northwest  where  climatic  conditions  are 
most  favorable  for  high  vitality. 

**OUR  SEEDS  GROW  FRIENDS** 

WRITE  FOR  FUTURE  CONTRACT  PRICES 

Washburn- Wilton  Seed  Co. 
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December  24,  1928 


Meeting  New  York  State  Canners 

Record  Attendance — Considerations  of  Importance — The  Big  Dinner 
Dance — The  New  Officers. 


The  forty-fourth  Annual  Meeting  of  the  Associa¬ 
tion  of  New  York  State  Canners  was  held  at  the 
Hotel  Seneca,  Rochester,  on  Thursday  and  Fri¬ 
day,  December  13th  and  14th. 

The  Convention  was  a  record  breaker  in  so  far  as 
attendance  was  concerned,  about  200  being  present  at 
the  meeting  each  day,  and  nearly  500  at  the  big  dinner 
dance  on  Thursday  night.  The  New  York  Association 
has  the  very  good  custom  of  opening  each  of  its  general 
sessions  with  a  luncheon  and  then  continuing  the  meet¬ 
ing  in  the  same  room.  In  this  way  the  attendance  is 
greatly  augmented. 

The  meeting  was  called  to  order  by  President  Ed¬ 
ward  A.  Salter  of  North  Rose.  Committees  on  Nom¬ 
inations  and  Resolutions  were  appointed.  President 
B.  C.  Nott  of  the  National  Canners  Association  made 
the  opening  address  and  it  was  one  of  the  best  official 
addresses  we  have  ever  heard.  While  he  stressed  the 


Retiring-President 
EDW.  A.  SALTER 


advantages  of  membership  in  the  National,  he  did  not 
limit  his  talk  to  an  appeal  for  such  membership,  but 
rather  gave  a  brief  but  very  broad  outline  of  the  prob¬ 
lems  confronting  the  industry. 

Mr.  G.  C.  Corbaley  of  the  American  Institute  of 
Food  Distribution,  followed  with  a  very  interesting 
address.  His  plea  for  sanity  and  orderliness  in  our 
methods  of  distribution  was  never  presented  more  ably 
or  more  effectively,  and  it  made  a  deep  impression 
and  started  the  canners’  thoughts  on  lines  which  will 
certainly  redound  to  the  benefit  of  the  industry. 

Professor  Fay  C.  Gaylord,  of  Purdue  University,  un¬ 
fortunately  was  kept  at  home  by  illness.  In  place  of 
his  address  a  brief  paper  giving  an  outline  of  the  work 


carried  on  by  Professor  Gaylord  on  the  grading  of  raw 
tomatoes  was  read.  This  had  been  prepared  by  Presi¬ 
dent  Carl  Scudder  and  read  at  the  recent  meeting  of 
the  Indiana  Canners  Association.  The  results  of  this 
grading  method  of  purchase  have  been  so  satisfactory 
to  both  packer  and  grower  that  its  adoption  by  the 
tomato  canners  of  New  York  seems  to  be  the  only 
logical  thing  to  do.  Mr.  C.  G.  Woodbury  read  the 
above  paper  and  supplemented  it  with  favorable  com¬ 
ments  on  the  method’s  workability  and  usefulness. 

Mr.  F.  W.  Burton,  Traffic  Manager  of  the  Rochester 
Chamber  of  Commerce,  followed^  with  a  very  helpful 
talk  on  the  freight  rate  problems  that  face  the  can¬ 
ners  of  the  Empire  State.  -He  emphasized  the  impor¬ 
tance  of  a  traffic  department  in  the  State  Association, 
and  showed  how  other  states  having  such  departments 
had  a  distinct  advantage  over  New  York  and  took 
advantage  of  their  organized  efforts  in  presenting  their 
claims  before  the  Interstate  Commerce  Commission. 

The  session  closed  with  greetings  from  Dr.  U.  P. 
Hedrick,  the  newly-elected  Director  of  the  Geneva 
Agricultural  Experiment  Station.  He  assured  the 
canners  of  the  Station’s  interest  in  their  problems  and 
pledged  the  Station’s  fullest  co-operation  in  efforts  to 
solve  them. 

i 

Business  Session 

On  Friday  morning  the  annual  business  meeting  was 
held.  President  Salter  presiding.  Reports  were  made 
by  President  Salter,  Treasurer  Finch,  and  Secretary 
Street.  The  Secretary’s  report  showed  a  present  mem¬ 
bership  of  132,  and  that  in  spite  of  the  serious  diffi¬ 
culties  of  the  canners  during  the  last  few  years  the 
membership  had  been  kept  almost  intact  and  was  in 
excellent  financial  condition,  with  a  comfortable  bal¬ 
ance  of  several  thousand  dollars  in  the  bank.  The  Sec¬ 
retary  reviewed  the  many  activities  of  his  office  during 
the  past  year,  but  these  naturally  are  of  local,  rather 
than  general,  interest. 

The  Committee  on  Costs,  with  L.  Meulendyke  (W.  N. 
Clark  and  Company)  chairman,  made  a  report  showing 
the  preparation  of  an  elaborate  schedule  for  calculating 
costs.  At  present  this  study  will  be  confined  to  the 
pea  packs  of  1927  and  1928,  but  if  proper  co-operation 
is  secured,  and  this  is  certain  to  follow,  the  work  will 
be  extended  to  cover  corn,  beans,  tomatoes,  and  possibly 
other  products. 

The  Committee  on  Bean  Standards,  Jay  D.  Fuller 
chairman,  also  reported,  giving  the  amended  standards 
as  promulgated  by  the  United  States  Department  of 
Agriculture.  That  the  suggestions  of  the  Committee 
were  good  is  shown  by  the  extent  to  which  they  were 
adopted  by  the  Warehousing  Division  of  the  De¬ 
partment. 
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HANSEN 
MASTER  -  BUILT: 

Pea  and  Bean  Filler 
Conveyor  Boot 
Corn  Cooker  Filler 
Fruit  and  Vegetable  Filler 
Automatic  Tomato  Filler 
Sanitary  Can  Washer 
Automatic  Kraut  Filler 
Beet  Topper 
Gallon  Fillers 
Potted  Meat  Filler 
Chili  Con  Came  Filler 
Automatic  Quality  Pea  Grader 

Hansen  Canning  Machinery  Corp. 

Cedarburgy  Wit. 


“EVERY  EAR 


FIELD  SELECTED” 


From  the  stalk  during  the  growing  season 


NARROW  GRAIN  EVERGREEN  SEED  STOCK 

No  finer  sweet  corn  has  ever  been  produced  than  comes  from  Central 
Indiana,  a  section  largely  sugar  tree  soil  underlaid  with  limestone  and 
justly  famous  for  its  excellent  quality. — BLOOD  TELLS. 

ROGERS  BROS.  SEED  CO. 

SWEET  CORN  breeders  .nd  growers  PEAS— BEANS 

CHICAGO,  ILL.  - — — - — 


DOUBLE-TYPE,  HOPPER  REMOVED 


Manufactured  hy 

Zastrow  Machine  Co.  Inc 


Foot  Thames  Street 
BALTIMORE,  MD. 


Pineappim  Corars.  SixerB  and  Shcerx 


14 


THE  CANNING  TRADE 


December  24,  1928 


The  Election 

The  following  were  then  nominated  as  directors  for 
three  years  and  were  unanimously  elected :  B.  C.  Olney, 
Snider  Packing  Corporation,  Rochester;  H.  W.  Cleve¬ 
land,  A.  &  P.  Products  Corporation,  Brockport,  and 
M.  A.  Delahoy,  Springville  Canning  Company.  Later 
at  the  Directors’  Meeting  the  following  officers  were 
elected  for  the  ensuing  year:  G.  S.  Haxton,  Haxton 
Canning  Company,  Oakfield,  President;  S.  C.  Heming¬ 
way,  H.  C.  Hemingway  and  Company,  Syracuse,  Vice- 
President;  G.  E.  Finch,  Edgett-Burnham  Company, 
Newark,  Treasurer,  and  John  P.  Street,  Rochester, 
Secretary. 

Resolutions 

The  following  resolutions  were  then  adopted. 

Resolved,  That  the  tentative  draft  of  the  proposed 
amendment  to  the  Federal  Food  and  Drugs  Act,  to¬ 
gether  with  the  proposed  regulations  suggested  by  the 
Legislation  Committee  of  the  National  Canners  Asso¬ 
ciation  be  and  hereby  is  approved  and  has  the  earnest 
support  of  this  Association. 


Secretary 

JOHN  P.  STREET 


Resolved,  That  the  Association  of  New  Rork  State 
Canners  make  transportation  problems  one  of  its  major 
activities.  _ 

Whereas,  It  is  the  opinion  of  this  Association  that 
the  drained  weights  on  Canned  Whole  Refugee  Beans 
as  now  set  forth  by  the  United  States  Department  of 
Agriculture  are  too  high  and  work  a  hardship  on  the 
packer  attempting  to  comply  with  them ;  therefore  be  it 
Resolved,  That  this  Association  through  its  Secre¬ 
tary,  request  the  United  States  Department  of  Agri¬ 
culture  to  make  a  further  study  of  this  subject  with 
a  view  towards  revision  of  these  drained  weights. 

Resolved,  That  our  Secretary  be  requested  to  extend 
by  letter  our  most  sincere  thanks  to  all  of  the  gentle¬ 
men  who  have  given  us  such  instructive  addresses  and 
talks,  and  that  our  Secretary  extend  to  the  Machinery 
and  Supply  Men  and  Brokers  our  appreciation  of  the 
fine  dinner  dance  given  to  us  on  Thursday  evening. 

From  the  floor  the  following  motions  were  made 
and  adopted :  Appointment  of  Committee  to  study  any 
desirable  changes  in  the  Tariff  Rates  on  Canned  Foods ; 
appointment  of  Special  Committees  to  study  the  tenta¬ 
tive  standards  for  canned  beets  and  canned  pumpkin; 
and  that  the  present  Committee  on  the  Labeling  of 
Canned  Foods  be  requested  to  continue  its  work  and 
see  if  some  real  progress  cannot  be  made  in  the  solu¬ 
tion  of  this  serious  problem. 

After  another  luncheon  on  Friday,  the  meeting  con¬ 
tinued  with  a  report  by  A.  E.  Kimberly,  of  Columbus, 
Ohio,  of  the  waste  disposal  experiments  at  Albion ;  this 
was  followed  by  a  talk  by  C.  A.  Holmquist,  chief  of  the 
Sanitation  Bureau  of  the  New  Pork  State  Board  of 
Health,  in  which  he  outlined  the  ways  in  which  the 
Board  would  co-operate  with  the  Association  in  this 
important  question  of  waste  disposal. 

Dr.  C.  B.  Sayre  outlined  the  results  of  the  1928 
work  on  canners  crops  at  Geneva,  the  details  of  which 
will  be  given  later. 

A  characteristic  witty  and  at  the  same  time  though- 
inspiring  talk  by  George  W.  Cobb,  of  the  American 
Can  Company,  followed.  Also  a  few  words  of  greet¬ 
ing  were  extended  by  Mr.  W.  D.  Drynan,  General 
Manager  of  the  Canadian  Canners,  Ltd. 


Since  the  last  meeting  of  this  Association  two  of  its 
oldest  and  most  respected  members  have  passed  into 
the  shadows — James  P.  Olney  and  Harvey  C.  Heming¬ 
way — both  pioneers  in  the  industry,  and  who  were 
both  instrumental  in  forming  this  Association,  and 
served  as  its  President.  They  gave  of  their  time  and 
their  ability  without  stint  in  its  service,  and  to  them 
in  great  measure  is  due  its  success.  Both  were  men 
of  the  highest  character,  of  unquestioned  integrity,  of 
broad  vision,  and  of  unusual  business  ability.  They 
made  a  deep  and  lasting  impression  upon  the  whole 
industry  and  left  a  memory  that  is  an  inspiration  to 
those  who  follow.  Therefore,  be  it  Resolved,  That  this 
memorial  be  entered  on  the  minutes  of  this  meeting 
and  copies  be  sent  to  the  families  of  the  deceased. 


Whereas,  There  is  a  constant  effort  to  change  freight 
rates  on  all  commodities;  and 

Whereas,  Recent  changes  have  generally  been  ad¬ 
verse  to  the  best  interests  of  the  New  York  State 
canning  industry;  and 

Whereas,  The  National  Canners  Association  affords 
us  no  protection  but  regards  transportation  as  a  sec¬ 
tional  rather  than  a  national  issue ;  therefore,  be  it 


The  entertainment  features  consisted  of  a  dinner 
dance  in  the  ball  room  of  the  Hotel  Seneca  on  Thurs¬ 
day  night.  Nearly  500  guests  enjoyed  the  hospitality 
of  the  Machinery  and  Supply  Men  and  Brokers,  and 
the  affair  was  a  100  per  cent  success.  In  Friday  after¬ 
noon,  70  of  the  visiting  ladies  enjoyed  a  luncheon  ten¬ 
dered  by  the  Association  in  the  Solarium  of  the  Hotel 
Sagamore. 


SHOULD  BE 


In  Every  Cannery  Office 

“A  G)mplete  Course  in  Canning” 

As  an  insurance  against  loss 
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We  cordially  invite  you  to  visit  our 
factory  display  when  you  are  at  the  Chicago 
Convention. 

Drop  in  at  our  booth  at  the  Stevens 
Hotel  and  we  will  gladly  arrange  transport¬ 
ation  to  our  factory,  which  is  two  miles 
away. 


Here  we  can  show  much  more  than  in  the  limited  space  at  the  exhibition  hall. 
We  will  have  in  operation  complete  lines  of  machinery  for  making  cans  of  many 
different  styles. 


Cameron  Can  Machinery  Co. 

240  N.  Ashland  Avene  Chicago,  Illinois 


1928  Model  Viner 

MAXIMUM  CAPACITY 
AT  ALL  BEATER  SPEEDS 


CONSTANT  speed  drive  to  REEL  thru 
roller  chain  and  live  travellers  mounted 

on  TIMKEN  BEARING  SHAFTS. 


VARIABLE  speed  drive  to  BEA'l  ER 
CYLINDER  ONLY 

Patented  March  15.  192A 

(REEVES  Tninsinissiiih) 


CHISHOLM-RYDER  COMPANY,  Inc. 

NIAGARA  FALLS,  N.  Y. 

MANUFACTURERS  OF 

Can  Markera  Green  Pea  Viners 

Lift  Trucka  Green  Pea  Feeders 

Convayora  Green  Bean  Snippers 

SPECIAL  MACHINERY  BUILT  TO  ORDER. 

SPECIAL  AGENTS 

A.  K.  ROBINS  &  COMPANY.  INC.  JAMES  Q.  LEAVITT  CO.  BROWN  BOGGS  FOUNDRY  &  MCH.  CO..  Ltd. 

Baltimore.  Md.  Ogden.  Utah  Hamilton.  Ontario 


Green  Bean  Graders 
Green  Bean  Cleaners 
Green  Bean  Cutters 
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The  Pennsylvania  Canners  Meet 

Hotel  Yorktowne,  York,  Pa.,  Dec.  11th,  1928 
President  Summers  Re-elected — Dr.  Woodbury  and  A.  D.  Radebaugh  Give  Good 
Advice — Association  in  Strong  Financial  Position 


The  Hotel  Yorktowne,  which  the  Pennsylvania 
Canners  now  use  as  their  meeting  place,  is  so  at¬ 
tractive  and  metropolitan  in  its  equipment  and 
service  that  the  canners  and  their  supply  friends  seem 
to  like  it  and  essemble  in  goodly  numbers  whenever 
called  to  meeting.  As  a  result  there  were  about  100 
present  to  attend  the  annual  Convention  and  the  big 
dining  room  was  well  filled,  with  some  standing  up  by 
the  time  the  meeting  got  under  way  at  2.15  P.  M. 

Secretary  M.  B.  Wehler  was  called  on  to  read  the 
minutes  of  the  last  meeting,  and  did  so,  and  they  were 
approved.  Next  he  read  the  financial  statement  as 
Secretary,  showing  the  Association  to  be  in  exception¬ 
ally  strong  financial  position  for  a  State  association. 

President  Summers  reminded  the  members  the  year 
terminated  in  December,  and  that  dues  are  payable  at 
this  time,  and  he  urged  them  to  pay  up,  so  that  on  the 
new  stationery  about  to  be  printed  their  names  would 
be  included. 

President  Summers  next  read  his  address,  as  fol¬ 
lows: 

Address  of  Charles  G.  Summers,  Jr. 

I  WANT  to  thank  our  friends  at  this  meeting  for 
their  fine  attendance.  Such  a  gathering  at  this 
annual  meeting  shows  that  all  of  you  are  inter¬ 
ested  in  hearing  the  splendid  speakers  who  are  on  to¬ 
day’s  program. 

We  are  indebted  to  the  National  Canners  Associa¬ 
tion  for  Mr.  Woodbury.  Charlie  Woodbury  is  probably 
the  best-posted  man  in  the  United  States  on  many  as¬ 
pects  of  our  raw  products  problems  and,  in  addition,  he 
has  a  thorough  knowledge  of  their  practical  application 
to  our  requirements. 

For  several  years  the  Pennsylvania  Bureau  of  Mar¬ 
kets  has  been  trying  to  get  canners  to  realize  the  com¬ 
mon  sense  of  buying  raw  produce  on  a  graded  basis. 
It  goes  without  saying  that  high-grade  fruits  and  veg¬ 
etables  will  enable  us  to  increase  the  proportion  of 
fancy  and  extra  standard  grades  packed.  You  know 
yourself  that  you  can  secure  a  better  price  and  a  better 
profit  for  these  grades.  During  the  past  season,  work¬ 
ing  with  the  Pennsylvania  Bureau  of  Markets,  three  of 
our  members  bought  their  tomatoes  on  graded  basis. 

I  understand  that  they  were  well  pleased  with  the  re¬ 
sults.  We  are  complimented  in  having  Mr.  D,  M. 
James  and  his  associates  with  us  today.  These  gen¬ 
tlemen  worked  with  Harry  Ruff,  Sam  Fife  and  Mr. 
Walker  on  grading  raw  produce.  I  feel  sure  that  their 
reports  as  to  the  results  will  be  interesting.  Other 
members  of  this  Association  have  also  made  a  step 
toward  grading  in  that  they  offered  a  premium  to  their 
growers  for  the  better  raw  products.  I  hope  they  will 
give  us  the  benefit  of  their  experience. 

Our  very  good  friend,  A.  D.  Radebaugh,  has  earned 
the  respect  and  confidence  of  every  one.  His  close  and 
constant  association  with  canners  and  their  problems, 
coupled  with  his  ability,  gives  him  a  unique  position  in 
the  canners’  world  as  a  safe  guide  and  advisor.  Thanks 
are  due  The  American  Can  Company  for  their  untiring 


efforts  in  the  solution  of  our  problems  and  the  im¬ 
provement  of  our  industry. 

After  supper  this  evening  we  will  have  the  pleasure 
of  hearing  Mr.  Gordon  C.  Corbaley,  President  of  the 
American  Institute  of  Food  Distribution,  tell  us  of  the 
work  they  are  doing  to  help  solve  the  distribution 
problem.  This  is  the  greatest  problem  of  our  industry. 
Mr.  Corbaley  is  a  very  busy  man  and  has  honored  us 
by  consenting  to  be  with  us.  Every  one  of  us  is  alive 
to  the  fact  that  the  distribution  problem  is  a  serious 
question.  Our  goods  must  be  sold  and  sold  at  a  profit 
for  us  to  be  successful.  Mr.  Corbaley  is  forced  to  leave 
on  the  9.10  train  tonight,  so  that  he  may  attend  the 
Ohio  State  Canners  Association  meeting  tomorrow 


President 

CHARLES  G.  SUMMERS,  JR. 


morning.  For  this  reason  I  have  asked  the  hotel  to 
serve  dinner  sharp  at  6.10  this  evening.  Mr.  Corbaley 
will  talk  to  us  immediately  after  supper.  I  am  sure 
every  one  here  will  want  to  hear  this  talk  and  possibly 
ask  questions  that  develop  in  your  minds.  'Our  co¬ 
operation  with  the  American  Institute  of  Food  Distri¬ 
bution  should  help  us  solve  our  problems  of  distribu¬ 
tion. 

Since  our  last  meeting  death  has  taken  a  heavy  toll 
from  our  Association.  First,  Burt  Teed  was  taken  from 
us,  and  later  M.  N.  Wehler  was  suddenly  stricken.  I 
doubt  if  many  of  us  miss  these  two  splendid  men  more 
than  I  do.  Frequently  I  consulted  both  of  them  and 
found  them  always  ready  and  willing  to  assist  both 
this  Association  and  each  of  its  members  with  advice. 
All  who  knew  these  two  men  regreat  their  death  and 
sympathize  with  their  families  in  their  loss. 

Since  our  last  annual  meeting  this  Association  has 
not  been  as  active  as  I  should  like  to  see  it.  I  think 
this  has  been  partly  due  to  the  feeling  that  our  indi¬ 
vidual  business  came  first,  and  that  we  had  not  the 
time  to  spare  for  association  matters.  I  believe  you 
will  find  that  a  reasonable  amount  of  time  given  for 
exchange  of  ideas  and  consideration  of  fresh  develop- 
ents — in  other  words,  co-operation  with  others  in  the 
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SANTA  CLAUS 
TO  THE  CATTLE 


The  Canner  who  prepares  to  give  a  g7*eater  food  value  for  less  money  inevi¬ 
tably  finds  himself  comfortably  riding  down  the  broad  highway  of  abun¬ 
dance. 

This  attainment  is  not  achieved  through  the  unfolding  of  the  portals  of  magic, 
or  by  appeal  to  Allah.  It  is  neither  fate  nor  circumstance.  It  is  for  him  who  has 
an  abiding,  grateful  faith  in  the  nobility,  integrity,  economic  soundness  and  op¬ 
portunity  of  his  Industry,  and  who  diligently  translates  that  trust  into  intelligent 
action.  Courageously!  Patiently! 

There  are  such  men!  Practical  idealists!  Who  keep  detailed  departmental  cost 
records,  by  which  they  are  able  to  eliminate  most  of  the  army  of  leaks,  and  which 
permit  the  correct  determination  of  the  relative  efficacy  of  available  methods ;  men 
who  offer  their  best  knowledge  for  the  general  advancement  and  stabilization  of 
the  Industry. 

The  ensilage  stack  tells  the  tragic  price  that  is  paid  wherever  human  fallibility 
is  enlisted  for  every  minute  of  all  the  pressing  hours  of  the  corn  packing  season. 

Are  you  allowing  this  avoidable  waste — in  itself  equal  to  a  substantial  profit — 
to  continue  as  one  mighty  barrier  to  the  winning  of  your  entitled  place  in  the  Food 
Preserving  Field? 

TUC  HUSKER,  by  a  simple,  novel  mechanism,  substitutes  scientific  accuracy 
for  the  faulty  discretion  of  indifferent  labor  by  automatically  providing  for  differ¬ 
ences  in  ear  sizes,  making  substantial  waste  impossible,  and  producing  the  same 
quality  of  work  ivith  all  feeders,  whether  experienced  or  not, — a  mechanical  flexi¬ 
bility  fully  embraced  by  adjudicated  patents,  and  that  precludes  the  Canner  from 
being  Santa  Claus  to  the  Cattle  by  saving  for  the  can  and  for  human  consump¬ 
tion  these  tons  and  tons  of  corn  otherwise  going  to  the  silo. 

The  most  accurate  and  comprehensive  tests  of  husker  performance  that  ever 
have  been  undertaken  were  made  in  1928,  and  these  reveal  the  certain  and  mo¬ 
mentous  contribution  that  TUC  HUSKER  is  making  to  the  furtherance  of  the 
Industry  it  serves. 
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same  business — will  make  our  individual  business  pay 
better  in  the  long  run. 

The  outlook  suggests  that  canners  generally  will  in¬ 
crease  their  1929  packs.  If  such  increase  is  in  keeping 
with  each  packer’s  established  distribution  and,  as  a 
whole,  production  is  not  carried  beyond  market  satura¬ 
tion,  then  our  industry  should  have  a  satisfactory  year 
in  1929.  But  if  such  increase  is  so  general  as  to  result 
in  large  surpluses,  then  as  in  1925,  the  market  will  cer¬ 
tainly  break  and  we  will  again  have  to  fight  tooth  and 
nail  to  get  a  price  that  covers  the  cost  of  production. 

Recently  I  had  the  pleasure  of  hearing  our  honored 
President-elect  —  Mr.  Herbert  Hoover  —  speak  at  a 
meeting  of  business  men.  He  stressed  co-operation  and 
attached  great  importance  to  correct  statistics  as  a 
foundation  for  better  business.  We  will  make  our  in¬ 
dustry  and  our  individual  business  better  if  we  go  the 
limit  as  to  co-operation.  I  especially  recommend  that 
in  the  future  each  of  us  report  promptly  when  re¬ 
quested  by  the  Department  of  Commerce  our  annual 
packs  and  spot  stock  on  hand.  Within  the  last  two 
weeks  the  Department  of  Commerce  asked  me  to  secure 
reports  as  to  the  1928  packs  for  26  Pennsylvania  can¬ 
ners  of  corn,  tomatoes  and  stringless  beans.  This  is 
about  one-third  of  the  total.  Repeated  requests  direct 
to  these  canners  had  been  ignored.  Two  or  more  of 
our  officers  and  directors  were  among  these  twenty-six. 
It  is  unfortunate  that  some  of  us  do  not  grasp  the  im¬ 
portance  of  these  reports.  Various  uninformed  au¬ 
thorities  annually  guess  as  to  production  figures  and 
then  tell  the  poor  canner  he  had  better  sell  at  a  low 
price  promptly  or  to  hold  and  sell  at  a  still  lower  price 
later.  This  advice  is  backed  with  someone’s  guess  of  a 
heavy  pack.  Over-estimates  are  more  usual  than  under¬ 
estimates,  and  the  real  figures  will  benefit  every  can¬ 
ner.  Let  me  urge  you  again  to  report  promptly  when 
requested.  The  figures  on  the  unsold  stock  as  of  De¬ 
cember  31st  will  help  establish  the  annual  consumption 
of  canned  foods,  and  this  year  will  make  very  evident 
the  shortage.  This  will  further  strengthen  the  already 
strong  spot  market  and  bring  about  a  satisfactory  fu¬ 
ture  market. 

Soon  after  the  turn  of  the  year  we  should  meet  to 
discuss  our  plans  for  1929.  Undoubtedly  some  of  us 
should  revise  our  growing  contracts  to  meet  new  con¬ 
ditions.  A  standard  growing  contract  would  probably 
be  desirable.  After  our  experience  during  the  season 
just  past  every  canner  should  demand  the  grower’s 
signature  on  a  contract,  as  well  as  on  receipts  for  seed, 
plants  and  supplies  that  have  been  furnished  by  the 
canner,  as  an  advance  payment  on  crops  grown  for  the 
canner.  Along  this  line  an  ounce  of  prevention  is  far 
better  than  several  pounds  of  a  yet-to-be-discovered 
cure. 

A  comparison  of  experience  will  help  all  of  us  select 
disease-free  seed  and  plants  of  suitable  variety  and 
productivity.  If  we  can  get  together  informally  and 
avoid  preparations  for  too  great  an  acreage,  we  shall 
have  accomplished  something  to  be  proud  of. 

Above  all,  we  should  make  the  attempt  to  pack  the 
largest  possible  proportion  of  fancy  and  extra  standard 
grades  and  the  smallest  quantity  of  standard  grades. 
Let  us  avoid  packing  sub-standards,  as  these  are  usual¬ 
ly  unfit  for  human  consumption  and  always  a  detri¬ 
ment  to  the  industry,  Pennsylvania  canners  now  have 
a  national  reputation  for  high  grade — apples,  tomatoes, 
stringless  beans  and  other  goods.  Such  goods  sell  read¬ 
ily  at  a  profit,  where  low-grade  goods  are  hard  to  sell 
at  a  price  that  is  frequently  less  than  the  cost  of  pro¬ 
duction. 


Close  co-operation  with  well-known  brokerage  firms 
is  well  worth  the  time  and  energy  used  in  making  these 
connections.  A  broker  working  closely  with  a  canner 
will  establish  a  steady  demand  for  the  canner’s  brand, 
provided  the  canner  on  his  part  will  deliver  satisfac¬ 
tory  goods.  This  demand  can  be  made  a  market  for  a 
great  proportion  of  each  year’s  pack.  A  constant  de¬ 
mand  is  not  only  financial,  but  also  moral  support. 

More  Pennsylvania  canners  should  be  members  of 
the  National  Canners  Association.  Membership  in  the 
N.  C.  A.  immediately  places  a  canner  in  the  preferred 
class.  Many  buyers,  especially  the  large  buyers,  have 
stated  they  prefer  buying  from  N.  C.  A.  canners.  The 
N.  C.  A.  can  help  you  in  many  ways.  They  are  pre¬ 
pared  to  advise  you  as  to  safe  process  time,  the  best 
factory  practices,  to  help  you  solve  any  spoilage  or 
other  problems.  One  of  their  services  is  to  investigate 
unjust  claims  by  people  who  threaten  law  suits  for 
various  reasons.  Mr.  Woodbury  will  tell  you  of  the 
work  of  his  department  and  of  other  advantages  Na¬ 
tional  Canners  Association  members  enjoy.  Member¬ 
ship  in  the  National  Canners  Association  costs  about 
one-third  of  one  cent  per  case  of  goods  you  pack,  or 
$10  per  3,000  cases.  This  is  a  good  investment,  and  I 
urge  every  canner  here  to  apply  for  membership  today. 

Just  one  more  matter — keep  posted.  Read  your 
trade  papers.  You  will  be  informed  as  to  conditions 
and  markets.  That  is  the  first  step  to  make  any  busi¬ 
ness  satisfactory. 

THE  ELECTION 

Chairman  of  the  Nominating  Committee,  H.  V. 
Wareheim,  of  Hanover,  Pa.,  made  his  report,  nominat¬ 
ing  the  present  list  of  officers  and  directors,  as  follows : 
Chas.  G.  Summers,  Jr.,  President,  New  Freedom,  Pa. 
H.  M.  Ruff,  1st  Vice-President,  Woodbine,  Pa. 

J.  M.  Flinchbaugh,  2nd  Vice-President,  Red  Lion, 
Pa. 

M.  B.  Wehler,  Secretary  and  Treasurer,  Littlestown, 
Pa. 

Directors : 

Term  Expires  1929 

M.  E.  Knouse,  Peach  Glen,  Pa. 

Roy  D.  Snyder,  Delta,  Pa. 

C.  0.  Lippy,  Hanover,  Pa. 

B.  S.  Mehring,  East  Berlin,  Pa. 

Term  Expires  1930 

W.  Scott  Silver,  Nottingham,  Pa. 

J.  I.  Burgoon,  Gettysburg,  Pa. 

Edw.  G.  Ruff,  Delta,  Pa. 

Holman  L.  Sell,  Littlestown,  Pa. 

Term  Expires  1931 

Louis  P.  Colgan,  Fawn  Grove,  Pa. 

R.  B.  Hyson,  Bridgeton,  Pa. 

James  T.  Smith,  Fawn  Grove,  Pa. 

H.  V.  Wareheim,  Hanover,  Pa. 

These  were  unanimously  elected. 

President  Summers  suggested  to  his  members  that 
inasmuch  as  Pennsylvania  is  now  growing  famous  for 
the  quality  of  its  canned  foods,  it  would  be  well  to 
emphasize  this  fact  in  connection  with  the  coming  Chi¬ 
cago  Convention  by  taking  a  page  advertisement  in  the 
Program  Issue  of  The  Canning  Trade,  and  the  sugges¬ 
tion  was  heartily  endorsed  by  the  Convention. 

President  Summers  next  called  upon  Prof.  C.  G. 
Woodbury,  of  the  National  Canners  Association. 
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Professor  Woodbury  Speaks 

PROFESSOR  WOODBURY  spoke  upon  the  ap¬ 
proaching  Tariff  revisions,  covering  especially 
canned  tomatoes.  As  the  present  tariff  at  best 
can  be  increased  but  50  per  cent,  and  as  the  tariff  upon 
imported  tomatoes  is  but  15  per  cent,  the  maximum 
would  be  only  221/2  pei*  cent.  This  is  not  sufficient,  but 
it  is  expected  that  in  the  new  tariff  revision  proper 
consideration  can  be  given  to  this  and  the  tariff  put 
back  to  at  least  where  it  was  some  years  ago.  He  like¬ 
wise  called  attention  to  the  possible  danger  of  heavy 
imports  of  peas  from  Belgium  and  France,  a  condition 
which  actually  threatened  the  industry  at  the  time  of 
the  outbreak  of  the  great  war  in  1914. 

He  likewise  touched  upon  the  proposed  amendment 
to  the  Pure  Food  Law  requiring  the  proper  labeling  of 
sub-standard  goods,  and  said  that  the  bill  had  already 
been  introduced  by  Senator  McNary  and  was  receiv¬ 
ing  careful  attention.  It  is  in  the  nature  of  a  mini¬ 
mum  standard,  and  in  that  sense  beneficial  in  every 
respect. 

Speaking  of  the  Corn  Borer  troubles,  he  showed  a 
map  outlining  how  far  the  borer  had  invaded  Penn¬ 
sylvania,  but  said  that  up  to  this  time  the  density  of 
the  borer  had  not  been  such  as  to  be  greatly  danger¬ 
ous,  but  that  its  checking  was  entirely  with  the  grow¬ 
ers  and  their  co-operation  in  fighting  it.  It  is  easier 
to  stop  it  than  to  rout  it  out,  and  he  urged  all  canners 
to  watch  carefully  and  fight  against  it  by  clean  plow¬ 
ing,  short  cutting  of  the  stubble  and  the  burning  of 
old  corn  stalks. 

By  clean  plowing,  he  explained,  he  meant  the  com¬ 
plete  turning  down  of  every  bit  of  corn  stubble,  so  that 
when  the  bug  emerges  in  the  spring,  it  will  have  no 
place  to  make  a  home  and  develop.  If  the  fields  are 
clean,  it  will  emerge,  but  will  die  for  want  of  habita¬ 
tion. 

On  the  treatment  of  sweet  corn  seed.  Professor 
Woodbury  said  that  the  organic  mercury  products,  as 
now  offered  growers,  form  a  real  insurance  against 
later  trouble.  They  do  not  help  disease-free  seed,  but 
there  is  little  of  that  anywhere,  so  that  most  of  the  best 
commercial  seed  will  be  benefited  by  the  treatment.  He 
warned  his  hearers,  however,  that  treatment  of  seed 
does  not  make  poor  seed  good,  and  urged  them  by  all 
means  to  use  the  best  seed  obtainable. 

On  peas  he  suggested  to  the  canners  of  that  item 
that  they  might,  to  their  advantage,  try  the  Surprise 
pea,  as  experiments  have  shown  that  it  averaged  a 
little  over  82  cases  per  acre,  as  against  71 1/2  cases  of 
the  Alaska.  He  said  it  is  an  early  sweet  pea,  and  in  an 
average  season  will  give  very  satisfactory  returns. 
Pea  inoculation,  he  said,  is  a  good  thing,  but  that  the 
seed  should  be  treated  immediately  before  planting  in 
order  to  get  the  best  results.  If  treated  too  long  before 
sowing  the  inoculation  dries  out  and  is  lost. 

Professor  Woodbury  then  explained  some  of  the 
splendid  work  the  National  Canners  Association  is 
doing  for  the  industry  through  its  research  laborato¬ 
ries,  where  problems  of  all  kinds  are  studied  out  to  the 
advantage  of  all  canners.  The  N.  C.  A.  now  has  a  ser¬ 
vice  of  wonderful  value  to  each  man  in  the  business. 

President  Summers  thanked  Professor  Woodbury 
and  the  National  Canners  Association  for  his  attend¬ 
ance  at  the  Convention. 


Pennsylvania  Bureau  of  Markets 

PROFESSOR  James,  who  has  done  such  splendid 
work  for  the  canners  in  the  Pennsylvania  Bureau 
of  Markets  this  year,  was  sick  artd  unable  to  be 
present,  and  had  his  assistant,  H.  Andrew  Hydman, 
appear  for  him. 

Mr.  Hydman  explained  that  the  farmers’  problem 
today  was  of  marketing,  and  that  the  market  problem 
was  one  of  standardization.  The  Pennsylvania  Bureau 
has  been  able  to  propose  and  have  adopted  grades  for 
apples,  peaches,  pears,  grapes,  etc.,  and  is  ready  to  add 
to  this  list  whenever  the  occasion  demands.  This  last 
summer  they  undertook  to  inspect  receipts  of  tomatoes 
at  the  canneries  for  three  of  the  members.  They  use 
in  this  the  U.  S.  grading  system,  and  it  was  his  opinion 
that  the  growers  who  used  the  system,  while  at  first 
apparently  adverse  to  it,  are  now  very  much  in  favor  of 
it.  It  results  in  paying  the  worth-while  grower  for  his 
care  and  attention,  while  it  penalizes  the  shoddy 
grower.  With  inspectors  in  charge  of  this  work 
approved  by  the  U.  S.  Department  of  Agriculture  and 
appointed  by  the  Pennsylvania  Bureau,  the  canner  is 
relieved  of  the  work  and  the  grower  knows  he  has  an 
impartial,  experienced  man  to  deal  with. 

Mr.  H.  M.  Ruff,  of  Woodbine,  Pa.,  who  packed  all  his 
tomatoes  under  this  system  5f  inspection,  is  so  well 
pleased  with  results  that  he  says  he  would  not  pack  to¬ 
matoes  unless  he  could  again  have  the  inspection.  He 
found  it  raised  the  grade  of  his  receipts  considerably, 
and  that  he  was  able  to  produce  better  than  80  per  cent 
of  his  pack  as  extra  standards,  whereas  under  the  old 
conditions  he  was  lucky  to  get  40  per  cent  of  his  pack 
as  extra  standards.  He  explained  that  he  lost  some  of 
his  growers,  but  that  they  were  of  the  kind  that  it  was 
better  to  get  rid  of.  The  better  growers  welcomed  the 
higher  price.  He  paid  a  differential  of  10c  advance  on 
No.  Is  over  the  No.  2s,  and  nothing  for  the  culls.  They 
used  a  25-lb.  sample  from  each  lot,  and  one  inspector 
can  handle  10  deliveries  per  hour.  Two  other  canners 
who  had  used  this  system  likewise  highly  approved  it, 
and  the  cost  is  such  as  to  more  than  be  repaid  in  the 
better  quality  canned  tomatoes  produced  and  the  better 
market  price  obtained  for  them.  In  other  words,  it 
pays  the  canner  and  it  pays  the  grower,  also. 

President  Summers  reminded  the  Convention  that  it 
would  be  necessary  to  give  the  Bureau  of  Markets  suffi¬ 
cient  notice  so  that  they  can  provide  for  as  many  in¬ 
spectors  as  wanted  the  coming  season. 

Radebaugh’s  Address 

ALBERT  D.  Radebaugh,  of  the  American  Can  Com- 
pany,  was  next  called  upon,  and  speaking  about 
"^the  bean  seed  situation  said  he  saw  seed  beans 
sell  at  50c  per  pound,  $30  per  bushel,  out  West  this  fall. 
He  said  the  cause  for  this  was  that  the  yield  in  the  Far 
West,  where  most  of  such  seed  is  produced,  fell  down 
to  two  bushels  per  acre,  owing  to  a  series  of  hail  storms 
and  bad  weather,  as  against  a  normal  yield  of  18  bush¬ 
els  per  acre.  Seed  is  unquestionably  scarce,  but  he 
warned  canners  from  shopping  around  for  seed  of  un¬ 
known  origin.  They  are  very  likely  to  run  into  disease 
trouble  and  pay  dearly  for  their  shopping.  He  ex¬ 
plained  that  seed  treatment  with  the  mercury  products 
cannot  be  depended  upon  to  overcome  this  trouble.  It 
does  help  if  rightly  used. 

Mr.  Radebaugh  warned  against  the  approach  of  the 
Mexican  bean  beetle,  which  is  one  of  the  most  serious 
pests  the  industry  has  yet  faced.  But  it  can  be  con- 
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trolled  by  spraying.  The  spray,  however,  must  be  thor¬ 
oughly  applied,  because  the  beetle  feeds  from  the  under 
side  of  the  leaf,  and  it  is,  therefore,  necessary  to  get  the 
spray  under  the  leaves  as  well  as  on  top.  For  this  pur¬ 
pose  he  recommended  a  spraying  outfit  with  three  noz¬ 
zles  and  with  strong  force.  A  practical  spraying  ma¬ 
terial  is  made  with  two  pounds  of  magnesium  arsenate 
and  one  pound  Cassein  spreader  to  100  gallons  of 
water.  It  is  possible  to  obtain  effective  results  by 
means  of  dusting,  but  this  is  not  as  safe  as  the  spray. 
Another  protection  Mr.  Radebaugh  suggested  was  to 
plow  down  the  vines  as  soon  as  the  last  picking  has 
been  made.  He  likewise  warned  them  not  to  plant 
beans  again  in  a  field  which  showed  anthracnose  the 
previous  season,  because  the  disease  carries  over 
through  the  winter.  And  don’t  drill  the  fertilizer  with 
the  bean  seed.  It  may  be  put  in  on  the  furrow  adjoin¬ 
ing,  or  it  should  be  worked  in  previous  to  planting,  but 
not  with  the  seed.  The  best  time  to  spray  for  the 
Mexican  bean  beetle  is  when  you  see  the  eggs  forming 
on  the  plants.  He  described  them  as  looking  like 
young  porcupines.  The  beetles  come  before  the  pods, 
and,  therefore,  can  be  driven  off  before  the  crop  is 
ready.  If  the  pods  are  allowed  to  form  it  will  be  too 
late  to  attack  the  beetles.  Another  point  of  value  is 
that  beans  should  be  cultivated  only  when  they  are  dry. 
If  they  are  wet  from  rain  or  dew,  the  disease  is  tracked 
through  the  entire  field  and  spread  rapidly.  The  same 
is  true  about  picking.  They  should  be  picked  only  when 
dry.  Beans  need  nitrogen,  and  he  advised  sowing  fer¬ 
tilizer  of  from  500  pounds  to  1,000  pounds  per  acre  in 
three  applications. 

Want  Next  Convention 

After  some  discussion  and  the  general  expressing  of 
opinions,  the  Pennsylvania  Canners  passed  a  resolu¬ 
tion  to  invite  the  next  National  Canners  Convention  to 
meet  in  the  City  of  Philadelphia.  A  copy  of  this  reso¬ 
lution  will  be  sent  to  each  of  the  three  Presidents  con¬ 
stituting  the  committee  which  selects  the  Convention 
City,  and  the  Association  is  very  anxious  to  see  the 
1930  Convention  in  Philadelphia. 

THE  BANQUET 

The  Convention  was  welcomed  to  a  well-appointed 
dinner  in  the  big  dining  room,  and  apparently 
every  one  accepted  the  invitation.  A  tasty  well- 
served  dinner  was  given  and  with  it  some  high-class 
musical  entertainment.  When  the  cigars  had  been 
lighted  and  the  diners  sat  back  comfortably,  Mr.  Gor¬ 
don  C.  Corbaley  was  introduced  as  the  speaker  of  the 
evening.  Mr.  Corbaley  is  head  of  the  American  Insti¬ 
tute  of  Food  Distributors,  and  it  was  to  explain  the 
purposes  of  this  that  Mr.  Corbaley  appeared.  He 
talked  interestingly  for  more  than  an  hour,  and  his 
audience  followed  him  through.  At  the  end  they  re¬ 
frained  from  asking  the  questions  he  invited. 

In  the  main  the  Food  Institute’s  idea  is  to  set  up  a 
Fact  Finding  Commission,  covering  every  feature  of 
the  market  for  canned  foods.  There  can  be  no  question 
about  the  great  service  such  an  instituton  would  be  if 
the  canners  everywhere  could  be  induced  to  co-operate 
whole-heartedly.  As  we  listened  to  Mr.  Corbaley  ex¬ 
plain  the  situation,  we  could  not  help  but  think  that  he 
was  20  to  25  years  ahead  of  his  time.  The  Canning  In¬ 
dustry  has  taken  50  years  to  reach  the  degree  of  mer¬ 
chandising  now  evident  in  it.  but  it  has  only  recently 
begun  to  study  the.  merchandising  end  of  the  business. 


It  will  unquestionably  make  more  rapid  progress  in  the 
next  few  years  than  in  the  past,  and  the  Institute 
could  be  a  mighty  big  help  along  that  direction. 

Mr.  Corbaley ’s  object  is  to  urge  the  canners  to  get 
up  on  a  par  with  other  lines  of  industry,  such  as  Steel, 
Rubber,  etc.,  where  every  statistical  condition  covering 
the  marketing  of  their  products  is  reported  at  given 
periods,  some  of  them  weekly.  In  that  way  those 
traders  know  exactly  the  situation  in  the  entire  mar¬ 
ket  and  the  buyers  know  as  well.  Some  day  canned 
foods  will  be  so  marketed,  and  Mr.  Corbaley  is  to  be 
congratulated  on  sowing  the  seeds  of  this  much-needed 
condition. 

GOOD  SOIL  -TREATMENT  ADVICE 

IN  The  Athens  Record,  of  Athens,  Wis.,  last  summer 
there  appeared  an  article  by  D.  J.  Fitzgerald,  at  one 
time  President  of  the  Wisconsin  Canners  Associa¬ 
tion,  and  always  a  deep  student  of  canning  crop  grow¬ 
ing,  and  now  Superintendent  of  Production  of  Peas 
and  Beans  for  the  Athens  Canning  Co.,  Athens,  Wis. 
He  speaks  from  years  of  experience,  and  the  industry 
needs  to  make  use  of  such  experience.  For  that  reason 
we  reproduce  here  the  article  in  question : 

Farmers  Lack  Virgin  Soil 

No  farmer  or  truck  gardener  can  afford  to  follow  the 
old  methods  of  growing  grains,  legumes  and  vegetables 
followed  by  the  farmer  who  had  a  virgin  soil  which  was 
fertile  and  rich  in  the  three  necessary  plant  foods. 

Labor,  seed  and  money  are  wanted  every  year  by  the 
farmer  who  disregards  the  methods  now  used  by  the 
up-to-the-minute  producer. 

A  great  deal  of  attention  is  paid  to  plant  breeding  and 
varieties,  as  well  as  to  seed  selection,  covering  its  purity 
and  germination.  We  have  made  great  advances  in  im¬ 
proving  both  the  quality  and  the  yield.  By  liming  the 
soils  and  inoculating  the  legumes,  crops,  clover,  alfalfa, 
beans  and  peas,  using  the  same  kind  of  bacteria  on  peas 
and  beans,  we  find  an  increased  yield  of  at  least  20  per 
cent.  The  nodules  or  warts  on  the  roots  of  peas  and 
beans,  clover  and  alfalfa  all  act  to  be  a  competitor  of 
Muscle  Shoals,  pulling  nitrogen  out  of  the  air  and  put¬ 
ting  it  into  the  soil  for  later  crops  to  feed  on. 

Lime  does  not  aid  all  plants,  and  retards  and  injures 
watermelons  and  strawberries.  While  lime  aids  the 
growth  of  beets,  cauliflower,  celery,  peas,  beans  and  clo¬ 
ver,  plants  like  corn,  radishes  and  turnips  do  not  seem 
to  care  if  the  soil  is  acid  or  sweet.  Work  up  your  soils 
before  planting  and  let  the  sun  and  air  help  to  sweeten 
the  soil  and  you  won’t  require  so  much  lime.  It  is  barely 
possible  to  use  too  much  lime.  Two  or  three  tons  to  the 
acre  is  a  safe  application.  Never  mix  barn  manure  with 
lime,  because  ammonia  will  be  lost  by  chemical  reac¬ 
tion.  It  is  always  easy  to  determine  your  soil  require¬ 
ments  by  the  foliage.  We  live  to  learn. 

Manv  farmers  will  find  that  they  are  riding  for  a  fall 
when  they  try  to  raise  alfalfa  and  canning  peas  on  a 
hard-pan  subsoil  found  in  the  western  tier  of  towns  in 
Marathon  county.  During  a  dry  spell  the  soil  gives  off 
all  of  its  moisture  down  to  the  hard-pan,. and  during  a 
continued  wet  spell  the  water  is  unable  to  soak  away. 
The  grains  and  legumes  grow  on  lands  where  the  hard- 
pan  is  close  to  the  surface  and  have  a  red  or  rusted  ap¬ 
pearance  and  never  make  much  of  a  crop  unless  we  have 
the  proper  weather  conditions,  neither  too  wet  nor  too 
dry. 
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It  is  always  better  to  sow  peas  in  a  crop  rotation  of 
at  least  five  years,  and  then  only  on  fertile,  well-drained 
soils.  Every  square  foot  of  soil  is  different  from  each 
other,  and  you  can’t  run  fences  to  divide  off  soil  texture 
or  fertility  into  form.  Have  your  fields  run  as  nearly 
uniform  as  possible  as  high  lands,  low  lands,  level  lands. 
You  can  tell  what  plant  food  the  soil  is  lacking  if  you 
look  closely  at  the  growing  crops,  for  nitrogen  produces 
the  foliage,  phosphorus  the  grain  or  fruit,  and  the  pot- 
a’sh  or  potassium  produces  the  joints  of  the  stems,  the 
glaze  on  the  cereal  stem  and  gives  it  its  flavor. 

When  grain  lodges  and  has  abundant  foliage  and  con¬ 
tains  only  chaffy  heads,  as  in  lodged  barley,  it  lacks 
both  phosphorus  and  potash.  The  German  says  the  soil 
“ist  zu  fett,”  but  it  is  not  too  fat  or  too  rich ;  it  is  sim¬ 
ply  unbalanced  in  necessary  plant  foods. 

HOW  TO  LABEL  TABLE  SIRUPS 


aSUMMARY  of  the  rulings  on  the  labeling  of  table 
sirups  under  the  Federal  Food  and  Drugs  Act  has 
been  issued  by  the  Food,  Drug  and  Insecticide 
Administration,  U.  S.  Department  of  Agriculture,  for 
the  guidance  of  manufacturers  and  others  who  ship 
table  sirups  of  any  kind  in  interstate  or  foreign  com¬ 
merce. 

The  terms  “Cane,”  “Cane  Sirup”  or  “Sugar  Cane 
Sirup”  should  be  applied  only  to  sirup  made  by  the 
evaporation  of  the  juice  of  sugar  cane  or  by  the  solu¬ 
tion  of  sugar  cane  concrete,  according  to  the  rulings. 
These  terms  should  not  be  used  to  designate  a  sirup 
made  from  sugar.  There  is  no  objection  to  designat¬ 
ing  a  sugar  sirup  as  “Cane  Sugar  Sirup”  if  it  is  made 
from  cane  sugar  and  water,  and  contains  not  more 
than  35  per  cent  of  water. 

When  sugar  sirups  or  mixtures  of  sugar  sirups  and 
corn  sirup  or  other  mixed  sirups  are  artificially  fla¬ 
vored  and  colored  in  imitation  of  maple  sirup,  they  are 
regarded  as  imitation  under  the  law,  and  should  be 
labeled  as  such.  A  statement  such  has  “Imitation 
Maple  Sirup.  Contains  Sugar  Sirup,  Corn  Sirup  and 
Imitation  Maple  Flavor  and  Color,”  will  be  acceptable 
if  suitably  placed  on  the  label,  and  if  the  article  has 
the  indicated  composition.  Coined  words  and  state¬ 
ments  or  designs  which  are  misleading  in  any  partic¬ 
ular  should  not  be  used  on  the  labels  of  imitation 
sirups. 

Declarations  of  quantity  of  contents  on  the  labels  of 
table  sirups  should  be  expressed  in  terms  of  liquid 
measure  rather  than  in  terms  of  net  weight.  The 
presence  of  added  sulphur  dioxide  should  be  plainly 
declared  on  the  labels  of  sirups  which  contain  this 
chemical. 

Copies  of  the  complete  summary  of  rulings  on  the 
labeling  of  table  sirups,  together  with  copies  of  the 
Federal  Food  and  Drugs  Act  and  regulations  issued 
thereunder  may  be  obtained  upon  r^uest  to  the  Food, 
Drug  and  Insecticide  Administration,  United  States 
Department  of  Agriculture,  Washington,  D.  C.  * 

A  PROGRESSIVE  MOVEMENT 


and  practical  demonstration  in  an  enlarged  and  more 
substantial  manner,  the  proper  message  will  be  deliv¬ 
ered  to  the  ultimate  consumer.  Deep-set  prejudices 
will  be  removed  and  the  housewife  will  be  taught  the 
wholesomeness,  palatability  and  economy  of  quality 
canned  foods.  Tne  consumption  will  be  increased. 

It  is  the  writer’s  personal  opinion  that  the  establish¬ 
ment  of  this  Bureau  was  wise  and  farseeing.  It  is  one 
of  the  most  progressive  steps  ever  attempted  to  really 
promote  the  canning  industry,  a  tie-up  with  the  consu¬ 
mer. 

Marketing  trends  have  changed.  What  held  goods 
ten  years  ago  today  is  obsolete.  The  Lecture  Bureau 
oners  an  economical  and  lasting  medium  of  publicity. 

I  intend  to  secure  the  support  of  the  many  factors 
who  are  interested  in  the  manufacture,  sale  and  distri¬ 
bution  of  canned  foods.  By  systematizing  the  work  it 
is  possible  to  cover  the  entire  country.  Many  stand¬ 
ardized  lectures  will  be  given  and  the  proportionate 
expense  per  lecture  will  be  radically  reduced. 

^our  patronage  in  the  past  has  been  appreciated. 
You  are  one  of  the  pioneers  in  this  worth-while  move¬ 
ment.  The  expense  should  be  borne  by  a  larger  num¬ 
ber  of  interested  parties.  I  feel  that  I  can  report  to 
you  within  a  reasonable  time  that  the  Bureau  will  have 
the  assurance  of  the  wholehearted  cooperation  of  a  di¬ 
versified  industry. 


CONTINENTAL  CAN  COMPANY,  INC. 

NEW  CAN  PLANT 


BUILDING 


T 


IHE  Los  Angeles  Can  Company,  a  subsidiary  of 
the  Continental  Can  Co.,  Inc.,  has  let  the  con¬ 
tracts  for  a  new  plant  on  the  Pacific  Coast.  This 
plant  is  being  erected  to  provide  increased  facilities  in 
that  territory,  and  will  replace  present  leased  proper¬ 
ties.  Production  of  the  Los  Angeles  Can  Co.  consists 
of  both  packers’  and  general  line  cans. 

Completed  cost  of  the  plant  and  equipment  will  ap¬ 
proach  $1,000,000. 

BYRD  EXPEDITION  WILL  DROP  BOTTLED 
MESSAGES 


N 


\  By  A.  M.  Wadsworth,  Secretary 


AT  the  recent  meeting  of  the  Western  Canners  Asso- 
ciation,  held  in  Chicago,  it  was  unanimously  de- 
cided  to  continue  the  work  of  the  Canners  Lec¬ 
ture  Bureau.  The  results  so  far  obtained  have  been 
fruitful.  The  future  holds  exceptional  possibilities. 
By  vigorously  carrying  out  this  program  of  education 


0  matter  what  fate  may  be  accorded  to  Com¬ 
mander  Richard  E.  Byrd  and  his  Antartic  expe¬ 
dition  into  the  barren,  uncharted  wastes  of  the 
South  Pole,  civilization  eventually  will  receive  mes¬ 
sages  and  scientific  data  from  the  expedition  when 
notes  and  information  placed  in  hundreds  of  bottles 
will  be  found  floating  around  in  the  seas  or  discovered 
on  far-flung  beaches. 

The  expedition  is  equipped  with  bottles  shipped  by 
the  Owens  Bottle  Company,  of  Toledo,  officials  an¬ 
nounce,  and  were  lettered  specially  for  this  purpose.  On 
each  bottle  is  engraved  the  name  of  the  Byrd  Antarctic 
Expedition,  with  the  dates  1928  and  1929.  Above  the 
inscription  is  the  reproduction  of  an  airplane.  At  defi¬ 
nite  intervals  bottles  containing  notes  of  locations  will 
be  dropped  over  the  sides  of  the  ships  and  airplanes. 
The  bottles  also  will  contain  instructions  regarding 
their  finding  and  forwarding  which  will  give  to  scien¬ 
tists  valuable  information  concerning  the  intensity  and 
direction  of  the  currents  of  the  southern  waters  and 
their  effect  on  other  seas. 

Although  many  of  the  bottles  may  be  found  in  dif¬ 
ferent  parts  of  the  world  within  a  few  months  after 
they  are  cast  into  the  sea,  it  may  be  one,  two  or  many 
years  before  others  are  discovered.  While  the  bottles 


December  24,  1926 


THE  CANNING  TRADE  26 


will  be  subject  to  widely  varying  conditions,  sudden 
chilling,  hard  knocks  and  the  corrosive  action  of  briny 
water,  they  will  stand  up,  and  are  no  different  in  struc¬ 
ture  or  material  from  thousands  of  other  bottles  dis¬ 
pensed  every  day  over  prescription  counters,  Owens 
Bottle  officials  say : 

“Sending  of  farewell  messages  from  shipwrecks  by 
means  of  the  floating  bottle  has  been  a  practice  for 
ages,  but  it  was  left  to  Commander  Byrd  to  use  them 
as  ‘silent  messengers  of  science.’  ” 

News  Around  The  Industry 

Order  Affecting  Production  of  Fish  Meal  and  Oil 
Lifted — A  restraining  order,  issued  recently  at  Salinas, 
Cal.,  by  Superior  Judge  Henry  G.  Jorgensen,  enjoining 
four  Monterey  sardine  canneries  from  using  more  than 
25  per  cent  of  their  catch  in  the  production  of  fish  meal 
and  oil,  has  been  dissolved  on  the  application  of  B.  D. 
Marx  Greene,  vice-president  and  general  manager  of 
the  California  Sardine  Export  Association.  The  con¬ 
cerns  involved  were  the  Monterey  Canning  Company, 
the  Sea  Pride  Canning  Company,  the  San  Carlos  Pack¬ 
ing  Company  and  the  Carmel  Canning  Company. 


Salmon  Regulations  Working  Well — ^The  Govern¬ 
ment  regulations  controlling  the  taking  of  salmon  in 
Alaskan  waters  are  working  out  in  a  most  satisfactory 
manner,  according  to  Capt.  R.  R.  Lukens,  of  the  Coast 
and  Geodetic  Survey,  who  returned  recently  to  San 
Francisco  from  the  Far  North.  Conditions  have  shown 
a  great  improvement  this  season  and  canneries  made  a 
good  pack. 


Booth  Stock  Offered  Public — A  public  offering  of  the 
stock  of  the  F.  E.  Booth  Company,  Inc.,  has  been  made 
and  application  has  been  made  to  list  the  stock  on  the 
San  Francisco  Stock  Exchange.  The  F.  E.  Booth  Com¬ 
pany,  Inc.,  a  Nevada  corporation,  has  been  organized 
to  take  over  the  business  of  the  F.  E.  Booth  Company, 
which  has  for  years  been  engaged  in  the  packing  of 
fruits,  vegetables,  sardines,  shad,  shad  roe  and  similar 
products.  This  company  represented  a  consolidation 
of  the  old  F.  E.  Booth  brokerage  and  commission  busi¬ 
ness,  the  Sacramento  River  Packers’  Association  and 
the  Monterey  Packing  Company.  The  latter  was  a  pi¬ 
oneer  in  the  packing  of  sardines  and  had  an  output  of 
about  450,000  cases  this  year.  The  officers  of  the  new¬ 
ly-incorporated  concern  are:  President,  F.  E.  Booth; 
first  vice-president  and  general  manager,  H.  G.  Max- 
son;  second  vice-president,  Bruce  Heathcote;  secre¬ 
tary-treasurer,  R.  A.  Alexander.  The  board*  of  direc¬ 
tors  consists  of  these  officers,  with  the  addition  of  Max 
I.  Koshland. 


Pineapple  Company  Liquidated — ^The  Pauwela  Pine¬ 
apple  Company,  owned  by  California  interests,  has 
been  granted  a  permit  to  distribute  $143,475  to  its 
stockholders  in  cash.  This  company  recently  sold  its 
Hawaiian  pineapple  properties  to  Libby,  McNeill  & 
Libby,  and  has  gone  into  voluntary  liquidation. 


Entered  Brokerage  Business — ^Walter  G.  Bray,  for 
more  than  twenty-five  years  with  the  John  H.  Spohn 
Company,  has  organized  the  Walter  G.  Bray  Company 


and  has  engaged  in  the  brokerage  business,  with  offices 
at  140  Spear  street,  San  Francisco.  He  is  handling  the 
lines  of  the  Beckwith  Fig  Company,  among  others. 


Group  Life  Insurance  for  Employees — The  California 
Conserving  Company,  San  Francisco,  has  made  ar¬ 
rangements  for  insuring  its  employees  under  a  group 
life  insurance  plan,  the  master  policy  covering  157  em¬ 
ployees  and  totals  $257,000.  Each  employee  pays  a 
small  amount  each  month  on  the  policy,  the  remainder 
of  the  premium  being  paid  by  the  packing  company. 


A  Meeting  of  the  Canners’  League  of  California  was 
held  at  San  Francisco  on  December  18,  when  a  vege¬ 
table  cutting  bee  was  featured  in  addition  to  the  busi¬ 
ness  session.  The  cutting  bee  was  conducted  along 
the  same  lines  as  that  for  fruits  at  the  annual  meetings 
held  in  the  spring. 


Will  Pack  Spinach — ^The  Sutter  Packing  Company, 
with  a  plant  at  Mayfield,  Cal.,  is  arranging  for  spinach 
acreage  and  is  installing  special  equipment  for  the 
packing  of  spinach  next  spring,  the  first  time  it  has 
handled  this  article. 


Retiring  After  70  Years — ^The  J.  R.  Garrett  Com¬ 
pany,  wholesale  grocers  of  Marysville,  Cal.,  where  they 
have  been  in  business  more  than  seventy  years,  with  a 
branch  at  Mount  Shasta  City,  is  retiring  from  business 
the  first  of  the  year. 


Father  of  J.  L.  Rosenfield  Dead — Manuel  Rosenfield, 
father  of  J.  L.  Rosenfield,  president  of  the  Rosenfield 
Packing  Company,  of  Alameda,  Cal.,  passed  away  on 
December  5  at  the  advanced  age  of  87  years. 


Incorporated — The  Santa  Fe  Preserving  Company 
has  been  incorporated  at  Oakland,  Cal.,  with  a  capital 
stock  of  $25,000,  by  Arthur  A.  Hyman,  H.  K.  Alter  and 
Lillian  McGrath. 


Convention  Dates 


January  2-4,  1929 — Northwest  Canners  Association, 
Portland,  Ore. 

January  3-4,  1929 — Ozark  Canners  Association,  Fay¬ 
etteville,  Ark. 

January  21  to  25,  1929 — ^National  Canners,  Canning 
Machinery  and  Supplies,  National  Food  Brokers 
Annual  Meeting,  Hotel  Stevens,  Chicago,  Ill. 

February  27-March  2,  1929 — Canners  League  of  Cali¬ 
fornia,  San  Francisco,  Calif. 

March  8-9,  1929 — Utah  Canners  Association,  Hotel  Big¬ 
elow,  Ogden,  Utah. 


THE  BOOK  YOU  NEED  !  ! 

**A  Complete  Course  in  Canning.’’ 

5ih  Edthon  386  Pages  Price  $10.00 

Published  by  THE  CANNING  TRADE. 
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Wanted  and  For  Sale. 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in 
what  is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


Fop  Sale — Machinery 

FOR  SALE — 200  gal.  copper  steam  jacketed  kettles,  re¬ 
conditioned,  excellent  value. 

Address  Box  A-1593  care  of  The  Canning  Trade. 

FOR  SALE— Two  rebuilt  Souder  Continuous  Cookers, 
475  can  capacity.  Good  as  new.  Also  one  325  can 
cooker  in  excellent  condition.  Bargains. 

Souder  Mfg.  Co., 

Bridgeton,  N.  J. 

FOR  SALE— New  Copper  Steam  Jacketed  Kettles  and 
Mixers,  twelve  sizes,  15  to  500  gallon,  always  in 
stock,  all  extra  heavy  and  tested  225  pounds  pres¬ 
sure.  Also  New  Copper  Pulp  Coils  in  stock,  for  1000 
gallon  tanks. 

Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio 
Kettle  Manufacturers,  Established  1876 

FOR  SALE— 

1  Jeffrey-Wescott  Tomato  Peeling  Table 
1  Monitor  String  Bean  Cutter 
1  Kern  Finisher 
1  Zastrow  Hoist 

Address  Box  A- 1620  care  of  The  Canning  Trade. 

FOR  SALE 

Two  lines  Catsup  Machinery 

One  line  Chili  Sauce  Machinery 

World  Automatic  Bottle  Labeler 

Two  Sprague-Sells  Rotary  Tomato  Washers 

One  Ayars  Two  Pocket  Tomato  Filler 

One  35  H.  P.  Engine 

Address  Box  A-1627  care  of  The  Canning  Trade. 

FOR  SALE— A  Bargain.  Several  new  and  unused 
Gravity  Labelers  for  No.  1 0  cans.  Will  be  sold  at  less 
than  cost.  If  you  ship  No.  10  cans,  here  is  a  chance 
for  a  bargain. 

Address  Box  A-1632  care  of  The  Canning  Trade. 

Wanted — Machinery 

WANTED— One  Chisholm- Scott  Pea  Viner,  advise 
condition  and  lowest  cash  price. 

Address  Box  A-1625  care  of  The  Canning  Trade. 

WANTED^ 

Six  closed  Retorts 
Six  or  seven  Huskers 
Steam  Hoist 

Pea  Filler,  Ayars  preferred. 

Address  Box  A-1629  care  of  The  Canning  Trade 

For  Sale — Factories 

FOR  SALE — Two  canning  factories.  One  fully  equip¬ 
ped  for  packing  Corn  and  Tomatoes.  One  fully 
equipped  for  canning  Tomatoes.  Both  located  on 
Railroad  sidings.  Iron  buildings,  cement  floors, 
labor  houses,  contracts  easy  to  place  with  growers. 
Located  Eastern  Shore  of  Maryland.  Special  low 
prices  to  quick  buyers.  Reason  offered  for  sale  ac¬ 
count  of  age  and  other  business  interests. 

Address  Box  A-1626  care  of  The  Canning  Trade. 


FOR  SALE — As  we  have  divorced  our  Brokerage  and 
Commission  business  from  our  packing  interests  we 
will  have  several  very  desirable  canning  plants  for 
sale,  all  splendidily  located  in  most  fertile  sections  of 
the  Tri-State  territory,  well  equipped  with  modern 
machinery;  some  for  Tomatoes  and  Pulp,  some  for 
Corn  and  one  for  Shoe  Peg  Corn  and  Stringless  Beans. 
If  interested  we  will  be  pleased  to  give  full  inform¬ 
ation,  quote  prices  and  show  you  the  plants. 

Wm.  Silver  &  Co.,  Inc.,  Aberdeen,  Md. 

FOR  SALE — At  Public  Auction,  for  cash,  Thursday, 
January  4th,  1929,  onel  o’clock  P.  M.  at  Converse, 
Indiana,  Tomato  Canning  Factory,  machinery,  equip¬ 
ment  and  R.  R.  Switch.  Details  furnised  on  appli¬ 
cation. 

L.  M.  Gross,  Receiver,  El  wood,  Ind. 

FOR  SALE — Ideal  location  on  waterfront  in  Anne 
Arundel  County,  Md. ;  plant  fully  equipped  to  pack 
stringless  beans  and  tomatoes;  Ih  acres  of  land;  ex¬ 
cellent  farming  district. 

Address  box  A-1617  care  of  The  Canning  Trade. 

FOR  SALE— Plant  fully  equipped  to  pack  peas  and 
corn;  Carroll  Co.,  Md.  4  acres  of  land;  good  farming 
section;  large  3  story  warehouse  and  factory;  an  op¬ 
portunity. 

Address  Box  A-1619  care  of  The  Canning  Trade. 

FOR  SALE— Fully  equipped  tomato  plant  in  King 
George  County,  Va.,  located  on  waterfront;  4  acres 
of  land;  large  warehouse;  a  real  bargain. 

Address  Box  A-1618  care  of  The  Canning  Trade. 

FOR  SALE — Tomato  Canning  Factory  located  in 
Indiana.  Equipped  with  two  lines  Catsup  Machinery, 
one  line  Chili  Sauce  Machinery,  one  line  Canning  Ma¬ 
chinery,  two  150  H.  P.  Boilers.  Ample  Warehouse 
Room.  Factory  located  on  railroad  and  plenty  of 
acreage  is  available. 

_ Address  Box  A-1628  care  of  The  Canning  Trade. 

FOR  SALE— Plant  fully  equipped  to  pack  peas  and 
corn;  Henry  County,  Ill.  8^  acres  of  land;  2  large 
warehouses;  3  story  factory;  good  farming  district;  a 
real  opportunity. 

Address  Box  A-1616  care  of  The  Canning  Trade. 

Wanted — Seed 

WANTED— To  buy  2500  pounds  Stringless  Refugee 
Green  Bean  Seed,  Colorado  grown.  State  prices  and 
shipping  point. 

Sampson  Canning  Co  ,  Wisconsin  Rapids,  Wis. 


Wanted — Miscellaneous  - 

We  want  a  strong  connection  to  supply  our  require¬ 
ments  in  large  quantities  of  Maryland,  Delaware  and 
Virginia  products.  With  competitive  prices  and 
quality,  we  can  do  a  very  large  business.  Liberal 
advances  will  be  given  on  consignment  immediately 
upon  arrival. 

Address  Box  A-1598  care  of  The  Canning  Trade. 
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NEW  YORK  OFFICE— New  York  Importer  offers 
services,  permanent  arrangement  or  to  meet  your 
special  requirements  --  buying,  selling,  importing,  ex¬ 
porting,  inspection,  financing,  credits,  collections;  all 
the  advantages  of  a  New  York  office  at  nominal  ex¬ 
pense. 

Address  Box  A-1631  care  of  The  Canning  Trade. 


Help  Wanted 


WANTED  Food  Chemist,  Well  established,  progressive  Eastern 
Canning  company  needs  a  Food  Chemist  who  has  had  experience 
on  Jams,  Ketchup  and  condiments.  We  can  offer  a  real  pro¬ 
position  to  a  chemist  who  is  ambitious,  energetic,  industrious  and 
willing  to  take  the  responsibility  of  factory  control  of  quality. 

Address  Box  B-1615  care  of  The  Canning  Trade. 


Situation — Wanted 


POSITION  WANTED— By  man  who  is  thoroughly  familiar  with 
rearranging,  installing  and  operating  machinery  in  Corn  canning 
plants.  Can  save  salary  in  increase  number  of  cans  per  ton  of 
Corn  delivered  Available  November  1st. 

Address  Box  B-1610  care  of  The  Canning  Trade. 


New  Jersey  Czmnery 
For  Sale 

Well  appointed,  general  line  cannery, 
located  at  Glassboro,  N.  J.,  for  sale  on 
favorable  terms. 

This  plant  is  on  the  West  Jersey  and 
Seashore  R.  R.,  and  the  Atlantic  City 
R.  R.,  affording  excellent  shipping  faci¬ 
lities.  In  the  heart  of  New  Jersey’s 
great  truck  and  garden  region. 

Substantially  the  following  acreages  of 
canning  factory  crops  are  regularly 
grown  within  a  radius  of  eight  miles 
from  the  cannery: 


WANTED — Position  by  experienced  salesman  or  specialty  man, 
for  Broker  or  Canning  House.  Preferably  between  New  York 
and  Philadelphia.  References  furnished. 

Address  Box  B-1614  care  Canning  Trade. 


POSITION  WANTED — Young  man,  now  managing  Fruit  and 
Vegetable  cannery  would  like  to  make  change  on  January  1st. 
Any  responsible  position  considered.  In  present  position  9  years, 
satisfactory  reason  for  making  change. 

Address  Box  B-1621  care  of  The  Canning  Trade. 


WANTED— Position  with  reliable  concern  as  manager  or  superint¬ 
endent.  Fruit  or  vegetable  cannery.  Experienced  in  all  depart¬ 
ments  and  the  past  nine  years  as  manager.  Can  make  change 
January  1st. 

Address  Box  B-1624  care  of  The  Canning  Trade. 


WAREHOUSING 

Field  and  Metropolitan  warehousing,  the  first 
merging  into  the  latter  if  desired. 

FINANCING 

Loans  arranged  thro*  affiliated  organization  at  lowest 
rates  consistent  with  collateral  available. 

SERVICE 

General  information,  available  thro*  wide 
spread  contacts  with  producers  and  consum¬ 
ers,  a  service  we  offer  to  clients. 

GUARDIAN  WAREHOUSING  COMPANY 
222  West  Adams  Street 
Chicago. 


50  Years  of  Service  to  Canners  |j| 

Thos.  J.  Meehan  &  Co.,  Inc 


L 


(  Thos.  L.  North  ) 

11  W.  Redwood  Street,  Baltimore  Md. 
BROKERS  and  COMMISSION  MERCHANTS 

Canners'  Accounts  Solicited  for  Tip-Top  Buyers. 


APPLES 

3,000 

acres 

PEACHES 

1,000 

«< 

BEANS 

1,000 

44 

BEETS 

600 

44 

SPINACH 

400 

44 

SWEET  CORN 

1,200 

44 

PEPPERS 

2,200 

44 

CUCUMBERS 

500 

44 

MARKET  TOMATOES 

3,500 

44 

CANHOUSE 

2,775 

44 

LIMA  BEANS 

480 

44 

TOTAL 

16,855 

44 

The  factory  is  in  first  class  operating 
condition,  well  equipped  with  up-to- 
date  machinery,  and  economical  met¬ 
hods  of  handling  tomatoes,  catsup, 
chili  sauce,  beets  and  fruits. 

The  American  Appraisal  Company  in¬ 
ventory,  taken  as  of  January  31,  1927, 
establishes  the  depreciated  value  or 
sound  value,  exclusive  of  site,  to  be 
$70,455.00.  The  annual  production 
for  the  past  several  years  has  been  ap¬ 
proximately  70,000  cases. 

The  undersigned  invites  correspon¬ 
dence  leading  to  an  inspection  of  the 
property. 

A.  S.  Hall 

Bridgeton,  N.  J. 
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Inoculation 

PEAS 

Garden  Beans  Lima  Beans 

Make  sure  with  our 

Super  Yield  Cultures 


Strasburger  &  Siegel 

CHEMISTS  &  BACTERIOLOGISTS 
15  S.  Gay  St.  Baltimore,  Md. 


Can  prices 

1928  season 

The  American  Can  Company  announces  the  following 
term  contract  prices,  F.O.B.  its  factories,  for  Standard 
Sites  of  Sanitary  Cans  for  the  Central  and  Eastern  parts 
of  the  United  States. 

No.  1  size . $14.85  per  M. 

No.  2  size .  20.67  per  M. 

No.  size .  26.06  per  M. 

No.  3  size  ,  .  t  .  .  .  28.14  per  M. 

No.  10  size  -i  :  s  i  •  .  .  62.21  per  M. 

AMERICAN  CAN  COMPANY 

CONTAINIKS  Of  TIN  flATl  •  tlACK  IKON  -CAlVANirCO  IRON  •  I  tBAC 
MlTAi  SIGNS  ANoT^^*!^y^lSflAT  fIXTORiS 


Eliminate  causes 
of  IQats^and  sours*" 
(^insure  sanitaij^ 
cleanliness — 


Ask.  your  supply  irran  for 


7^  }'S  F«rdCo«  50/r>fa«i/«c/«m*.hy>Waf/e,AlNA 


Every  Sieve  Accessible 

Small  Space 

gpSH52SES252S2S2S2SES2S2SES2SESE5ESESES252SESSSESES2S2SES25HSESES2SE52SE5ESHSESESES2^' 

1  Livingston^s  TRUE  BLUE  1 

1  Tomato  | 

Hemlock,  N.  Y.,  Jany  12,  1928 

1  Seeds  1 

The  perfect  grading,  large  capacity,  the  splendid 

washing  it  gives  the  peas,  relative  small  floor  space 
occupied,  coupled  with  many  other  good  points  such 
as  sturdiness  of  construction,  cleanliness,  etc. ,  lead 
us  to  believe  you  have  indeed  brought  out  the  ideal 
Grader. 

The  machine  worked  perfectly  for  us,  the  quality  of 
grading  surpassing  anything  we  had  ever  had,  and 
we  feel  sure  all  of  our  peas  were  in  their  proper 
grades. 

Livingston  County  Canning  Co.  Inc. 

Guy  F.  Osborn 

H  Can’ t  be  beat  for  quality.  Are  grown  for  seed  pur-  a 

S  poses  only — are  not  a  by-product.  We  are  selling  S 

a  seed,  of  our  own  growing,  of  high  germination,  S 

a  Marglobe,  Norton,  both  Wilt  resistant,  Livingston’s  a 

a  Stone,  Paragon,  Favorite,  Perfection,  Chalks  Early  B 

a  Jewel,  Greater  Baltimore  and  many  other  varieties,  a 

a  for  present  orders,  at  lowerj  prices  than  for  many  a 

a  years.  It  will  pay  to  write  us  stating  quantity  needed  a 

a  before  buying.  Pages  33  to  37,  in  our  1929  Seed  § 

The  Hydro-Geared 

a  Annual  describes  all  of  above  and  many  other  sorts.  a 
a  Illustrates  a  number, — some  in  natural  color.  It’s  a 

Pea  Grader 

a  yours  for  the  asking.  a 

Write  for  circular 

a  Please  mention  The  Canning  Trade  when  writing.  K 

The  Sinclar-Scott  Company 

1  Livingston’s  Seed  Co.  | 

Wells  and  Patapsco  Sts. 

a  Famous  for  Tomatoes  a 

Baltimore,  Md. 

g  Columbus,  Ohio  g 
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CANNED  FOOD  PRICES 

PricM  represent  the  fiffore  generally  quoted  for  lots  of  wholesale  sixe,  usual  terms  f.  o.  b.  Baltimore  (unless 

otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  tides  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Ssaras  aerrMtoS  by  thM*  Broken:  tllioinu  J.  Meehan  a  Ge.  'Howard  S.  Jonas  a  Co. 

New  Terk  »rleee  eerreeted  by  ear  Special  Correapendent.  fin  eolnmn  headed  **N.  T.*’  indieataa  f.  o.  b.  factory 


Canned  Vegetables 


ASPARAGUS*  (Califemla) 

White  Mammoth,  Mo. 

Peeled,  Na  2% - 

Larce,  No,  2% - 

Peeled,  Mo.  2%.. . . 

Medtniik  No.  SH.. 

SmaUTNo.  - 

Green  Mammoth.  No.  2Vi - - 

Madinm,  Mo.  2% — .. — ...... - 

SmaU,  No.  2% . - . . 

Tipe.  Whiter  Mammoth.  Mo.  1  eq. 

Small,  No.  1  sq..„..-. - - — 

Green,  Mammoth.  No.  1  sq....... 

Small,  No.  1  cq . 


Batto. 

E  E  I 


N.Y. 

2.66 

2.66 

2.66 

2.66 


8.40 

2.80 


.80 


.85 


BAKED  BBANS2 

Plain,  No.  1 . 

No.  2  . 

In  Sauce,  1*8  oz . 

No.  2  .  1.00 

No.  2%  .  1.66 

No.  10  .  6.60 

BBANS2 

StrinKless  Stand.  Cut  Green  No.  2..  1.26 

Standard  Cut  Green,  Na  10 .  6.60 

Standard  Whole  Green,  No.  2 .  1.36 

Standard  Cut  Wax,  No.  2 .  1.36 

Standard  Cut  Wax,  No  10.....».......  7.00 

Red  Kidney,  Standard  No.  2 . 90 

Standard,  No.  10 .  4.60 

LIMA  BEANS2 

No.  2,  Tiny  Green .  2.26 

No.  10  .  12.00 

No.  2  Small  Green .  1.76 

No.  10  .  10.00 

No.  2,  Mixed  and  White .  1.36 

No.  10  .  8.00 

No.  2,  Fresh  White .  1.30 

No.  10 .  7.26 

Soaked.  No.  2 . 90 

BEETS2 

Baby,  No.  2 . . 

16—20,  No.  2 . 


tS.60 

tS.60 

tS.80 

78.60 

ts.oo 

t8.60 

t8.00 

.86 

1.06 

"'.86 

IJTO 

6.26 

1.36 

6.76 


1.06 

Out 


1.76 


1.20 

6.60 


Sliced,  No.  10.. 
CARROTSt 


CORNS 

Standard  Evergr 

F.  O.  B.  Co _ 


F.  O.  B.  Co..... 


Fancy  Shoepeg,  No.  2.. 


F.  O.  B.  Co.. 
Extra  Standar( 
F.  O  B.  Co 

HOMINT2 


MIXED  VEGETABLES8 


OKRA  AND  TOMATOES8 


PRAB8 

No.  1  Sieve,  Mo.  2.. 

F.  O.  B.  Co . 

No.  2  Sieve,  No.  2. 

F.  O.  B.  Co. 

No.  8  Sieve,  No.  2 . 

F.  O.  B.  Co . 

No.  4  Sieve,  No.  2 . 

F.  O.  B.  Co . 

No.  3  Sieve,  No.  10............. . 

No.  4  Sieve,  No.  10 . 

E.  J.  Standard,  No.  4  Sieve,  No.  1.. 
E  J.  Extra  Std.,  No.  2  Sieve,  No.  1 
Fancy  Petit  Pois,  Mo.  1 
PUMPKINS — Prices  on  application. 
Standard,  No.  8 

No.  10  . 

Squash,  No.  8.... 


1.90 

1.36 

1.60 

1.65 

1.16 

1.16 

4.76 

4.76 

6.80 

6.26 

1.20 

1.80 

6.26 

5.26 

1.20 

1.80 

4.76 

5.25 

1.37%  1.10 

1.10 

1.50 

1.20 

_ _ 

1.16 

1.65 

1.65 

1.55 

1.60 

1.70 

1.80 

1.66 

1.00 

1.10 

.95 

1.20 

1.10 

1.16 

1.10 

1.16 

3.60 

3.60 

.90 

1.10 

4.60 

1.06 

1.16 

6.00 

6.60 

1.60 

1.40 

8.00 

IJO 

1.16 

_ 

1.16 

1.26 

1.10 

_ _ 

1.10 

1.00 

1.00 

.96 

1.06 

5.26 

6.60 

6.00 

5.40 

.80 

.90 

.95 

.90 

1.66 

1.26 

4.60 

CANNED  VEGETABLES— CeiMlMod 


SAUER  KRAUTS 


SPINACHS 

Standard,  No.  2 . 

No.  2%  . 

No.  3  . . . 

No.  10  . 

SUCCOTASHS 

Standard  Green  Corn,  Green  Limas 

No.  10  . 

Standard  Green  Com,  Dried  Limas 
(Triple)  No.  2  (with  tomatoes)........ 

SWEET  POTATOESS 

Standard,  No.  2,  F.  O.  B.  Co . 

No.  2%  . 

No.  3  . 

No.  10  . 


7.60 
1.26 

1.60 


.80 

1.10 

1.16 

3.60 


.86 

1.20 

1.30 

4.00 


TOMATOESS 

Extra  Standard,  No.  1.. 

F,  O.  B.  Co . 

No.  2  . 

F.  O.  B.  Co . 

No  3  . 

F.  O.  B.  Co . 

No.  10  . 

F.  O.  B.  Co . 

Standard,  No.  1 . 

F.  O.  B.  Co . 

No.  2  . 

F.  O.  B.  Co . 

No.  2V3 . 

F.  O.  B.  Co . 

No.  3  . 

No.  10  . 

No.  10 . 

F.  O.  B.  Co . 


.76 

.72^4 

1.16 

1.10 


1.80  . 

6.26  . 

6.00  . 

.67%  .70 
.66  .70 

.96  1.06 

.97%  1.06 

1.36  . 

1.36  . 

1.45  1.65 

1.47%  . 

6.00  6.00 

4.76  6.00 


TOMATO  PUREES 

Standard,  No.  1,  Whole  Stock.. 

No.  10,  Whole  Stock . 

Standard  No.  1,  Trimmings . . 

No.  10  Trimmings . . 


.66 

4.25 

.60 

4.00 


Canned  Fruits 


APPLES*  (P.  O.  B.  Factory) 

Maine,  No.  10 . 

Michigan,  No.  10 . 

New  York,  No.  10 . . 


Maryland,  No.  8.. 


.66 

4.00 

.60 

3.40 


4.76 

4.76 

6.00 


APRICOTS*  (California) 


Choice,  No.  2% . . 

Fancy,  No.  2% . 

BLACKBERRIES* 

Standard,  No.  2.................. _ .......... _ 

No.  3 . 


No.  2  Preaorved,.......^...... 

No.  2,  in  Syrup . . 

BLUEBERRIES* 

Maine.  No.  2 . 


CHERRIES* 

Standard,  Red,  Water,  No.  2.. 

White  Syrup,  No.  2 . 

Extra  Preserved,  No.  2 . 

Pitted,  No.  10 . 

California  Standard  2%8 . 

Choice,  No.  2% . . 

Fancy,  No.  2!%— . . 

GOOSEBERRIES* 

Standard,  No.  2 . 

No.  10  . 


1.80 


PEACHES* 

California  Standard,  No.  2%, 
Choice,  No.  2%,  Y.  C . 

Fancy,  No.  2%,  Y.  C _ 

Extra  Sllc^  Yeulow,  No  .1.... 

Standard  White,  No.  2 . . 

No.  8  _ _ _ 

Extra  Standard  White,  No.  8 

Seconds,  White,  No.  8.._~ . 

Standard  Yellow,  No.  2 _ _ 

Yellow.  No.  8 _ 

Extra  Standard  Yellow,  No.  : 


Y.  C. 


3.76 

4.76 

2.60 

2.80 

2.86 

2.76 

“ — 

8.00 

1.86 

1.46 

5.26 

6.50 

. . 

1.76 

— 

1.76 

2.26 

iLob 

10.76 

1.40 

1.60 

1.76 

1.86 

13.00 

14.00 

2.76 

3.00 

8.20 

1.20 

6.60 

6.60 

1.90 

1.76 

2.10 

2.10 

2.86 

1.20 

1.20 

1.40 

1.60 

1.T6 

rii 

1.80 

i.a 

1.40 

1.66 

.  tib 

CANNED  FRUITS— Ceatteaed 


BaRob 

N.Y. 

Balto. 

N.Y. 

Seconds,  Yellow,  No-  8 . 

146 

146 

1.16 

Selected  Yellow'  No-  8  . 

1.76 

.  1.10 

140 

,.  1.30 

1.40 

Unpeeied,  No.  10 . 

8.26 

4.50 

..  4.00 

4.00 

6.00 

..  1.00 

1.10 

PEARS* 

Standards,  No.  2,  in  syrup . 

No.  3  . - 

1.16 

1.66 

..  1.36 

1.45 

..  1.46 

1.65 

..  4.50 

4.90 

Extra  Standards,  No.  2,  in  Symp.... 

No.  3  . 

California  Bartletts,  Standard,  2% 

i.26 

1.86 

2.60 

Fancy  . . 

Standard,  No.  10 . 

PINEAPPLE* 

Bahama,  Sliced,  Extra,  No.  2 . 

Grated.  Extra.  No.  2........... _ _  1.78 

Sliced,  Extra  Standard,  No.  2 _ _  ..._ 

Grated,  Extra  Standard,  No.  2...»  _ _ 

Hawaii  Sliced,  Extra,  No.  2% _  2.86 

Sliced  Standard,  No.  2% .  2.60 

Sliced,  Extra,  No.  2 . 

Sliced  Standard,  No.  2 . 

Grated,  Extra,  No.  2 _ _ _ 

Shredded,  Syrup,  No.  10 . 

Crushed,  Extra,  No.  10 .  8.60 

Elastera  Pie,  Water,  No.  10 _ ........  _ 

Porto  Rico.  No.  10 . 

RASPBERRIES* 

Black.  Water.  No.  2 . . 

Red,  Water,  No.  2 . . 

Black,  Syrup,  No.  2 .  2.00 

Red,  Syrup.  No.  2 . . . .  »...« 

Red,  Water,  No.  10 .  ....... 

STRAWBERRIES8 

Preserved,  No.  1 . 1.10 

Preserved,  No.  2 . . — .  1.10 

Extra,  Preserved,  No.  1 . 1.16 

Elxtra.  Preserved.  No.  2 _ .... _  2.20 

Standard,  Water,  No.  10 . 

FRUITS  FOR  SALAD* 

Fancy,  No.  2% .  4.25 

No.  10s  . 14.76 


8.25 
8.76 

9.25 


2.80 

2.40 

2.26 

2.20 

2.00 

8.50 

10.00 


Canned  Fish 


HERRING  ROE* 

10  oz . . 

16  oz.  . 

17  oz . 

18  oz.  . 

19  oz . 

Standard,  No.  2,  Factory,  18  oz. . 

LOBSTER* 

Flats.  I'lb.  eases,  4  doa..„........_.......... 

%>lb.  cases,  4  dos . . 

%>lb.  cases,  4  doz . . 

OYSTERS* 


1.65 

1.60 


1.80 

2.60 

7.60 

3.50 

12.75 


1.10 

1.46 

1.60 

1.65 


Standards,  4  oz........................ 

.  l.M 

..  ....  1.45 

_ _  2.70 

. 

SALMON* 

Red  Alaska,  Tali,  No.  1 . 

.  3.60 

Flat,  No.  %. . 

Cohoe,  Tall,  No. 

Flat,  No.  ...... 

Flat.  No.  %..... . . 

Pink,  Tall,  No.  1 .  1.80 

Columbia  Flat,  No.  1 . 

Flat,  No.  % . 

Chums,  Tall  . 

Medium  Red,  Tall _ _ _ _ 

SHRIBIP* 

Dry,  No.  1 . 

Wet,  No.  1,  Large.... .  1.86 

SARDINES  (Domestic),  per  case 
F.  O.  B.  Eastport,  Me.,  1928  pack 

%  Oil,  Keyless  . . 

%  Oil,  Decorated . . . 

%  Oil,  Tomato,  Carton .  Out 

%  Mustard,  Keyless . 

toil.  Carton . 

Mustard,  Keyless  ... _ _ _ 

foraia,  %,  i»er  ease....................... 

Oval,  Ne.  1 _  _ 

TUNA  FISH  (California),  per  ease 

White,  %8  . 

White,  %s  . 

T^ite,  Is  — — 

Blue  Fin,  %s _ 

Blue  Fin,  Is . 

Striped,  %8  . . 

Striped,  Is  ....... 

Yellow,  %8  . 

Yellow,  Is  ....... 


4.20 

2.26 

i.a 

1.66 

2.86 

8.10 

2.66 


1.82% 

4.86 

2.86 

1.70 

2.60 

1.80 

1.90 


t8.76 

t4.60 

7X76 

74.76 

78.00 

716.00 

74.60 


_  7.00 

14.00  12.76 

_ 26.66 

_ 7.00 

_ 18.60 

.  6.76 

.  11.50 

.  6.76 

-  12.76 
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Boyle  Cans 


ARE  GOING  TO  BE  USED 
BY  MORE  LARGE  BANNERS 
THAN  EVER  BEFORE 

Because  Our 

QUALITY 

DOUBLE  SEAMERS 
PERSONAL  ATTENTION 

Have  won  us  additional  Customers  who  were  only 
too  glad  to  support  an  organization  whose  main 
object  is  the  immediate  and  Complete  Satisfaction 
of  its  Customer  Friends. 

Why  not  become  one  of  our  Customer  Friends? 

Our  Representative  will  he  glad  to  call  on  you. 

Metal  Package  Corporation 

(BOYLE  CAN  PLANT) 

811  SOUTH  WOLFE  ST.,  BALTIMORE,  MD. 

MASPETH.  N.  Y.  110  EAST  42nd.  Street.  New  York  City  Brooklyn,  N.  Y. 


BALTIMORE,  DECEMBER  24,  1928 


I  WEEKLY  REVIEW 

1 _ _ _ i 

Condition  of  Market  Should  Make  You  Merry — The 
Tri-States  Tomato  and  Corn  Packs  of  1928— A  Few 
Changes  in  Prices. 

ERRY  CHRISTMAS  TO  YOU  ALL— Who  wants 
to  know  what  the  canned  foods  market  is  on 
this,  the  night  before  Christmas?  Away  with 
such  sordid  thoughts  and  let  joy  be  unconfined. 

The  market  is  in  fine  shape  and  it  will  stay  there 
until  a  new  lot  of  canned  foods  can  be  produced,  next 
Fall;  and  it  will  stay  even  then  if  the  canners  have 
sense  enough  to  produce  only  fit  canned  foods:  fit  in 
every  way  for  the  consumer  who  buys  them.  That  dees 
not  mean  that  they  must  all  be  Fancies,  nor  even  Extra 
Standards  (except  in  those  sections  of  the  Central- 
West  where  “extra  standard”  really  means  standard, 
and  standard  is  taken  to  mean  seconds  or  worse) .  But 
it  does  mean  a  piece  of  goods  that  will  be  found  en¬ 
tirely  satisfactory  by  any  consumer,  anywhere,  and  at 
any  time.  And  we  do  not  mean  “at  a  price.”  We  mean 
at  any  price  the  little  housewife  happens  to  pay  for 
them.  You  know  when  they  will  be  found  satisfactory. 
Well,  pack  them  that  way  and  do  not  pack  anything 
else  than  that,  and  if  you  do  the  present  fine  condition 
of  the  canned  foods  market  will  continue  on  for  years 
to  come.  Isn’t  that  a  pleasant  Christmas  thought  ?  And 
it  is  absolutely  true. 

On  the  other  hand,  listen  to  the  short-sighted  or  ig¬ 
norant  buyer  who  wants  something  cheap,  to  beat  a 
competitor’s  price — in  other  words,  pack  for  a  price — 
and  you  will  find  yourself,  and  the  whole  industry,  by 
this  time  1929  deeper  in  the  mire  than  you  ever  were 
in  the  past  few  bad  years.  And  that,  too,  is  absolutely 
true.  The  world  is  growing  wiser  every  day,  they  say;, 
but  certainly  it  has  grown  “wise”  to  the  canners’  so- 
called  “standards,”  and  wants  none  of  them  at  any 
price.  If  you  pack  them  in  1929,  those  standards  will 
stay  with  you,  regardless  of  what  price  you  put  upon 
them,  and  will  remain  with  you  for  years,  to  plague 
you  and  to  fret  you  and  to  prevent  the  market  on  the 
better  goods  reaching  the  point  it  would  reach  were  it 
not  held  down  by  those  “standards.”  If  you  prefer 
that  kind  of  business  and  those  kind  of  buyers  to  the 


present  kind  of  business,  ask  Santa  Claus  to  give  it  to 
you — and  be  damned.  For  you  will  be. 

But  here  is  just  a  little  bit  of  business. 

At  the  Tri-State  meeting  in  Philadelphia  on  the  18th 
and  19th,  Secretary  F.  M.  Shook  released  the  annual 
statistics  of  the  Tomato  pack  and  of  the  Corn  pack,  and 
they  make  interesting  reading. 

Here  they  are: 

Easton,  Md.,  December  18,  1928. 

1928  CORN  AND  TOMATO  PACK 
We  are  submitting  below  the  statistics  of  the  1928  Tri-State 
pack  of  canned  corn  and  tomatoes,  and  as  a  matter  of  comparison 
arc  also  giving  the  pack  for  1927. 


TOMATOES 

Special 

Totals 

No.  1 

No.  2 

No.  3 

No.  10  sizes  No.  3  cans 

Delaware — 

1928 . 

152.692 

105,409 

75,084  250 

250,410 

1927 . 

522,885 

355,464 

199,577  2,645 

827,466 

Maryland — 

1928 .  283,226 

2,011,365 

262,707 

260,673  10,294 

1,798,464 

1927 .  453,971 

3,750,431 

754,665 

630,713  18,861 

3,670,666 

New  Jersey — 

1928 . 

54,512 

40,200 

61,461  2,070 

119,842 

1927 . 

82.851 

126.602 

1.35.073  . . 

276,617 

1927  figures  are  taken  from  Bureau  of  Census  report. 

CORN 

Evergreen — Crushed : 

No.  1 

No.  2 

No.  10 

1928 . 

...  36,147 

1,248,262 

19,370 

1927 . 

...  31,872 

1,224,517 

19,578 

Country  Gentleman — ( 

Crushed : 

1928 . 

169 

65,113 

1,587 

1927 . 

153 

67,253 

912 

Golden  Bantam — Crushed  : 

1928 . 

9,697 

1927 . 

5,093 

Whole  Grain,  1928... 

....  7,942 

478,065 

,  876 

Whole  Grain,  1927... 

....  14,668 

357,840 

2,160 

Reduced  to  No.  2  cans,  total,  1928 . 1,877,995  cases 

1927... . 1,735,227  cases 

F.  M.  SHOOK,  Field  Secretary. 

Notice,  for  instance,  that  in  1927  these  three  States 
produced  4,774,749  cases  of  tomatoes,  all  reduced  to 
3’s;  whereas  in  1928  their  total  packs  of  tomatoes,  all 
reduced  to  3’s,  amounts  to  but  2,168,716  cases.  This 
is  one  of  the  lightest  packs  on  record,  and  bears  out 
the  predictions  made  all  during  the  season.  And,  inci¬ 
dentally,  it  accounts  for  the  present  undoubted  scarcity 
of  canned  tomatoes  in  this  great  tomato  canning  re¬ 
gion.  The  figures  of  the  Government  are  not  yet  ob¬ 
tainable,  since  a  quite  considerable  number  of  canners 
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are  delaying  the  compilation  by  neglecting  to  send  in 
their  figures.  The  above  figures  cover  the  Tri-States 
only,  Maryland,  Delaware  and  New  Jersey. 

In  com  the  same  interesting  comparisons  are  easily 
made  from  the  figures.  However,  notice  how  remark¬ 
ably  close  the  two  years’  packings  of  the  same  kinds 
and  sizes  of  corn  run.  Corn  is  packed  by  a  compara¬ 
tively  few  canners,  as  compared  with  tomatoes,  and 
the  figures  are  totals  and  reliable  in  every  way.  It 
may  surprise  some  that  the  corn  pack  of  1928  sur¬ 
passed  the  extremely  light  output  of  1927  by  only  a 
very  few  cases. 

If  you  must  have  prices  you  may  learn  that  at  last 
lima  beans  have  commenced  their  ascent.  You  will 
find  some  new  and  higher  prices  on  our  market  page. 

There  has  been  some  little  alteration  of  the  prices  in 
corn,  but  it  is  much  in  the  nature  of  a  re-adjustment. 

In  tomatoes  about  the  only  changes  noted  are  ad¬ 
vances  in  No.  lO’s,  which  are  becoming  very  scarce, 
indeed,  and  in  tomato  pulp  or  puree,  which  is  also 
steadily  moving  upwards  in  price,  due  to  its  scarcity. 

Fruits  have  not  had  much  attention  this  past  week. 

May  Santa  Claus  be  most  generous  to  you,  and  may 
good  appetite  and  better  digestion  wait  upon  you. 


NEW  YORK  MARKET 

By  “New  York  Stater,’* 

Special  Correspondent  “The  Canning  Trade.” 


Jobbers  Busy  on  Other  Matters — Filling  In  With  Goods 
Where  Needed — ^No  Concessions  Seen — But  Little 
Trading  in  Peas — Corn  Sluggish — Salmon  Rallies  a 
Little — Buying  Spinach — Better  Prices  Wanted  for 
Beans. 

New  York,  Dec.  20,  1928. 

INVENTORY — Distributors  are  making  plans  for 
their  annual  inventory,  and  spot  canned  foods  trad¬ 
ing  is  naturally  at  a  virtual  standstill.  While  there 
is  a  lack  of  active  demand,  buyers  are  showing  more 
interest  in  the  market  situation  than  normally  at  this 
season  of  the  year.  Generally,  buyers  put  canned  foods 
out  of  their  thoughts  from  December  15  to  about  Jan¬ 
uary  5th  or  10th.  This  year,  while  interest  has  shifted 
away  from  staples  to  holiday  specialties,  as  customary 
at  this  time  of  the  year,  jobbers  are  still  interested  in 
canned  foods,  and  it  is  probable  that  any  off-priced 
offerings  of  wanted  goods  would  immediately  be 
snapped  up.  The  general  market  structure,  however, 
is  so  strong  that  the  usual  concessions  are  lacking.  In 
previous  years  there  were  always  a  number  of  canners 
who  at  this  season  of  the  year  found  it  necessary  to 
sacrifice  part  of  their  carry-over  stocks  to  bolster  their 
financial  position  for  the  January  1  statement.  This 
year,  however,  the  rank  and  file  of  canners  are  in 
sound  financial  position,  and  the  usual  sacrifice  offer¬ 
ings  of  distressed  goods  have  not  made  their  appear¬ 
ance. 

Tomatoes — A  little  filling-in  buying  has  been  re¬ 
ported,  but  quantity  trading  is  absent.  The  market 
continued  strongly  maintained  at  Southern  canneries, 
with  packers  offering  prompt  shipment  at  65c  to  70c 
for  Is,  95c  to  $1.00  for  2s,  $1.50  to  $1.60  for  3s,  and 
$4.75  to  $5.00  for  10s.  It  will  be  noticed  that  the  price 
ranges  have  widened  appreciably  during  the  past  sev¬ 
eral  weeks,  and  it  is  reliably  reported  that  most  sellers 
are  quoting  top  prices.  This  is  an  indication  of  the 
healthy  condition  of  the  market  and  lends  more  color 


to  the  reports  of  a  general  upward  movement  expected 
immediately  after  the  turn  of  the  year.  Reports  from 
Indiana  canners  note  sales  of  2s  at  $1.05  and  3s  at 
$1.55,  with  the  market  by  no  means  plentifully  sup¬ 
plied.  Conditions  in  the  California  market  have  under¬ 
gone  no  important  modification,  the  market  being  well 
maintained,  with  leading  packers  well  sold  up  on  top 
quality  tomatoes. 

Peas — Little  trading  is  reported  in  this  division  of 
the  market.  Spot  standards  continue  held  at  a  mini¬ 
mum  of  $1.05  per  dozen,  canneries,  with  buyers  look¬ 
ing  for  stocks  at  $1.00  with  little  success.  Fancy  sift¬ 
ings  remain  in  steady  position,  although  relatively 
little  new  business  has  developed  during  the  week. 
Buyers  are  prone  to  defer  action  on  futures  until  after 
the  turn  of  the  year,  and  it  is  probable  that  the  canners 
and  distributors  will  get  together  at  the  annual  con¬ 
vention  and  put  through  a  substantial  volume  of  pack¬ 
ed-to-order  business. 

Com — Sluggish  markets  are  reported,  and  corn  is 
not  as  strong  as  is  the  case  with  tomatoes  and  peas. 
Western  packers  continue  to  quote  at  95c  a  dozen,  but 
it  is  reliably  reported  that  business  could  be  done  at 
90c.  Southern  packers,  however,  appear  fairly  firm  at 
95c  to  $1.00  per  dozen  on  standard  crushed.  It  is  re¬ 
ported  that  the  chains  have  shown  some  interest  in 
the  Western  market  and  it  is  possible  that  some  large 
business  wil  go  through  after  the  turn  of  the  year, 
clearing  up  the  weaker  holdings  of  Western  packs. 
Fancy  corn  is  strong  and  is  showing  an  upward  price 
tendency,  with  a  general  shortage  indicated  during  the 
spring  selling  season. 

Salmon — ^The  Coast  market  has  rallied  a  little,  and 
while  prices  have  not  staged  any  advance,  canners 
seem  to  have  met  with  a  little  success  in  stabilizing 
their  markets.  Buyers  are  still  quite  bearish  in  their 
price  views,  however,  and  it  is  reported  that  the  cur¬ 
rent  bids  of  distributors  are  5c  to  15c  per  dozen  under 
packers’  views.  These  bids  are  more  or  less  in  the  na¬ 
ture  of  “feelers,”  however,  inasmuch  as  no  real  de¬ 
mand  for  salmon  exists  at  the  moment.  Eastern  job¬ 
bers  are  not  expected  to  come  back  into  the  market  in 
a  large  way  for  a  month  to  six  weeks  yet. 

Spinach — ^There  has  been  a  little  buying  of  this  item 
during  the  current  week,  and  the  market  is  well  held. 
California  packers  are  quoting  for  shipment  during  the 
first  quarter  of  1929  at  $1.05  for  Is,  $1.45  for  2i/^s,  and 
$4.85  on  10s,  these  prices  covering  fancy  quality.  The 
Baltimore  m^irket  remains  in  steady  position.  There 
is  reported  to  have  been  considerable  “buying  for  the 
rise,”  as  they  say  in  Wall  Street,  on  this  item. 

California  Fruits — Conditions  remain  much  the  same 
as  during  the  previous  several  weeks.  Peaches  have 
apparently  firmed  up  a  little,  although  buyers  are  re¬ 
luctant  to  pay  the  firmer  prices  asked  by  some  sellers. 
Judging  from  current  market  conditions.  Eastern  dis¬ 
tributors  will  be  in  the  market  for  peaches  in  good 
quality  during  the  spring  season.  The  low  prices  quoted 
at  retail  on  peaches  this  season  have  tended  to  stimu¬ 
late  consumption  considerably.  Cherries  and  pears 
continue  in  firm  position,  and  apricots  are  also  steady. 

Pineapple  Moving — Hawaiian  pineapple  has  been  a 
good  seller  for  the  holiday  trade  this  year,  and  dis¬ 
tributors  are  getting  an  active  demand  for  this  prod¬ 
uct  from  the  retail  trade.  The  market  is  well  main¬ 
tained  on  both  crushed  and  sliced  grades. 

Sardines — ^Maine  canners  are  not  getting  much  de¬ 
mand  for  prompt  shipment  sardines,  but  are,  neverthe¬ 
less,  maintaining  the  market  firm  at  their  list  prices. 
Jobbers  are  expected  to  enter  the  market  in  a  fairly 
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broad  way  after  the  turn  of  the  year.  The  situation 
in  California  is  still  easy  and  it  is  a  buyers’  market  in 
most  respects. 

Tunafish — California  canners  are  again  talking 
higher  prices  on  this  line,  but  the  bullish  reports  have 
not  stimulated  buying  here.  Jobbers  are  not  inclined 
to  anticipate  their  requirements  on  tuna,  and  are  buy¬ 
ing  in  but  a  limited  way  to  cover  immediate  orders. 
More  buying  interest  is  expected  early  in  the  new  year, 
when  distributors  will  be  stocking  for  the  spring  and 
early  summer  trade,  but  until  that  time  jobbers  see 
nothing  in  the  tuna  situation  to  warrant  the  tying  up 
of  much  of  their  capital  in  this  commodity  at  this  time. 

Stringless  Beans — Some  standards  can  still  be 
bought  at  $1.30  f.  o.  b.,  but  the  ideas  of  most  canners 
are  still  5c  to  10c  a  dozen  over  this  figure.  Jobbers  are 
going  slowly  on  this  item,  however,  and  will  probably 
revert  to  a  week-to-week  buying  program,  due  to  the 
prevailing  high  prices.  Distributors  who  bought 
largely  with  confidence  at  the  time  packers  first  started 
booking  futures  several  months  ago  are  now  realizing 
handsome  profits  on  beans.  A  few  10s  are  reported 
available  at  $6.50,  but  the  general  asking  price  is  25c 
to  50c  a  dozen  over  this  figure.  Some  Pennsylvania  cut 
green  stringless  beans  are  reported  available  at  $1.22i/^ 
to  $1.25  f.  o.  b.  cannery.  Business  on  futures,  Penn¬ 
sylvania  pack,  is  being  taken  at  95c  for  standards, 
$1.05  for  extra  standards,  and  $1.20  for  fancy. 


CHICAGO  MARKET 

By  "Observer" 

Special  Correspondent  of  "The  Canning  Trade" 


Buyers  Waiting  —  Active  Movement  Expected  After 
Turn  of  Year  —  Ask  Canners  to  Be  Careful  About 
Future  Prices — Peas  in  Demand — Tomatoes  Steady 
— Chicago  Brokers  Elect. 

Chicago,  Dec.  20,  1928. 

The  market — Relatively  little  business  is  now 
being  turned  in  canned  foods;  buyers  seem  dis¬ 
posed  to  wait  and  take  their  chances  on  market 
changes,  even  though  when  pressed  for  a  personal 
opinion,  they  agree  that  goods  will  probably  be  worth 
more  money  after  January  1st. 

Just  as  a  slant  on  the  situation,  one  large  operator 
last  week  through  mistake  quoted  a  staple  canned 
foods  item  away  too  cheap,  10  per  cent  out  of  line,  and 
not  a  jobber  snapped  him  up  at  the  price.  Such  an 
error  in  ordinary  times  would  bring  forth  very  wide¬ 
spread  response. 

There  will  be  a  nice  movement  of  canned  foods  Jan¬ 
uary  1st,  no  doubt  about  it,  and  it  is  hoped  that  these 
present  healthy  conditions  will  not  encourage  any  fool¬ 
ishness  on  the  part  of  canners  (either  as  to  over-pric¬ 
ing  or  plans  to  over-produce).  It  is  hoped  that  influ¬ 
ence  will  be  brought  to  bear  so  as  to  keep  things  on  a 
more  even  keel  than  have  been  apparent  for  several 
years  past. 

As  a  summary  of  the  view  of  several  of  our  best- 
posted  buyers,  it  is  the  feeling  that  owners  of  can¬ 
neries  who  are  now  closing  their  year’s  operations 
should  also  set  up  definite  constructive  trading  policies 
for  another  season.  These  buyers  want  to  feel  that 
when  they  place  their  future  bookings  it  is  to  be  on  a 
close  low  figured  level  which  cannot  be  lowered  but 
which  must  necesarily  advance  as  the  season  develops. 
With  a  wholesome  under  current  of  the  sort  of  trading 


confidence  such  policies  will  develop  it  is  quite  possible 
that  some  satisfactory  future  selling  can  be  done  in 
1929.  With  such  a  condition  the  retailer  can  be  en¬ 
listed  back  into  the  future  game,  and  with  such  a  pol¬ 
icy  in  general  application  the  wholesaler  who  has  re¬ 
cently  been  making  the  canner  “carry  the  load”  will 
find  himself  paying  for  that  service  in  the  way  of  ex¬ 
tra  price  which  is  as  it  should  be. 

Now  is  the  time  for  established  canners  to  trim  their 
fixed  overhead  charges  to  the  quick,  so  as  to  be  able  to 
show  a  selling  scheme  which  will  appeal  to  buyers,  re¬ 
establish  onto  a  sound  basis  future  trading  and  dis¬ 
courage  competitors  who  might  otherwise  be  encour¬ 
aged  over  imaginary  large  profits  to  start  up  on  a 
“shoe  string”  and  create  over-production. 

This  isue  is  important  and  it  is  hoped  that  every 
trade  convention  will  develop  this  theme  in  such  a 
manner  that  all  concerned  may  hear  and  act. 

Peas — Contrary  to  the  expectations  of  many,  peas 
have  shown  more  interest  in  December  than  was  an¬ 
ticipated,  no  price  changes  from  last  mentioned,  but 
there  has  been  some  quiet  booking  of  fair  sized  lots; 
no  doubt  buyers  feeling  there  can  be  no  price  change 
except  upwards  and  selections  and  service  more  likely 
to  be  obtainable  now  than  later.  Peas  represent  a  fine 
food  value  on  the  basis  now  listed  and  should  continue 
to  enjoy  good  support. 

Tomatoes^In  fair  demand,  warehouse  stocks  avail¬ 
able  at  $1.10  for  No.  2  standards,  $1.20  for  No.  2  extra 
standards.  No.  21/^  standards,  $1.50 ;  No.  10  very  scarce 
and  the  few  holders  who  still  have  any  supplies  asking 
prices  so  high  as  to  put  them  out  of  line  with  No.  2, 
No.  21/2  and  No.  3  sizes. 

We  understand  some  of  the  big  jobbers  are  still  re¬ 
selling  to  the  retail  trade  No.  10  tomatoes  cheaper  than 
their  competitors  can  purchase  in  carloads;  this  is  no 
doubt  merely  used  as  a  leader  and  will  not  last  long. 
No  doubt  a  survey  of  the  country  at  this  time  would 
reveal  many  such  anomalous  situations  and  they 
should  be  duly  discounted  as  not  representing  a  “mar¬ 
ket”  in  any  way. 

Com — Not  much  interest;  believe  there  have  been 
a  few  inside  deals  consummated  this  month  at  a  confi¬ 
dential  basis  which  has  not  been  announced,  and  such 
jobbers  are  now  as  anxious  as  anybody  to  see  their 
procrastinative  competitors  made  to  pay  the  advances 
which  assuredly  are  due  to  apply  on  corn  ere  long. 

Financial  pressure  is  not  going  to  bother  owners 
who  have  corn  to  sell  after  January  1st,  there  will  be 
more  buyers  then  sellers  after  that  time;  standard 
No.  2  corn  still  moving  at  90c,  extra  standard  at  $1 
and  fancy  country  gentleman  at  $1.15  to  $1.20  f.  o.  b. 
Mid-Western  factories. 

Grape  Fruit — Some  very  fine  Florida  pack  has  been 
reaching  buyers ;  the  quality  is  excellent.  Packers  re¬ 
port  a  strain  upon  their  capacity  to  produce,  and  with 
the  flush  of  production  but  a  few  weeks  yet  to  go  they 
all  feel  that  January  will  see  strengthening  prices;  No. 
2  fancy  has  been  sold  this  month  at  $1.75  f.  o.  b.  Flor¬ 
ida  factory. 

Chicago  Food  Brokers’  Annual  Meeting — This  or¬ 
ganization,  which  has  been  accomplishing  much  in  the 
way  of  betterment  of  local  trading  usages,  held  its 
annual  election  of  officers  last  week — as  follows: 

President — ^Walter  A.  Frost,  of  Walter  A.  Frost  & 
Co.;  Mr.  A1  Livingston,  of  Young  &  Livingston.  Di¬ 
rectors — E.  P.  Gale,  of  Lee,  Kaufman  &  Gale,  Inc.; 
James  Murphy,  of  Meinrath  Brokerage  Co. 
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THE  OZARK  MARKET 

OZARKO 

Special  Correspondent  '“The  Canning  Trade." 

Good  Business  for  This  Season  of  the  Year  Reported 
by  Jobbing  Grocers  in  All  Lines — Tomato  Sales 
Brisk  and  Carload  Buyers  Making  Inquiry — Green 
Beans  Held  for  $1.25  for  No.  2s — ^No  Prospect  of 
Increase  of  Tomatoe  Acreage  for  1929 

Springfield,  Mo.,  Dec.  20,  1928. 

General  business — Jobbing  grocers  are  re¬ 
porting  a  very  satisfactory  volume  of  business 
for  the  season  of  the  year.  This  business  is  not 
confined  to  the  sales  of  items  which  are  considered  as 
belonging  to  those  which  might  be  termed  holiday 
goods,  but  is  covering  the  general  line  handled  by  the 
average  jobbing  grocers.  It  is  no  longer  the  custom 
of  the  retail  grocery  stores  to  buy  in  large  quantity, 
but  they  replenish  their  stocks  each  week  to  meet  the 
consuming  demand.  All  elements  of  speculation,  so  far 
as  the  retailer  is  concerned,  has  been  entirely  elimi¬ 
nated. 

Tomato  Sales — There  has  been  a  number  of  cars  of 
tomatoes  sold  from  our  district  during  the  past  week, 
and  all  for  prompt  shipment.  The  total  volume  of  busi¬ 
ness,  however,  is  somewhat  less  than  that  of  the  week 
previous.  Canners  report  some  inquiries  for  prices  on 
canned  tomatoes  for  shipment  early  in  January,  but 
we  hear  of  no  sales  made  for  such  delayed  shipment,  as 
canners  are  expecting  further  advance  in  the  prices  on 
tomatoes,  due  to  the  limited  supply,  and  the  expected 
increase  in  the  demand  before  the  close  of  December. 

Tomato  Prices — The  limited  number  of  canners  in 
the  Ozarks  holding  any  spot  tomatoes  are  holding  their 
prices  firm  on  the  basis  of  2s  standards,  $1.00  per 
dozen,  f.  o.  b.  factory  point.  Some  sales  have  recently 
been  made  at  this  price.  Prices  on  other  sizes,  if  ob¬ 
tainable,  would  be  about  as  follows:  No.  1  standard, 
10  ounce,  70c  dozen ;  No.  303  cans,  16  ounce,  90c  to  95c 
dozen;  No.  2  extra  standards,  $1.10  dozen;  No.  21/^ 
standards,  $1.35  dozen;  No.  3  standards,  $1.45  dozen; 
No.  10  standards,  $5.00  to  $5.50  dozen,  f.  o.  b.  factory 
points,  Missouri  or  Arkansas. 

Jobbers  Bidding — Numerous  buyers  of  canned  foods 
have  cultivated  the  “bid  habit”  and  do  not  seem  satis¬ 
fied  to  make  any  purchases  at  canners’  asking  prices. 
This  class  of  buyers,  very  grudgingly,  to  all  appear¬ 
ances,  are  now  paying  canners’  full  asking  prices. 
There  are  indications  that  from  now  on  any  purchases 
made  of  canned  tomatoes  or  other  canned  foods  from 
the  canners  of  the  Ozark  packing  district  will  be  at 
canners’  full  asking  prices,  no  matter  what  they  prove 
to  be. 

Increasing  Inquiries — ^There  is  a  marked  improve¬ 
ment  in  the  inquiries  for  prices  on  tomatoes  for  prompt 
as  well  as  December  shipment,  proving  conclusively 
that  there  are  many  carload  buyers  who  will  be  com¬ 
pelled  to  come  into  the  market  and  buy  canned  toma¬ 
toes  within  the  very  near  future.  Canners  show  no 
disposition  to  confirm  sales  if  the  goods  are  wanted  for 
delayed  shipment.  Some  canners,  however,  who  are 
holding  only  a  few  cars  of  spot  tomatoes  now  seem 
willing  to  confirm  sales  at  prevailing  prices  for  ship¬ 
ment  last  week  in  December. 

Future  Tomatoes — ^There  is  nothing  we  can  add  to 
our  market  letter  of  last  week  in  regard  to  prices  on 


future  tomatoes.  It  appears  all  canners  in  the  district 
seem  determined  not  to  make  any  prices  on  future  to¬ 
matoes  or  accept  any  business  until  some  time  during 
the  first  week  in  January.  It  seems  to  be  the  plan  of 
the  average  tomato  canner  to  place  only  limited  offer¬ 
ings  of  future  tomatoes  on  the  market  at  the  opening 
prices,  with  the  expectation  of  somewhat  higher  prices 
ruling  a  little  later  on.  Canners  in  the  district  will  be 
better  fixed  financially  than  they  have  been  for  several 
years  past;  therefore  will  be  in  better  position  to  hold 
them  at  whatever  asking  prices  each  canner  fixes  for 
his  finished  products. 

Spot  Green  Beans — ^The  few  canners  holding  any 
spot  stringless  green  beans  are  refusing  to  consider 
any  sales  if  the  price  on  No.  2  cuts  is  less  than  $1.25 
per  dozen,  factory  points.  We  believe  there  is  less  than 
a  carload  of  6/10  cuts  in  the  district,  and  these  are 
held  at  $6.00  to  $6.50  factory  points.  There  may  be 
some  odds  and  ends  in  other  sizes,  but  canners  know 
there  will  be  a  greater  demand  for  spot  green  beans 
than  it  will  be  possible  to  supply,  hence  they  show  no 
disposition  to  crowd  sales. 

Future  Green  Beans— We  hear  of  no  positive  prices 
being  named  on  future  green  beans.  The  scarcity  of 
bean  seed  and  the  high  price  ruling  on  limited  offer¬ 
ings  of  seed  is  somewhat  alarming  to  the  bean  canners. 
It  now  seems  more  than  likely  Chat  when  the  bean  can¬ 
ners  of  the  Ozarks  do  name  any  prices  on  future  green 
beans  that  these  prices  will  be  somewhat  higher  than 
the  opening  prices  for  the  1928  pack.  We  might  state 
here  as  a  matter  of  information  that  we  see  no  pros¬ 
pects  for  any  increase  in  the  bean  acreage  over  last 
year  for  the  pack  of  1929.  The  quality  of  the  green 
beans  being  packed  in  the  Ozarks  is  being  compli¬ 
mented  by  the  jobbing  grocery  buyers,  and  is  meeting 
with  favor  by  the  consuming  public. 

Tomato  Acreage — Relying  upon  the  reports  that  are 
being  made  by  various  canners  throughout  the  district, 
we  can  see  no  prospect  for  any  increase  in  the  tomato 
acreage  for  the  1929  pack  as  compared  with  the  acre¬ 
age  contracted  for  the  pack  of  1928.  The  disposition 
on  the  part  of  a  number  of  the  larger  tomato  canners 
is  to  reduce  their  contracted  tomato  acreage  about  10 
per  cent.  It  is  probable  a  number  of  the  smaller  can¬ 
ners  will  contract  for  the  coming  year’s  pack  about  the 
same  tomato  acreage  they  had  under  contract  this 
year.  We  are  perfectly  safe  in  saying  there  will  be  no 
increase  in  the  prices  to  be  paid  the  growers  for  the 
contracted  tomato  acreage  in  the  Ozarks  for  the  1929 
pack. 


THE  GULF  STATES  MARKET 

By  BAYOU 

Special  Correspondent  of  "The  Canning  Trade" 


Good  Week  on  Shrimp — Fishing  Season  Closed  in 
Louisiana  Until  February  15th — ^No  Surplus  Stocks 
— Spring  Damaged  Oysters — Best  Oysters  in  Deep 
•  Water  Out  of  Reach  of  Tongs,  and  Dredging  Is  Not 
Allowed — News  from  These  Regions 

Mobile,  Ala.,  Dec.  20,  1928. 

SHRIMP — ^The  seafood  factories  in  Alabama  had  a 
good  run  on  shrimp  this  past  week  and  some  of 
them  operated  pretty  nearly  full  time,  all  of  which 
serves  to  “pep”  up  activities  around  the  seafood  can¬ 
neries,  who  have  been  moving  along  slowly  in  low  gear 
up  to  the  last  week  in  November,  but  since  the  first  of 
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December  the  shrimp  pack  has  been  moving  along  bet¬ 
ter,  and  this  past  week  was  the  best  week  that  they’ve 
had  in  Alabama  in  the  last  sixty  days.  Alabama  has 
no  closed  season  for  canning  shrimp  at  this  time  of  the 
year  and  the  only  time  that  the  law  prohibits  the  fac¬ 
tories  to  can  shrimp  is  in  the  months  of  June  and  July ; 
therefore  the  shrimp  pack  in  Alabama  will  continue 
now  as  long  as  the  supply  of  raw  material  will  justify 
the  factories  to  operate.  This  year  the  shrimp  pack 
may  run  longer  than  usual  in  Alabama,  because  the 
oyster  pack  does  not  look  very  encouraging  at  this  time 
and  the  shrimp  fishermen  or  trawlers  may  continue 
right  on  with  shrimp  instead  of  knocking  off  for  oys- 
tering. 

Louisiana’s  winter  closed  season  for  canning  shrimp 
is  on  now  and  will  continue  until  February  15th.  The 
Louisiana  closed  canning  shrimp  law  affects  the  shrimp 
pack  both  in  Louisiana  and  Mississippi,  because  Missis¬ 
sippi  gets  the  bulk  of  her  shrimp  from  Louisiana 
waters.  This  being  the  case,  whatever  stock  of  Lou¬ 
isiana  and  Mississippi  fall  shrimp  pack  is  available  it 
is  in  the  warehouses  of  the  packers  in  those  two  States, 
and  there  is  very  little  prospect  of  it  being  increased 
to  any  noticeable  extent  for  the  next  sixty  days,  un¬ 
less  Louisiana  lifts  its  winter  closed  season  and  allows 
the  factories  to  continue  to  can  shrimp  through  the 
closed  season,  which  it  seems  is  a  privilege  that  the 
Conservation  Department  can  grant. 

Louisiana  had  the  largest  fall  shrimp  pack  of  the 
three  States  in  this  section,  and  while  it  may  be  equal 
or  a  little  more  than  they  packed  last  year,  yet  Lou¬ 
isiana  has  not  very  many  shrimp  factories,  and  Mis¬ 
sissippi,  which  is  the  largest  and  most  important 
shrimp  canning  State  in  this  section  and  usually  puts 
out  the  largest  pack,  fell  considerably  short  this  fall. 

On  the  other  hand,  the  Alabama  pack  up  to  the  first 
of  December  was  about  35  per  cent  short  of  what  it 
was  last  year;  hence  there  is  no  indication  of  any  big 
surplus  stock  of  shrimp  being  held  by  the  packers  of 
this  section,  and  the  fall  shrimp  pack  in  this  section  as 
a  whole  has  been  less  than  it  was  last  year. 

,  The  raw  shrimp  market  is  very  quiet  and  low  prices 
prevail.  There  are  some  shipments  of  fancy  headless 
raw  shrimp  being  made,  but  the  demand  is  not  very 
active,  which  is  probably  caused  by  a  good  many  frozen 
headless  shrimp  being  held  in  storage,  and  then,  too, 
oysters  and  game  may  have  their  influence  in  curtail¬ 
ing  the  demand  for  shrimp. 

The  following  are  the  prices  of  canned  shrimp,  f.o.b. 
factory:  No.  1  medium,  wet  or  dry  pack,  $1.45  per 
dozen ;  No.  1  fancy,  wet  or  dry  pack,  $1.65  per  dozen. 

Oysters — The  new  pack  of  oysters  in  Mississippi  and 
Louisiana  is  reported  moving  along  very  well  and  the 
bulk  of  the  oysters  packed  in  these  two  States  has 
come  from  the  Louisiana  reefs.  Mississippi  reefs  are 
now  being  worked  by  the  canning  factories  in  that 
State  and  the  Pass  Christian  reefs  are  furnishing  most 
of  the  Mississippi  oysters,  of  which  large  quantities  of 
them  are  being  taken  to  the  Biloxi  factories  to  be 
canned. 

The  heavy  freshet  of  last  spring  damaged  some  of 
the  reefs  in  Louisiana,  but  as  the  Louisiana  marsh  is 
such  a  large  area  of  fine  oyster  bottoms,  which  makes 
Louisiana  have  such  wonderful  oyster  resources,  she, 
unlike  other  States  that  have  limited  oyster  resources. 


can  withstand  adverse  conditions  far  better  than  other 
localities  in  this  section,  hence  the  oyster  resources  of 
Louisiana  may  be  spoken  of  as  unlimited. 

On  the  other  hand,  the  heavy  freshet  of  last  spring 
did  considerable  damage  to  the  Alabama  oyster  reefs, 
and  as  a  conserve,  as  well  as  an  economic  measure,  the 
packers  in  Alabama  may  find  it  to  their  advantage  not 
to  disturb  what  oysters  are  on  the  reefs  now  of  which 
a  big  percentage  is  small  growth  and  not  can  any  oys¬ 
ters  this  year. 

Even  if  the  factories  do  pack  oysters  this  year,  it  is 
doubtful  if  they  could  operate  over  half  time,  due  to 
the  fact  that  the  majority  of  the  large  matured  oysters 
are  in  the  deep  water  reefs  and  they  are  not  available 
in  sufficient  quantities  for  canning  when  fished  with 
tongs,  and  the  laws  of  Alabama  prohibit  the  dredging 
of  oysters;  so  the  seafood  canneries  here  are  greatly 
handicapped  for  a  supply  of  oysters  to  pack. 

The  demand  for  raw  oysters  is  improving  as  the 
Christmas  rush  nears,  and  the  raw  shippers  report  a 
very  satisfactory  volume  of  Christmas  business  al¬ 
ready  booked,  with  more  in  sight,  so  they  look  for  a 
good  holiday  trade. 

The  oysters  are  showing  up  in  good  shape  and  the 
supply  has  been  good ;  therefore,  unless  the  unexpected 
happens,  the  raw  oyster  shippers  look  for  a  good  Santa 
Claus. 

The  prices  of  canned  oysters  are  as  follows :  4-ounce 
cans,  $1.25  per  dozen;  5-ounce  cans,  $1.35  per  dozen; 
8-ounce  cans,  $2.50  per  dozen,  and  10-ounce  cans,  $2.70 
per  dozen,  f.  o.  b.  cannery. 

Dispatches  from  Coast  Cities  to  the  Mobile  (Ala.)  Reg¬ 
ister  Showing  Activities  in  the  Seafood  Industry 
Along  the  Coast 

Pass  Christian,  Miss.,  Dec.  8. — “More  than  300  work¬ 
ers  have  been  employed  by  the  Dunbar-Dukate  Can¬ 
ning  Company  here  since  the  opening  of  the  oyster 
season,  November  19.  Several  cars  of  canned  oysters 
already  have  been  shipped.  Practically  all  the  workers 
had  been  unemployed  since  the  close  of  the  factory, 
May  1.  Oysters  from  the  Pass  Christian  reef  are 
being  packed.  The  reef  located  about  1,500  feet  from 
the  shore  of  Pass  Christian  is  the  largest  in  Mississippi 
waters  and  one  of  the  best  natural  oyster  reefs  on  the 
Gulf.  It  is  more  than  seven  miles  in  length.  Boats 
from  the  Biloxi  canneries  have  been  taking  oysters 
daily  from  this  reef.” 

“Apalachicola,  Fla.,  Dec.  15. — Sixteen  local  seafood 
packing  plants  are  operating  in  full  force  in  hopes  of 
making  the  1928-29  oyster  season  one  of  the  best  this 
locality  has  experienced  in  recent  years. 

Shrimp  and  oysters  are  being  handled  in  large  quan¬ 
tities  and,  according  to  present  indications,  this  sea¬ 
son  gives  promise  of  being  an  exceptionally  good  one. 

Last  year,  which  was  perhaps  the  best  seafood  sea¬ 
son  since  1921,  approximately  40,000  shipments,  in¬ 
cluding  mostly  oysters,  were  made  by  local  packers. 

From  the  oyster  industry  last  year  approximately 
$360,000  was  received,  it  is  estimated. 

Inspection  of  local  plants  and  methods  of  handling 
the  seafoods  was  made  several  weeks  ago  by  National 
and  State  officers,  and  the  same  were  given  a  clean  bill 
of  health.” 
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Sanitation  Certificates — The  announcement  comes 
from  Montgomery,  Ala.,  that  certificates  covering  oys¬ 
ter  quality  and  shucking  sanitation  have  recently  been 
issued  to  26  oyster  dealers  in  Mobile  and  Mobile  coun¬ 
ty,  which  indicate  their  compliance  with  the  provisions 
of  the  State  Board  of  Health  Regulations. 

Each  oyster-shucking  plant  that  has  been  inspected 
by  the  State  Board  of  Health,  and  to  which  a  certificate 
has  been  issued,  is  given  a  certificate  number  so  as  to 
identify  the  plant;  therefore  in  order  that  every  re¬ 
tailer  of  oysters  may  protect  himself,  as  well  as  the 
general  public,  the  retail  dealer  in  oysters  should  see 
that  every  crate  of  oysters  that  he  buys  bears  the  cer¬ 
tificate  number  of  the  dealer  and  the  can  bears  the  cer¬ 
tificate  number  of  the  shuckers.  The  oysters  shucked 
in  Alabama  bear  the  certificate  number  in  ink  on  the 
can.  Those  shucked  in  other  States  may  be  shipped  in 
cans  with  the  certificate  number  stamped  in  the  metal 
of  the  can.  Dealers  in  oysters  should  assure  them¬ 
selves  that  each  can  is  identified  by  the  certificate  num¬ 
ber  of  the  shucker,  officials  said,  and  if  the  can  does 
not  bear  such  a  number  the  inference  is  that  the  con¬ 
tents  were  not  taken  from  an  approved  bed  or  were 
not  packed  in  a  certified  plant. 

Mobile  Canner  Elected  Secretary  of  K.  of  C. — Emile 
Brettel,  who  recently  resigned  as  secretary  of  the 
Lores  Canning  Co.,  seafood  packers  of  Mobile,  Ala.,  has 
been  elected  financial  secretary  of  Mobile  Council  666, 
Knights  of  Columbus,  succeeding  Herve  Charest,  who 
has  just  been  appointed  superintendent  of  the  Mobile 
Water  Works  by  the  Board  of  City  Commissioners  of 
Mobile,  Ala. 


CALIFORNIA  MARKET 

By  “Berkeley'* 

Special  Correspondent  “The  Canning  Trade." 


Consolidations  Still  in  the  Making — ^Postum  Interests 
After  California  Fruit  Packing  Industry — Eastern 
Chain  Seeking  Production  End — Sun  Maid  Trade¬ 
mark  to  Be  Used  on  Other  Products — Peaches  Mov¬ 
ing — Convention  Dates. 

San  Francisco,  Dec.  20th,  1928. 

CONSOLIDATIONS  of  business  interests  are  com¬ 
ing  thick  and  fast,  and  there  are  no  indications 
that  the  end  is  yet  in  sight.  The  food  industry 
has  had  its  share  of  mergers,  both  in  the  manufactur¬ 
ing  and  distributing  branches,  but  some  further  ones 
are  promised  for  1929.  The  year  approaching  a  close 
has  witnessed  a  remarkable  growth  in  chain  grocery 
store  operations,  and  on  the  Pacific  Coast  these  have 
reached  a  point  where  it  is  no  longer  a  matter  of  con¬ 
solidating  individual  stores  to  keep  in  the  running,  but 
to  consolidate  chains.  Organizations  like  the  Safeway 
Stores  and  Piggly-Wiggly,  not  content  with  adding  one 
at  a  time,  have  taken  over  entire  chains,  and  now  that 
some  of  the  smaller  chains  have  been  absorbed,  the 
consolidation  of  some  of  the  larger  ones  is  under  con¬ 
sideration. 

In  The  Making— ^While  further  mergers  in  the  field 
of  distribution  are  expected  during  the  coming  year,  it 
is  the  production  side  that  is  expected  to  furnish  the 
most  excitement,  with  some  large  California  concerns 


involved.  While  nothing  definite  came  of  the  talk  this 
year  of  a  merger  of  the  California  Packing  Corporation 
and  the  Hawaiian  Pineapple  Company,  the  proposition 
has  not  been  entirely  sidetracked  by  any  means.  The 
Postum  interests  are  out  to  build  ap  a  huge  organiza¬ 
tion  in  the  field  of  food  products  and  may  make  an¬ 
other  attempt  to  secure  a  foothold  in  the  California 
fruit  packing  industry.  Dairy  concerns  are  consolidat¬ 
ing  at  a  rapid  rate  and  expansions  are  planned  for  the 
coming  year  by  National  Dairy  Products,  Golden  State 
Milk  Products  and  Carnation  Milk. 

Chains  Investigating  Production — Up  to  the  present 
time  grocery  chain  concerns  have  been  content  to  con¬ 
fine  their  efforts  almost  exclusively  to  distribution, 
leaving  the  manufacturing  end  of  the  business  to  oth¬ 
ers.  However,  it  would  occasion  no  surprise  to  see 
some  of  the  chain  stores  jump  the  traces  and  invade 
the  field  of  production.  In  fact,  there  is  evidence  that 
just  such  a  plan  is  under  consideration  by  at  least  one 
large  Eastern  chain  store  concern.  This  concern  has 
had  a  representative  on  the  Pacific  Coast  for  some  time 
looking  over  the  field,  with  the  idea  of  acquiring  a  sub¬ 
stantial  interest  in  some  large  California  fruit  canning 
concern  to  protect  its  source  of  supply.  This  repre¬ 
sentative  even  went  to  the  Hawaiian  Islands  to  look 
over  the  pineapple  field,  but’ as  far  as  is  known  no 
definite  steps  have  been  taken  as  yet  toward  the  acqui¬ 
sition  of  any  canning  interests. 

Famous  Trademark  for  Other  Products — Arrange¬ 
ments  have  been  completed  whereby  the  famous  Sun 
Maid  trademark  of  the  Sun  Maid  Raisin  Growers’  As¬ 
sociation,  heretofore  used  only  in  connection  with  the 
marketing  of  raisins,  will  be  used  on  other  California 
products.  Recently  the  California  rice  growing  inter¬ 
ests  arranged  to  make  use  of  this  brand  and  similar 
arrangements  have  since  been  made  by  producers  of 
dried  prunes  and  apricots  and  by  co-operative  canners 
of  fruits.  The  Sutter  Co-operative  Growers,  canners 
of  peaches,  pears  and  apricots,  is  the  latest  concern  to 
contract  for  the  use  of  the  Sun  Maid  brand.  The  agree¬ 
ments  signed  to  date  affect  the  co-operative  merger  of 
the  manufacture  and  merchandising  facilities  of  five 
organizations,  ahd  it  is  believed  that  a  marked  saving 
in  overhead  will  be  effected. 

Peaches  Moving — An  interesting  feature  of  the  an¬ 
nual  report  of  A.  D.  Poggetto,  manager  of  the  Cali¬ 
fornia  Canning  Peach  Growers,  presented  to  the  mem¬ 
bers  at  the  annual  meeting  held  in  San  Francisco  early 
in  December,  was  a  resume  of  market  conditions  as 
affecting  the  movement  of  canned  peaches.  This  re¬ 
port  indicated  that  about  70  per  cent  of  the  1928  pack 
of  peaches  had  been  moved  up  to  the  first  of  Decem¬ 
ber,  with  the  market  in  good  shape.  Growers  made  a 
co-operative  pack,  as  usual,  and  of  this  68  per  cent  had 
been  disposed  of.  It  was  pointed  out  that  the  packs 
of  such  fruits  as  pineapple,  apricots,  pears  and  cher¬ 
ries  were  largely  out  of  first  hands,  leaving  nothing  but 
canned  peaches  in  ample  supply.  The  consumption  of 
canned  peaches  was  found  to  be  above  normal,  owing  to 
the  low  prices  set  on  the  pack  and  the  manner  in  which 
wholesalers  and  retailers  were  pushing  the  fruit. 

Convention  Dates— -The  annual  meeting  of  the  Can¬ 
ners’  League  of  California  will  be  held  at  Del  Monte, 
February  24  to  27,  inclusive,  and  Secretary  Preston 
McKinney  has  commenced  work  on  the  program  and 
convention  arrangements. 
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What  Canned  Foods  Distributors  are  Doing 

Look  for  Further  Consolidations  Among  Wholesale  Grocers  to  Offset  Stronger  Chain  Ali 
gnment — Jobbers  In  Interior  and  Southern  Markets  in  Particular  Confronted 
With  Sharper  Opposition  from  Chain  Units — Kroger  Buys  Chicago  Chain 
Organization — Expect  Mergers  Among  Leading  New  York 
Grocery  Distributors — First  National  Consolidation 
With  Mayflower  Stores  Creates  Strong 
Eastern  Group — Other  News  and 
Views  of  the  Industry. 


More  consolidations  —  Numerous  consolidations 
witnin  tne  ranks  of  the  chain  grocery  store  field  during 
iue  current  year,  it  is  reported,  have  created  a  situation 
where  wholesale  growers  are  confronted  with  the  necessity  of 
similar  “buncning '  of  buying  power  to  retain  their  place  in  the 
ranks  of  the  American  grocery  industry. 

According  to  reports  which  nave  come  in  for  some  discussion 
during  the  past  tew  months,  tne  turn  of  the  year  is  likely  to 
witness  a  number  of  small  consolidations  of  wholesale  grocery 
houses  in  some  of  tne  interior  and  southern  markets,  with  a  pos¬ 
sibility  of  furtner  mergers  among  the  big  jobbers  located  in  the 
larger  centers  of  distribution. 

Chain  store  grocers  have  admittedly  neared  the  saturation 
point  in  some  oi  tne  larger  distributing  centers.  They  have  so 
extended  the  numoer  of  tneir  stores  tnat  opening  of  new  units 
has  meant  in  many  cases  the  taking  of  trade  from  a  store  al¬ 
ready  established.  The  chains  have  thus  completed  their  con¬ 
quest  of  the  large  cities,  and  have  been  seeking  other  fields  to 
conquer.  The  smaller  towns  and  cities  of  the  country  have 
naturally  come  in  for  attention  in  this  direction,  and  a  large 
part  of  the  chain  expansion  witnessed  during  1928  has  been  in 
the  direction  of  new  units  in  the  small  communities  of  the 
country. 

In  many  instances,  the  entry  of  chain  stores  into  small  com¬ 
munities  have  been  the  signal  for  consolidation,  either  physical 
or  in  buying  operations,  on  the  part  of  retail  grocers,  and  the 
competition  of  the  chain  has  been  successfully  combatted,  aided 
in  many  instances  by  appeals  to  home  town  loyalty  and  support 
against  the  “outsider.” 

Wholesale  grocers,  while  they  have  effected  many  economies 
in  operations  and  have  consolidated  operations  in  many  in¬ 
stances,  are  still,  as  a  class,  lagging  behind  the  large  chain  units, 
both  in  buying  power  and  general  efficiency.  The  chains  have 
been  cutting  into  their  business  and  in  many  instances  they  have 
lost  a  good  deal  of  their  retail  volume  through  the  action  of  the 
retail  grocers  in  their  territories  in  banding  together  for  co¬ 
operative  buying. 

Present  indications  are  that  the  chains  will  intensify  their 
expansion  operations  and  that  they  will  center  a  large  part  of 
their  development  program  in  the  small  communities  of  the 
country,  with  the  interior  states  and  southern  markets,  as  well 
as  the  Pacific  coast  territory,  to  be  the  centers  of  interest  in 
this  connection. 

Many  moderately  large  wholesale  grocery  concerns  have  yet 
to  feel  the  full  effects  of  chain  store  competition.  They  have 
had  a  small  sample  of  it  in  the  form  of  small  local  chain  groups, 
but  this  “pill”  has  often  been  sugar-coated,  in  that  the  local 
chains  have  bought  some  of  their  supplies  from  the  wholesale 
grocers  in  their  territory.  With  the  large  chain  companies 
rapidly  absorbing  small  localized  businesses,  however,  this  will 
all  change.  The  big  chains,  those  of  nation-wide  reputation, 
are  ideally  fitted  in  every  way  to  give  independent  distributors 
a  “run”  for  the  business  such  as  they  have  never  experienced 
from  the  small  local  chain  groups.  In  addition,  the  big  chains 
do  all  of  their  own  buying  direct  from  manufacturers,  producers, 
or  importers,  and  in  many  instances  manufacture  much  of  their 
own  lines.  They  have  in  most  cases  an  important  “edge”  over 
the  average  run  of  wholesale  grocers  in  their  buying  operations, 
inasmuch  as  they  receive  prices  and  discounts  which  the  average 
independent  wholesale  grocer  cannot  hope  to  toucn.  Regardless 
of  codes  of  ethics,  etc.,  the  large  chains  will  continue  to  enjoy 
these  advantages. 

The  one  remedy  for  the  independent  wholesale  grocers  ap¬ 
pears  to  be  consolidation  of  buying  and  marketing  operations, 
actual  physical  merger,  with  its  attendant  reduction  of  operat¬ 
in'^  expenses,  in  most  instances. 

Some  wholesale  grocers  have  placed  much  reliance  in  the 
high-sounding  resolutions  adopted  at  the  trade  practice  confer¬ 
ence  for  relief  from  the  alleged  favoritism  shown  the  big  chain 


companies  by  manufacturers  and  canners.  While  the  majority 
of  the  Federal  Trade  Commission  has  indicated  its  desire  to  co¬ 
operate  with  the  food  trade  in  stamping  out  unethical  trade 
practices  within  the  industry,  it  appears  extremely  unlikely  that 
anything  definite  can  be  accomplished.  The  decision  of  the 
Commission  to  consider  “clandestine  violations”  of  codes  of 
ethics  on  the  part  of  merchants  who  have  subscribed  to  such  a 
code  has  been  thoroughly  ridiculed  by  one  of  the  Commission’s 
members,  W.  E.  Humphreys.  Mr.  Humphreys  points  out  that 
as  soon  as  the  Commission  discovers  a  “clandestine  violation,” 
it  ceases  to  be  clandestine,  and  thus  nothing  can  be  done  about  it. 

The  weakest  link  in  the  ethics  code  scheme,  aside  from  the 
legal  inability  to  enforce  the  idea  back  of,  is  that  the  legitimate 
merchants  who  subscribe  to  the  code  and  who  pledge  themselves 
against  violating  practices  condemned  as  unethical,  although  not 
necessarily  unlawful,  are  penalized  in  their  operations  due  to 
the  fact  that  competitors  who  have  not  subscribed  to  the  code 
are  under  no  obligations,  moral  or  legal  to  observe  the  ethics 
which  the  industry  as  a  whole  has  decided  should  guide  its  op¬ 
erations.  Thus,  as  Commissioner  Humphreys  pointed  out,  the 
“bushwhacker”  of  commerce  is  protected,  and  the  legitimate 
merchant  handicapped. 

Thus,  it  appears  likely  that  the  far-reaching  results  which 
had  been  expected  from  the  trade  practice  conference  submittal 
are  not  to  materialize,  and  that  the  industry  must  depend  upon 
the  power  of  public  condemnation  of  unethical  acts  to  stamp  out 
these  practices. 

This  all  leaves  the  chain  in  the  dominating  position  which 
they  have  occupied  for  some  years  back,  and  again  would  ap¬ 
pear  to  leave  the  wholesale  grocery  trade  with  no  alternative 
but  the  further  lowering  of  overhead  operating  costs,  and  consoli¬ 
dations  wherever  feasible. 

Kroger  Gets  Another — Kroger  Grocery  &  Baking  Company 
this  week  announces  the  acquisition  of  another  large  chain.  The 
company  has  just  taken  over  the  Consumers’  Sanitary  Coffee  & 
Butter  Stores,  a  chain  comprising  300  units,  with  headquarters 
in  Chicago.  The  Sanitary  company  operates  stores  in  Racine 
and  Kenosha,  Wis.,  and  in  many  towns  surrounding  Chicago. 
According  to  announcement  by  William  H.  Albers,  president  of 
the  Kroger  chain,  the  Sanitary  acquisition  was  the  last  chain 
of  grocery  units  that  Kroger  was  considering  buying  at  this 
time.  This  does  not  jibe  with  reliable  reports  of  plans  by  Kro¬ 
ger  to  take  over  a  large  eastern  chain,  with  more  than  1,000 
units,  and  it  is  considered  probable  that  Mr.  Albers  was  mis¬ 
quoted  in  this  connection.  The  Sanitary  addition  brings  the 
total  of  Kroger  stores  up  to  5,558  units.  It  is  reported  that 
the  Kroger  interests,  which  now  control  the  parent  Piggly  Wig¬ 
gly  company,  will  expand  the  number  of  Piggly  Wiggly  chains, 
particularly  in  the  east. 

Chain  Mergers  In  New  York — Announcement  of  $3,000,000 
financing  by  the  Daniel  Reeves  Corporation  in  New  York  last 
week  has  revived  rumors  of  a  pending  merger  taking  in  a  num¬ 
ber  of  the  large  chains  centralizing  their  operations  in  Greater 
New  York.  This  report  mentions  the  Reeves  Corporation,  with 
its  667  stores,  as  the  nucleus  for  the  new  chain,  which  would 
also  include  the  James  Butler,  Gristede  Brothers,  H.  C.  Bohack 
&  Co.,  Thomas  Roulston,  and  National  Grocery  Company  chains. 
In  connection  with  the  financing  for  the  Reeves  chain,  Daniel 
Reeves,  who  will  remain  in  active  control  of  the  business  and 
who  “expects  to  work  just  as  hard  as  when  I  was  going  it  alone” 
says:  “My  idea  of  a  chain  store  is  one  which  sells  goods  of  fine 
quality  so  cheaply  that  when  a  family  moves  from  one  section 
of  Manhattan  to  another  the  members  will  immediately  look 
about  for  the  store  of  the  same  name  at  which  to  trade.  I  be¬ 
lieve  we  have  acomplished  that.  Our  margin  of  profit  is  but 
two  and  one-half  cents  on  the  dollar  and,  of  course,  we  must 
have  a  tremendous  annual  turnover  to  be  able  constantly  to 
open  new  stores.” 
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Mayflower-First  National  Combine — Additional  data  on  the 
consolidation  between  the  Mayflower  Stores,  Inc.,  of  Providence, 
and  the  First  National  Stores,  reported  in  these  columns  last 
week,  has  been  received.  The  merger  was  arranged  on  the 
basis  of  an  exchange  of  First  National  common  stock  for  May¬ 
flower  common.  The  assets  and  operations  of  these  companies 
will  be  combined  on  or  before  December  31,  1928.  The  May¬ 
flower  company  was  organized  in  1915,  with  flve  stores  and  capi¬ 
tal  of  $5,000.  In  the  following  year,  the  company  was  incor¬ 
porated,  and  the  capital  stock  was  increased  to  $25,000.  The 
chain  now  has  192  grocery  stores  operating  in  Rhode  Island 
towns  and  cities  principally,  and  in  addition  has  a  large  modern 
warehouse  in  Providence,  six  store  buildings,  a  modern  bakery, 
and  a  plant  for  the  manufacture  of  its  own  fixtures,  refrigera¬ 
tors,  etc. 

First  National  Stores,  Inc.,  was  organized  in  December,  1925, 
through  consolidation  of  the  Ginter  Company,  John  T.  O’Connor 
Company,  and  O’Keefes,  Inc.,  each  of  which  was  originally 
formed  prior  to  1900.  In  February,  1926,  the  company  acquired 
the  business  and  properties  of  Arthur  E.  Dorr  &  Company,  and 
now  operates  close  to  1,800  retail  stores  in  Massachusetts  and 
other  New  England  States.  A  central  warehouse,  located  in 
Somerville,  Mass.,  serves  the  entire  chain. 

The  consolidation  with  Mayflower  brings  the  annual  sales 
volume  of  First  National  Stores  to  well  over  $80,000,000,  with 
1,978  grocery  stores  and  110  meat  markets,  making  a  total  of 
2,088  store  units  in  operation. 

Acquisition  by  First  National  of  the  Mayflower  chain  appar¬ 
ently  puts  a  stop  to  the  persistent  reports  of  pending  acquisition 
of  First  National  by  the  Kroger  Company,  as  well  as  the  reputed 
contemplated  consolidation  of  the  First  National  Stores  with  the 
American  Stores  Company  of  Philadelphia.  With  First  Na¬ 
tional  working  south,  and  American  Stores  expanding  north, 
the  latter  merger  would  bring  into  being  a  strong  eastern  chain, 
second  to  none  in  the  area  served. 

Chains  Elect  Secretary — Robert  W.  Lyons  has  been  appointed 
secretary  of  the  National  Chain  Store  Association,  succeeding 
Alfred  H.  Beckmann,  organizer  of  the  National  Chain  Store 
Grocers  Association,  the  predecessor  association,  who  resigned 
several  months  ago.  The  new  secretary,  a  lawyer  by  training, 
has  assumed  management  of  the  association’s  headquarters  office 
in  New  York  City.  Mr.  Lyons,  for  some  time,  has  been  counsel 
for  a  number  of  chains,  not  previously  affiliated  with  any  trade 
association,  which  were  organizing  to  promote  the  interests  of 
chain  stores  generally.  Upon  the  conversion  of  the  National 
Chain  Grocers  Association  into  the  National  Chain  Store  Asso¬ 
ciation,  to  open  its  membership  for  chain  in  all  lines,  the  group 
which  had  retained  Mr.  Lyons  decided  to  “throw  in”  with  the 
Association,  and  Mr.  Lyons’  section  as  secretary  of  the  organiza¬ 
tion  followed.  Mr.  Lyons  has  not  yet  made  any  announcement 
regarding  the  future  plans  of  the  organization.  It  is  expected, 
however,  that  the  association  will  continue  the  campaigm  inaug¬ 
urated  by  the  chain  grocers  to  combat  anti-chain  legislation  in 
various  parts  of  the  country,  and  a  definite  attempt  will  be  made 
to  get  the  story  of  the  chains  before  the  consumers  of  the  coun¬ 
try  to  offset  the  anti-chain  propaganda  now  under  way  in  many 
section.  ,  . 

Questions  Data  On  Chain  Salep — W.  P.  Johnson,  secretary -of 
the  Virginia  Wholesale  Grocers  Association,  takes  issue  with 
data  compiled  by  the  “Chain  Store  Age”  regarding  the  enorr 
mous  growth”  of  chain  volume  during  recent  years.  In  a  letter 
to  his  members,  secretary  Johnson  says:  “Does  the  comparison 
of  the  chain  stores’  own  figures  show  such  a  enormous  growth? 
There  appeared  in  the  Richmond  Times-Dispatch  an ,  article 
showing  the  ‘enormous  growth’  of  the  chain  grocery  stores  in 
Norfolk  and  Richmond.  The  figures  are  published  by  the  Chain 
Store  Age,  which  is  the  official  journal  of  the  chain  grocery 
business  in  the  United  States,  and  are  for  the  year  1927.  We 
have  before  us  the  1926  report,  which  shows  the  following 
comparisons : 

“In  1926  there  were  121  chain  grocery  stores  in  the  City  of 
Richmond,  claiming  a  business  of  forty-five  per  cent.  In  1927 
there  were  159  chain  grocery  stores  doing  a  business  of  forty- 
five  per  cent.  You  will  note  there  is  an  increase  in  the  number 
of  stores  of  twenty-four  per  cent,  while  there  is  no  increase  in 
total  sales.  In  Norfolk,  Va.,  in  1926  there  weer  153  chain  gro¬ 
cery  stores,  claiming  to  do  a  business  of  fifty-five  per  cent.  In 
1927  there  were  198  chain  grocery  stores,  claiming  to  do  a  busi¬ 
ness  of  sixty  per  cent.  Here  you  will  note  an  increase  of 
twenty-three  per  cent  in  the  number  of  stores,  while  only  an  in¬ 
crease  of  five  per  cent  in  claimed  sales. 

“The  chain  store  grocery  report  for  1926  shows  a  total  of 
25,000  chain  grocery  stores  doing  an  average  business  in  sevenv- 
six  cities  of  fifty-two  per  cent.  The  1927  report  shows  30,000 
chain  grocery  stores  doing  an  average  of  forty-nine  per  cent. 
These  figures  give  an  increase  in  the  number  of  stores  of  ap¬ 
proximately  twenty  per  cent  and  a  decrease  in  total  sales  of 
three  percent.” 


SHORT  CROPS  AND  PACKS  ITALIAN  TOMATOES 


The  prospects  are  that  the  Italian  export  trade  in 
canned  peeled  tomatoes  and  tomato  paste  with 
the  United  States  during  this  season  will  be  con¬ 
siderably  reduced  from  the  level  of  previous  recent 
years,  according  to  a  report  of  September  26th  from 
American  Consul  S.  B.  Redecker,  at  Naples. 

The  generally  poor  crop  results  in  Italy  this  year 
resulted  in  a  greatly  decreased  production  of  tomatoes. 
The  quantity  of  tomatoes  produced  this  year  suitable 
for  exporting  abroad,  and  especially  to  the  United 
States  as  canned  peeled  tomatoes,  has  been  markedly 
small  compared  with  last  year  and  previous  years. 

The  crop  in  the  important  Campanie  district  (of 
which  Naples  is  the  center)  has  been  very  good  both 
as  regards  quality  and  quantity.  It  is  estimated  that 
the  total  crop  in  this  particular  district  (which  is  the 
most  important  for  tomatoes  in  all  Italy)  is  about  one- 
third  larger  than  in  normal  years.  The  crops  during 
the  last  two  years  in  this  district  were  about  normal. 
The  reason  for  the  good  results  in  Campanie  is  the 
fact  that  much  of  the  land  upon  which  tomatoes  are 
grown  in  this  district  is  well  irrigated,  so  that  the  pro¬ 
longed  drought  prevailing  during  nearly  all  of  the  sum¬ 
mer  months  did  not  have  an  injurious  effect  upon  the 
crop  in  this  district.  However,  the  other  producing 
districts  of  Italy  where  the  land  is  not  irrigated  suf¬ 
fered  severely  from  the  unremitting  drought  and  high 
temperature,  with  the  result  that  the  crop  results  were 
most  unsatisfactory.  Thus,  compared  with  the  good 
crop  in  Companie,  the  crop  in  Puglia  this  year  is  only 
one-third  of  a  normal  production,  that  in  Sicily  only 
about  25  per  cent  of  normal,  and  that  in  the  Parma  dis¬ 
trict  only  about  one-third  of  normal. 

The  effect  of  the  reduced  crop  in  Italy,  the  high 
price  of  the  raw  i^aterial  to  Italian  exporters,  together 
with  the  difficulties  of  marketing  Italian  tomatoes  in 
the  United  States,  are  clearly  shown  by  the  greatly  de¬ 
creased  volume  of  exports  of  peeled  tomatoes  and  to¬ 
mato  paste  from  the  important  Naples  producing  dis¬ 
trict  during  the  period  from  July  1,  1928,  to  the  end  of 
September  (of  thus  far  since  the  beginning  of  the  pres¬ 
ent  shipping  season)  compared  with  the  same  period 
of  last  year. 

According  to  tables  which  are  being  compiled  by 
the  Department  of  Commerce  and  published  monthly 
in  Foodstuffs  Round  the  World,  U.  S.  imports  of  canned 
tomatoes  from  Italy  for  the  first  eight  months  of  1928 
are  approximately  6,200,000  pounds  in  excess  of  those 
for  the  same  period  of  1927,  while  imports  of  tomato 
paste  from  Italy  for  the  same  period  have  decreased 
2,870,000  pounds  from  the  1927  figures. 

It  is  reported  that,  while  the  canneries  regret  the 
loss  of  trade  with  the  United  States,  they  are  endeavor¬ 
ing  to  make  up  for  this  by  an  increased  domestic  trade, 
and  that  they  are  now  producing  a  much  larger  quan¬ 
tity  of  “doubly  concentrated”  sauce  for  consumption 
in  the  home  market.  Moreover,  efforts  are  being  di¬ 
rected  to  increase  the  sale  of  Italian  tomato  products 
in  other  markets,'  such  as  South  American  countries. 
Northern  Europe,  etc.,  which  offer  favorable  opportu¬ 
nities  for  the  expansion  of  Italian  trade.  It  is  reported 
that  the  efforts  of  Italian  exporters  in  cultivating  these 
newer  markets,  especially  in  such  South  American 
countries  as  Argentina,  Brazil,  etc.,  are  meeting  with 
considerable  success. 
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You  should  have  a  copy  of  this  invaluable  book  on  hand  for  quick,  ready  refer¬ 
ence,  and  study. 

It  may  be  the  means  of  saving  you  many  dollars  in  Spoiled  goods  or  ruined  quality. 
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another  copy. 

A  Processor  of  35  years  experience  said  he  did  not  realize  how  much  he  needed  it. 

It  Is  Insurance  Against  Mistakes 

THIS  BOOK  furnishes  the  answer  to  the  man  who  really  wants  to  improve 
his  Quality,  and  have  his  goods  safe  and  always  dependable. 

You  may  think  you  Do  Not  Need  It— But  the  house  with  this  book  in  the  Safe 
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This  Company  is  the  largest 
and  oldest  manufacturer  of 
a  complete  line  of  high  grade 


For  full  information 
address  the  nearest 
District  Sales  Office. 


AMERICAN 


etscz: 


COKE 


Tin  Plates 


i  SMILE  AWiuLE  I 

H  Tharm  ia  a  aaving  grace  in  a  eenee  of  humor.  11 

0°  Relax  your  mind — and  your  body.  You’ll  be  better  mentally.  n 
phyaioally — and  finanoially  U 

n  Send  in  YOUR  contribution  || 

5  All  are  welcome.  || 

POWERFUL  STUFF 

Two  colored  moonshiners  were  discussing  the  merits 
and  strength  of  their  product. 

“Ah  makes  my  licker  so  strong,”  declared  one,  “dat 
when  yo’  drinks  it  yo’  can  done  smell  de  cornfield  whar 
dat  corn  was  grown.” 

“Humph !  Dat  ain’t  nothin’,”  was  the  contemptuous 
comeback.  “Ah  spilled  a  few  drops  of  mah  licker  on 
mah  wife’s  pansy  patch,  an’  dem  pansies  dun  turned 
tuh  tiger  lilies ;  yes,  sah.” 


We  are  producing  a  superior 
quality  of  Coke  Tin  Plates 
specially  adapted  to  the  require¬ 
ments  of  the  canningand  packing 
industry.  Demand  American 
Cokes  —  the  best  obtainable. 

We  manufacture  a  complete  line  of  Sheet 
and  Tin  Mill  Products — Black  Sheets,  GaU 
vanized  Sheets,  Tin  and  I'crne  Plates.  Etc 


AMERICAN  SHEET  AND  TIN  PLATE  COMPANY,  Pittsborjh.Pa. 


District  Sales  Offices  :  Chicago,  Cincinnati 
Denver,  Detroit,  New  Orleans,  New  York 
Philadelphia,  Pittsburgh,  St.  Louis 
Pacific  Coast  Representatives :  United  States 
Steel  Products  Company,  San  Francisco 
Los  Angeles,  Portland,  Seattle 


HIGH  SPEED  AUTOMATIC 
CAN  MAKING  MACHINERY 

The  No^Spill  Sealer 

**BlisS'Pacific**  No.  81  Double  Seamer 

This  high  speed  machine  is  ar¬ 
ranged  for  both  can  shop  and  can¬ 
nery.  It  seals  cans  with  a  remark¬ 
able  absence  of  spills,  jams  or  tie 
ups.  Arranged  with  marking  de¬ 
vice  if  desired.  In  successful  oper¬ 
ation  for  a  number  of  years  these 
machines  have  demonstrated 
their  superiority.  Details  on  re¬ 
quest. 

Builders  of  the  300  a  minute  line 

E.  W.  BLISS  CO. 

I  Detroit,  Cleveland,  Chicago,  Cincinnati, 
oaies  ujfices  ^  Philadelphia,  New  Haven,  Rochester 


A  PREDICAMENT 
Visitor — And  how  old  are  you,  Bobbie? 

Bobbie — I’m  just  at  the  awkward  age? 

Visitor — Really  ?  And  what  do  you  call  the  awkward 
age? 

Bobbie  (bitterly) — I’m  too  old  to  cry  an’  too  young 
to  swear. 


ENJOYING  IT 

“What  sort  of  a  time  is  your  friend  having  on  his 
motor  tour  ?” 

“Great!  I’ve  had  two  letters  from  him — one  from  a 
police  station  and  the  other  from  a  hospital.” 


AT  LAST 

Married  Man — We  have  been  married  25  years  and 
have  never  had  an  opinion  in  common  until  last  week, 
when  our  house  w’as  on  fire  and  w’e  both  wanted  to  get 
to  the  door  at  once. 


QUALIFIED 

Football  Coach — What  experience  have  you  had  ? 
Freshman — Well,  last  summer  I  was  hit  by  two  autos 
and  a  truck. 


THE  WAY  OUT 

Visitor — Isn’t  it  difficult  to  keep  your  household  bud¬ 
get  straight  ? 

Mrs.  Newlywed — My  dear,  it’s  terrible.  This  month 
I’ve  had  to  put  in  four  mistakes  to  make  mine  balance 
correctly. — Passing  Show. 


REALIZED 

“Have  any  of  your  childhood  hopes  been  realized  ?” 
“Yes.  When  mother  used  to  comb  my  hair  I  wished 
I  didn’t  have  any.” 


LOOKING  FORWARD 

Passenger  on  speeding  mountain  sight-seeing  stage 
— Driver,  driver,  have  you  lost  your  sensees? 

Driver — Not  yet,  lady,  but  I  will  soon;  them  damn 
brakes  are  gone  again. 

Customer — The  bird  you  sold  me  as  a  good  singer 
has  not  sung  since  I  had  it. 

Shopkeeper — Oh,  he  is  a  verj’^  proud  bird  and  knows 
he  has  not  been  paid — and  he  will  not  sing  on  credit. 
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WHERE  TO  BUY 

the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADHESIVES.  PASTES  AND  GUMS. 
Arabol  Mfg.  Co..  New  York  City. 

adjusted,  for  Chaia  Dayicaa. 

Hamaehek  Mach.  Co..  Kewaunaa.  Wii. 

Apple  Parlnr  Machinaa.  Sea  Paring  Mach. 


BEAN  SNIPPER. 

Chiaholm-Rydar  Co.,  Niagara  Falla.  N.  Y. 


BEET  MACHINERY. 

Ayara  Mach.  Co..  Salem.  N.  J. 

Hanien  Cang.  Mehy.  Corp..  Cedarburg.  Wia. 

A.  K.  Roblna  A  Co..  Baltimore. 

BaskeU.  Wire.  Scalding.  Picking,  etc.  See  Can¬ 
nery  Suppliea. 

BELTS.  Carrier,  Eobher.  Wire,  etc. 

La  Porte  Mat  and  Mfg.  Co..  La  P^te.  Ind. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans.  Dried.  See  Pea  and  Bean  Seed. 


BOAKD.  Corrugated  Wrapping. 

Hinde  A  Dauch  Paper  Co.,  Sandusky.  Ohio. 


BLANCHEES,  Vegetable  and  Fruit. 
Ayars  Mach.  Co.,  Sale^  N.  3. 
Berlin-Chapman  Co..  Berlin,  Wis. 
Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  A  Co..  Inc.,  Baltimore. 
Sprague  Sells  Corp.,  Chicago. 

Blowers,  Pressure.  See  Pumps. 


BOILERS  AND  ENGINES,  Steam. 
Edw.  Renneberg  A  Sons  Co.,  Baltimore. 
A.  K.  Robins  A  Co..  Inc-.  Baltimore. 
Slaysman  A  Co..  Baltimore. 


BOOKS,  on  Canning.  Formula,  Etc. 

All  published  by  The  Canning  Trade.  Baltimore. 
A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 


Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  Sea  Boxes,  Crates. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines,  oee  Bottlers  Mchy. 


BOTTLERS’  MACHINERY. 
Ayars  Mach.  Co.,  Salem,  N.  J. 
Edw.  Ermold  Co.,  New  York  City. 
Bottle  Screw  Caps.  See  Caps. 


BOX  (Corrugated)  SEALING  MACHINES. 

A.  K.  Robins  A  Co..  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper.  See  Cor.  Paper  Prod. 

BOXES.  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 


BOXES,  Wooden. 

Chapman  &  Dewey  Lumber  Co.,  Memphis,  Tenn. 

BOXING  MACHINES. 

Fred  H.  Knapp  Co.,  Ridgewood,  N.  J. 

A.  K.  Robins  A  Co.,  Baltimore. 

Westminster  Machine  Works,  Westminster,  Md. 


BROKERS. 

Howard  E.  Jones  A  Co.,  Baltimore. 

Thomas  J.  Meehan  A  Co.,  Baltimore. 

Buckets  and  Pails,  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
BuckcU,  Wood.  See  Cannery  Supplies. 

BURNERS.  Oil,  Gas,  Gasoline,  etc. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

BY-PRODUCTS,  Machinery. 

Edw.  Renneburg  A  Sons  Co.,  Baltimore. 

Cabbage  Machinery.  See  Kraut  Mchy. 

CANNERS.  Fruits  and  Vegetables,  etc. 
California  Packing  Corp.,  San  Francisco. 

CAN  COUNTERS. 

Ams.  Machine  Co.,  Max.,  New  York  City. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Can  Conveyors.  See  Conveyors- and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS’  MACHINERY. 

Ams  Machine  Co.,  Max,  New  York  City. 

E.  W.  Bliss  A  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy-  Co.,  Chicago. 

Slaysman  A  Co.,  Baltimore. 

Can  Markers.  See  Stampers  and  Markers. 
CAN  SEALING  COMPOUNDS. 

Ams.  Machine  Co.,  Max.  New  York  City. 

CAN  WASHING  MACHINES. 

Haases  Oaag.  Meshy.  Oe,.  Oedarborg,  Wis. 


CANS,  Tin,  All  Kinds. 

American  Can  Co.,  New  York. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  O. 

Metal  Package  Corp.,  New  York,  Baltimore. 

Phelps  Can  Co.,  Baltimore, 

Wheeling  Can  Co.,  Wheeling,  W,  Va. 

CANNERY  SUPPLIES 
Ayars  Mach.  Co.,  Salem,  N.  J. 
Anderson-Barngrover  Mfg.  Co.,  San  Jose,  Cal. 

F.  H.  Langsenkamp  0>.,  Indianapolis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Slaysman  A  Co.,  Baltimore. 

Spraigue-Sells  Corp.,  Chicago. 

Zastrow  Machine  Co.,  Baltimore. 

Can  Stampers.  Sea  Stampers  and  Markers. 
CAPPING  MACHINES,  Soldering. 

Ayars  Mach.  Co..  Salem.  N.  J. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 
CARRIERS  AND  CONVEYORS,  Gravity. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Cartons.  See  Corrugated  Paper  Products 
Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy;  for  bottling:  see  Bot.  Mehy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
CHEMISTS  AND  TECHNOLOGISTS 
Strasburger  A  Siegel,  Baltimore. 

Checks,  Employers’  ’Time.  See  Stencils. 

Chutes.  Gravity.  Spiral.  See  Carriers. 

CIDER  AND  VINEGAR  MAKERS  SUPPLIES. 
CLEANERS  AND  CLEANSER  (Wyandotte). 

J.  B.  Ford  Co.,  Wyandotte,  Mich. 

CLEANING  AND  GRADING  MACHY,.  Fmtt. 
Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  A  Co.,  Ine.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washes 
CLOCKS,  Preeeaa  Time. 

Ayars  Mach.  Co.,  Salem.  N.  J. 

Sprague-Sells  Corp.,  Chicago. 

CLOSING  MACHINES,  Open  Top  Cans. 

Ams.  Machine  Co.,  Max,  Now  York  City. 

E.  W.  Bliss  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  111. 

Slaysman  A  Co.,  Baltimore. 

Coils,  Copper.  See  Copper  Colls. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS.  Canners. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Machy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  A  Co.,  Ine.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

COOKERS.  Continnens,  Agitating. 
Anderson-Barngrover  Mfg.  Co.,  San  Jose.  Cal. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp.,  Chicago. 

Cookers,  Retort.  See  Kettles,  Process. 
COOLERS.  Continuous. 

Anderson-Barngrover  Mfg.  Co.,  San  Jose,  Cal. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp.,  Chicago. 

COPPER  COILS,  for  Tanka. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  A  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chisago. 

Copper  Jacketed  Kettles.  See  Kettles,  Coppoe. 
CORKING  MACHINES. 

Edw.  Ermold  Co.,  New  York  City. 

CORN  COOKER-FILLERS. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co..  Berlin,  Wis. 

Hansen  Cang.  Mehy.  Corp.,  Cedarburg,  Wia. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  A  Co.,  Ine.,  Baltimore. 
Sprague-Sells  Corp..  Chicago. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  A  Co.,  Ine.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

CORN  SHAKERS. 

Ayars  Machine  Co..  Salem.  N.  J. 

Berlin-Chapman  Co.,  Berlin,  IHs. 

Huntley  Mfg.  Co.,  Breetoa.  M.  T. 


CORN  HUSKERS  AND  SILKERS. 
Berlin-Chapman  Co.,  Berlin.  Wis. 

Huntley  Mfg.  Co..  Brocton,  N.  Y. 

Morral  Bros.,  Morral,  Ohio. 

Sprague-Sells  Corp.,  Chicago. 

United  Company,  Baltimore. 

Com  Mixers  and  Agitators.  See  Corn  Ceeker 
Filers. 

CORRUGATED  PAPER  PRODUCTS  (Raxee 
Battle  Wrappera,  etc.). 

Hinde  A  Dauch  Paper  Co.,  Sandusky,  O. 

Counters.  See  Can  Counters. 

CountershafU.  See  Speed  Reg.  Devices. 

CRANES  AND  CARRYING  MACHINRS. 

A-  ^  Robins  A  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Machine  Co.,  Baltimore. 

crates.  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Renneberg  A  Sons  Co.,  Baltimore. 

A.  K.  Robins  A  Co.,  Ine.,  Baltimore. 

Spi*asru6*S6lli  Corp.,  Chicago. 

Zastrow  Machine  Co.,  Baltimore. 

CRATES,  Wooden. 

Chapman  A  Dewey  Lumber  Co.,  Memphis,  Tenn. 
Cutters,  Cora.  See  Cora  Cutters. 

Cutters,  Kraut.  See  Kraut  Machinery. 

Cutters,  String  Bean.  See  String  Bean  Mshy 
DECORATED  TIN  (for  Cans,  Caps,  etc.). 

American  Can  Co.,  New  York. 

Continental  Can  Co.,  New  York  City. 

Dies.  Can.  See  Can  Makers’  Mehy. 

Double  Seaming  Machines.  Sea  Closing  ii..a 

H®YER8,  Drying  Machinery. 

Mw.  Renneberg  A  Sons  Co.,  Baltimore. 

Slajrsman  A  Co.p  Baltimore. 

Employers’  Time  Checks.  See  Stencils. 

enameled  buckets,  pails,  ate. 

F,  H.  Langsenkamp  Co.,  Indiana^lls. 

A.  K.  Robins  A  Co.,  Ine.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Engines,  Steam.  See  Boilers  and  Engines. 
Enamel-Lined  Kettles.  See  Tanks. 
EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneberg  A  Sons  Co.,  Baltimore. 

EXHAUST  BOXES. 

Anderson-Barngrover  Mfg.  Co.,  San  Jose,  Cal 
Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Supplies. 
FACTORY  TRUCKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

FIBRE  CONTAINERS  for  Food  (not  hermetle- 
ally  sealed). 

American  Can  Co.,  New  York. 

Continental  Can  Co.,  New  York. 

Hinde  A  Dauch  Paper  Co.,  Sandusky,  Ohio. 

FIBRE  PRODUCTS,  Boxes,  Bexboards,  etc, 
Hinde  A  Dauch  Paper  Co.,  Sandusky,  Ohio. 

Fillers  and  Cookers.  See  Corn  Cooker-Filler*. 
Filling  Machines,  Bottles.  See  Bottlers’  Mehy 
FILLING  MACHINES,  Can. 
Anderson-Barngrover  Mfg.  Co..  San  Jose,  Cal. 
Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Huntley  Mfg.  Co.,  Brocton.  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Filling  Machine,  Syrup.  See  Syruping  Mash. 
FINANCING  AND  WAREHOUSING. 

Guardian  Warehousing  Co.,  Chicago. 

Wakem  A  McLaughlin,  Ine.,  Chicago. 

-  FINISHING  MACHINES.  Catsup,  etc. 

F.  H.  Langsenkamp  Co.,  Indianaiielis. 

A.  K.  Robins  A  Co.,  Ine.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

Friction  Top  Cans.  See  Cans.  ’Tin. 

Fruit  Graders.  Bee  Clean.  A  Grad.  Mrhy.  *>  •  t 
FtuH  Parara.  Baa  Paring  Maahlaea. 
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PRUIT  FITTERS  AND  SEEDERS. 

Huntley  MIk.  Co.,  Brocton,  N.  V. 

Fruit  PresseB.  See  Cider  M»k«w  Machinery. 
Gaaoline  FIrepote.  See  Cannery  SuppHee. 
GENERAL  AGENTS  for  Bladiinery  Mfre. 
Berlin-Chapman  Co.,  Berlliu  Wie. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprag:ue-Sells  Corp.,  Chicago. 

Generator*,  Klectric.  Sea  Motor*. 

GLASS  BOTTLES,  Tumblers,  etc. 

GLASS-LINED  TANKS. 

Pfaudler  Co.,  Rochester,  N.  i. 

Sprague-Sells  Corp.,  Chicago. 

Go^nors.  Steam.  See  Plant  E^ipm^ 

Gravity  Carriers.  See  Careers  and  Conveyors. 
Green  Com  Huskers.  See  Cora  H^ke^  M-hv 
Green  Pea  Cleaner^See  Clean,  and  Grad.  Me^. 
Hoisting  and  Carrying  Cranes. 

Hullers  and  Vlners.  Sra  Pra  Hullera. 

Huskers  and  Silkers.  See  Cora  Huskers. 
INSURANCE,  Canners*. 

Canners’  Exchange,  Lans^g  B.  Warn«.  Chlcag  . 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
3prague-Sells  Corp.,  Chicago. 

KETTLES,  Copper,  Plain  or  Jacket^. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  ina. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Kettles,  Bhiameled.  See  Tanks.  Glass-Lined. 

KETTLES,  Process. 

Ayars  Machine  Co.,  Salem, 

Berlin-Chapman  Co.,  Berlin,  W»s. 

Edw.  RennAerg  ft  Sons  C^,  Baltimore. 

A.  K.  Robins  ft  Co..  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Machine  Co.,  Baltimore. 

KETTLES.  Vacuum. 

Pfaudler  Co.,  Rochester,  N.  i. 

KNIVES,  Miscellaneous. 

A.  K.  Robins  ft  Co..  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

KRAUT  CUTTERS. 

A.  K.  Robins  ft  Co.,  Inc..  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Co..  Cedarburg,  WU. 

LABELING  MACHINES. 

Edw.  Ermold  Co.,  New  York  City. 

Fred  H.  Knapp  Co.,  Ridgewood,  N.  J. 

Morral  Bros.,  Morral,  Ohio. 

Sprague-Sells  Corp.,  Chicago. 

LABEL  MANUFACTURERS. 

H.  Gamse  ft  Bro.,  Baltimore. 

R.  J.  Kittredge  ft  Co.,  Chicago. 

National  Color  Printing  Co.,  Baltimore,  Md. 
Simpson  ft  Doeller  Co.,  Baltimore 
Stecher  Litho  Co.,  Rochester,  N.  Y. 

U.  S.  Printing  and  Litho.  Co.,  Cincinnati. 

LABORATORIES,  for  Analyses  of  G^s,  etc. 
National  Canners  Assn..  Washington,  D.  C. 
Strasburger  &  Siegel,  Baltimore. 

LIMA  BEAN  RUBBERS. 

The  Scott  Viner  Co.,  Columbus,  O. 

Markers,  Can.  See  SUmpers  and  Markers. 
Marmalades,  Machinery.  See  Pulp  Machinery. 
MILK  CONDENSING  AND  CANNING  MCHY. 
Ayars  Machine  Co.,  Salem,  N.  J, 

Berlin-Chapman  Co.,  Berlin,  Wls. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Zastrow  Machine  Co.,  Baltimore. 

Molasses  Filling  Machine.  See  Filling  Mach. 
OYSTER  CANNERS’  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wls. 

Hansen  Cang.  Mch.  Corp.,  Cedarburg,  Wls. 

Edw.  Renneburg  &  Sons  Co.,  Baltimore. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Machine  Co.,  Baltimore. 

Packers'  Cans.  See  Cans. 

Pails,  Tubs,  etc..  Fibre.  See  Fibre  Conts. 

Paper  Boxes.  See  Corrug.  Paper  Products. 
PARING  MACHINES. 

Sinclair-Seott  Co.,  Baltimore. 

PASTE,  CANNERS*. 

Arabol  Mfg.  Co.,  New  York  City. 

Edw.  Ermold  Co.,  New  York  City. 

F.  H.  Knapp  Co.,  Ridgewood,  N.  J. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  BoMman,  Md. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Rogers  Bros.  Seed  Co.,  Chicago. 

PEA  CANNERS*  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chlsholm-Rydar  Co.,  Niagara  Falls.  M.  T. 


F.  Hamachek  Mach.  Co.,  Kewaunee,  Wls. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sinclair-Seott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEA  VINE  FEEDERS. 

Ckisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Peach  and  Cherry  Fitters.  See  Fruit  Fitters. 
PEELING  MACHINES. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore, 

Sinelair-Scott  Co.,  Baltimore. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wls. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Perforated  Sheet  Metal.  See  Sieves  and  Screens 
Picking  Boxes,  Baskets,  etc.  See  Baskets. 

Picking  Belts  and  Tables.  See  Pea  Can.  Mchy. 
PINEAPPLE  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Sprague-Sells  Corp.,  Chicago. 

Zastrow  Machine  Co.,  Baltimore. 

Platform  and  Wagon  Seales.  See  Scales. 

Picking  Belts  and  Tables.  See  Pea  Machinery. 
Power  Presses.  See  Can  Makers*  Machinery. 
Power  Transmission  Machinery.  See  Power 
Plant  Equipment. 

PRESERVERS*  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wls. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

PULP  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wls. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wls. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  ft  Co..  Inc.,  Baltimore. 

Sinclair-Seott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

Ams  Machine  Co.,  Max,  New  York  City. 

F.  H.  Langsenkamp  Co..  Indianapolis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sleysman  ft  Co.,  Baltimore. 

Retort  Crates.  See  Kettles,  Process. 

Rubber  Stamps.  See  Stencils. 

Saccharometers  (syrup  testers).  See  Canry.  Sup. 
SALT  DISTRIBUTING  MACHINE. 

F.  H.  Langsenkamp  Co.,  Indianaimlis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

SEALING  MACHINES,  Box. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sanitary  Cleaner  and  Cleanser.  See  Cleaning 
Compounds. 

Sanitary  (open  top)  Cans.  See  Cans. 

Sardine  Knives  and  Scissors.  See  Knives. 

SCAI.DERS,  Tomato,  etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

F  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottle.  See  Bottlers’  Mchy. 
SEEDS,  Canners*,  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  (Jonn. 
Gallatin  Valley  Seed  Co.,  Bouman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol.  Pa. 

Rogers  Bros.  Seed  Co.,  Chicago. 

Separators.  See  Pea  Canning  Mchy. 

Sealing  Machines,  Cans.  Sea  Closing  Machines. 
SHEET  METAL  WORKING  IfACHINBtT. 

Ams  Machine  Co.,  Max,  New  York  City. 

E.  W.  Bliss  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Slaysman  ft  Co.,  Baltimore. 

SIEVES  AND  SCREENS. 

Huntl^  Mfg.  Co.,  Brocton,  N.  Y. 

Sinelair-Scott  Co.,  Baltimore. 

SILKING  MACHINES.  Corn. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Sprague-Sells  Corp.,  Chicago. 

Sorters.  Pea.  See  Gleaning  and  Grading  Mehy. 


SPEED  REGULATING  DEVICES  (for  Machines 
Belt  Drives,  etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Sinclair-Seott  Co.,  Baltimore. 

Supply  House  and  General  Agents.  Sec  Gen¬ 
eral  Agents. 

SYRUPING  MACHINES. 

Anderson-Barngrover  Mfg.  Co.,  San  Jose,  Cal. 
Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Tables,  Picking.  See  Pea  Canners’  Machinery 

STAMPERS  AND  MARKERS. 

Anu  Machine  Co.,  Max,  New  York  City. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 
STENCILS,  Marking  Pots  and  Brushes,  Bras* 
Cheeks,  Rubber  and  Steel  Type,  Burnint 
Brands,  etc. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

STIRRERS  FOR  KETTLES. 

P.  H.  Langsenkamp  Co.,  Indianapolis. 
Sprague-Sells  Corp.,  Chicago. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wls 
Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

TANKS,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F  H.  Langsenkamp  Co.,  Indianapolis. 

Slaysman  wft  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Chicago. 

TANKS,  Glass  Lined,  Steel. 

F  H.  Langsenkamp  Co.,  Indianapolis. 

Pfaudler  Co.,  Rochester,  N.  Y. 

Sprague-Sells  Corp.,  Chicago. 

TANKS,  Wooden. 

Sprague-Sells  Corp.,  Chicago. 


TELCTHONE,  TELEGRAPH.  Quick  Service. 
Amer.  Telephone  and  Telesrraph  Co. — Everywher* 
Testers,  Can.  See  Can  Makers’  Machinery. 


Ticket  Punches.  See  Stencils. 

TIN  PLATE 

American  Sheet  and  Tin  Plate  Co..  Pittsburgh 
The  Mellingriffith  Co.,  Cardiff,  So.  Wales. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin.  Wis. 

Hansen  Cang.  Mchy.  Corp.,  (Cedarburg,  Wis 
Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A-  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 


TOMATO  PEELING  MACHINE. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

TOMATO  WASHERS. 

Berlin-Chapman  Co.,  Berlin,  Wls. 

Huntley  Mfg.  Co.,  Brocton.  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

VACUUM  PANS,  Equipment. 

Pfaudler  Co..  Rochester,  N.  Y. 

Variable  Speed  Countershafts.  See  Speed  Ree 
VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Co.,  Kawaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 


WAREHOUSING  AND  FINANCING. 

Guardian  Warehousing  Co.,  Chicago. 

Wakem  ft  McLaughlin,  Inc.,  Chicago. 

Washers.  Bottle.  See  Bottlers’  Machinery. 
WRAPPEIRS,  Corrugated  Bottle. 

Hinde  ft  Dauch  Paper  Co..  Sandusky.  Ohio. 

WASHERS,  Can  and  Jar. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mehy.  Corp.,  Cedarburg.  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

WASHERS., Fruit,  Vegetable. 

Ayars  Mach.  Co.,  Salem.  N.  J. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Sprague-Sells  Corp.,  Chicago. 

Washing  and  Scalding  Baskets.  See  Baskets. 
Windmills  and  Water  Supply  Systems.  Be* 
Tanks,  Wood. 

Wrappers,  Paper.  See  Corrug.  Paper  ^'oduets 
Wrapping  Machines,  Can.  See  Labelins  Mask 
WYANDOTTE,  Sanitary  Cleaner. 

J.  B.  Ford  Co.,  Wyandotte,  Miek. 
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KITTREDGE 
C LABELS  ^ 

m  CHICAGO  ^ 


sman  Junior 
Gang  Slitter 


Especially  adapted  to  cutting 
a  series  of  strips.  By  adjust¬ 
ing  cutters  any  desired  width 
can  be  had.  Cuts  true  and 
accurate  without  burs. 

Equipped  with  the  well  known 
Brown  &  Sharpe  shears. 


SLAYSMAN  &  COMPANY 

801  E.  Pratt  St., 
BALTIMORE,  MD. 


A  SECTION  OF  ONE  OF  FOUR  IDAHO  PEA  BREEDING  FARMS 

800  ACRES  DEVOTED  TO  DEVELOPING  PURE  BRED  STOCK  SEEDS 
Peas  -  -  550  Acres  Beans  -  125  Acres 

Sweet  Corn  and  Small  Seeds  125  Acres 
Located  advantageously  for  the  production  of  hardy,  disease  free  seeds. 

The  Names 

CLARK  —  ALLAN  —  KEENEY 
are  synonymous  with 

HIGH  STANDARDS  and  DEPENDABLE  STOCKS 

ASSOCIATED  SEED  GROWERS,  INC. 

Wholesale  Seed  Growers 
NEW  HAVEN,  CONNECTICUT 
Branches  in  ten  western  states 


Dependable  Seed 

The  necessary  basis  of  a 

— —QUALITY  PACK^ - 1 

Plant  Breeding  Takes  Time 

as  well  as  experience,  juagment,  patience  and  money.  No  less  than 
ten  years,  more  frequently  twelve,  are  required  by  our  intensive 
method  of  breeding  to  produce,  from  our  original  single  plant  selec¬ 
tions  or  hybridizations,  the  seed  which  we  ship  our  canner  customers. 

There  are  quicker  methods,  but,  as  with  all  short-cuts,  the  time  sav¬ 
ed  is  at  the  expense  of  uniformity,  stability  and  general  quality  of  the 
seed,  and,  in  turn,  of  the  canning  crop  produced. 


